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Abstract

Texts in different languages are generally formed in their own cultural contexts, and many busi-
ness texts are also marked with specific cultural imprints, and are subject to the constraints of
different cultural contexts when translated. When dealing with Chinese translation of business
English texts, it is important to take into account the psychological acceptance and cultural back-
ground of Chinese readers, so as to remove any reading or communicative difficulties and barriers
for them and the reader-oriented communicative translation can well serve the purpose. In addi-
tion, according to Newmark’s classification of text types, business texts are informational or
call-to-action texts, which are suitable to be dealt with by communicative translation strategies
when translated. Taking Business English Reading Course 1, edited by Ye Xingguo, as a model, this
article explores the embodiment and application of the concept of communicative translation in
the Chinese translation of the example sentences from the perspective of cultural context, and re-
views the shortcomings of certain translation examples.
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1. 5|8

TEIL SR P FE R, A8 Bl PR A T PRSI O BRI R E, 7040 FE BB 10 B S A
RISCAAS 5, FERIB AR, e B 7 T AT B &2 SR FE PR TE h (0 ST 08 . 1308 75 B8 B L B
(RS0, Wil AR, SRR AN, AL SR A AL AR WSO RIE 5 22 A BRI PR 1 7 45
AR BB IES . SCHRIE 7 S B, AR S S SO S0 . B TR B
e K 1 P AR RS, R BRI S, BRI TR R S . 9uk, AR T
SCACEEEAL A T A BB L T 45 S RV P AT R, AT T SRR A
2. BYBESZREIENMRE R

L [E B3 X Peter Newmark 75 (B M BI#R ) (Approaches to Translation)— 5+, & 715 X EH#
(semantic translation) 142 R 1% (communicative translation) FIHER 1], 15 SCRIE 50 U 1PEAE B 7E 315 115 3L
Ry ah i) E AR IS AR B R SRS S S BRI BRI i R SO TR S 7 A SR RS T Rt A
[F) T JEEAE 0 5 SO AR U

Peter Newmark 844 XA A =35, BIFIATI N A (expressive text). 15 5T A (informative text)Fl
Mo A (vocative text). Peter Newmark 5 i, EAL . B 3CE MABE RSO AR RS
T CRIERIUAR” ; BHEHEA, SV0EF%. £EFX. LRSHFSE MR, #ESERET “FREAETA”;
MM PR R SCA” M FEIE S . Ui, ALEA N BEER S FER X T AR SRR %
FAAFRIEIE . —MokRUE,  “RISBICAR” RAE CRIBERRS, 1T /5 B8R Fl “ i 8 s 4
MR A bl B e ms . 26T EAREIRT 5, HSIOEERE TE DA B B SCA, 18 & F A bafll 3
FR)— RS
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3. THEE S B S EEEENELTR AR
3.1. MXHIEER

BRI Bl LA ISR R 1 SCHER TR Z B O St b o SCARTESE —a], iR BAE 1923 SR
ZX Malinowski $2tH, KT “iE50” MR T, AR Esan s Sl S SCLiEsE, AONIE S w7
IR IS 25 FE T8 5 4 3 A SO A IS A8 s 3R SCHs ARSI S AR R B TR P s sete . XU 2I 45
tos gy, AR AR . XX Ph SRR E R AL AR s O FORTER 3 B T BT U SO B 2]
BB O TE SO BRI R T A R, — 2 AR AR RIBYR. NEER B
XM R PTRTE3]: BRI PE B RE AORARAE A P AT IR, SCHCTE S AR B i i AL T — Pt
IR AR, BEIRE WOSCESE, RN 2SO SRR [4]; M REION “SCIGIESE” fiR 24
R PRI 2 R SE B SCHOAR RS ST BRI IR “ Sk 5] RHIROBH RS BOIE ], B AL
EE KA, RSO EE), BB R MR SR A PR SR B R e AR PRI R . AT X — %
SEVEH, AN SRR P& SO IR 3R 5 198 2 2 B AR AT ) RE USRI S b JE ST 1) 5 B A B PO AT
KRR SRR HE AN, 2 PR 5 MO EE Rl & B 45 2R [6] -

GZAEUEZEUWR, WHEIGENREIRASHXNER, SRFEE R4 R, HIg MK
RN T FRAE S ECE R “ P BPER, A0 B MR A A i BUIR ST B R e 7R T SR
(IR 55 980, WA A SO sms, MRS S ECCERA , 2 XTI TE 32 AR IR SO B il i s, A
A5 AR IR B WP R AATHr 4.

3.2. RERERF

I AUk, FRE RS SE R ER OIS TR REE R, V520 5838 X 7 45 D 5 P < i e 1 1 3R s
BRAKATIRGT, A S IFR T ISR IT, S SRV H G 25T X 45 748 7 16 DB 12 LA
Jo T BRI (RS OERITRE) R BEIEG], AT T RERCAIER A .

[F, 85 OB PRI 78 AR R S5 S8R BRI Fe b A — T 2 e 25 7 DS SCAL A 2 23 i h i e o
TERIE LR BT AR B BT T A, IO — e e BRI T B R S R R R R, A S AN
T A FEERAE R S IAERER RN  BARI IR TIESE SO S B R ORI B AR R . 2
HATXS T S DB R R FE O AR 2 el AIE F R B BB A EENT, XA RO 70 X S It S R
BERSEBRI AR [ 7], BELE A RIS, RAERSINERMBET LB IRAR, HEGURIES
LA TE B A RIR FURX AR, LSRRG SN 58 AR Z .

HE 2022 % 8 H 15 H, ZEHAETEIMM(CNK ELL “ZErBIiE” AR T “RehH” %R,
AR P 18,747 5 3CHR . AT BRBH R SO I SCRFANESCA . R TR |5 B
SCHER RIESCAS . BUATEASE, (AAZhREIIREIR 5 R 55 9018 L B B IR S & LU, R I T ) F
TR ARFEMTEE. B, RHFEEEHME TR 1+ 7 S S E 88 AR E X LRI
KR 5 JeiE D SR 2ORE 1) (2017 4258 R 71k B9 A 000, I SCAGITE SR AL A1 5K 43 B 28 b Bl PR B AR AE
Bl e PR anTE I, JRR N D BOR A A B AN R 2 AL .

4. XWEBREMR A THSNEXREFENER S
4.1. BIESIRESE

AP R UL H AR L, S B E ARSI O B R, G A MR N 2 A
P B (RS IR PR 1) SEAE (RS 55 B T L AR R E SObRE) HUE Y
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A #

BoR HAp AR A R, BB — TR S IR TR AT o TR 55915 S0 ik U
K] ¢ BB T LK ELIBE R B B — SebhR), B 1 S EE 28 PR RETRIUE o 22 Pl 26 B % ] 4 AN 5k 1 iR
SHIEAE R, FNAFEHERL. AR ek,

ETUE,  (RSFHIEREERE 1) PRERDOFE BRI PRRCR, (ST S S 1 24,
NGB RSO R R, ZEFE 02 58 B I 1 55 DA Tl RS A 2 5T 3 () O B A2 R SO T 55t
FTDCRIUE B B8, OSBRI R ST S Pl i B

4.2. BIFEEEAHT

FERI S IEIEDLERT, T 9EPOEF I BASC T JIERZER, PR A REIL IR 7 11 = 8 B
B, A EARE BB AT B, AMA RIS PR i H . RO LR MR, HAra2em, it
FIEEE, MRS, WA RBUKRE, TR B VAR AR R AT SO
LYRMTAE 720 b S 3 i AR [ 8]

4] 1: FDR walked people through the basics of banking without being patronizing. He outlined the process for deciding
which banks to open. (% 4-3%i% 11342 1 Unit 1)

F T ARG S mEBA AN VAR T AT R AR, LERAEZHE TS, 3 FALRATRI AL,
M KA T ok F A,

“walk...through” =B “HBCGEN)ET L , WREFI RS EEAEW, AR
JIiE, A e 2R A B B A, DR DR S A AR A5 R SO

# 1 ¥ H Voice of Courage X &, YA 20 th4d 30 SRR E K&, PHEag@ET 4
RE” 77 o0 E N BT FHEE, BERRRANGEC, HESEERMEH . &A1
BRI, 0L “walk.. .through” J& I f) = iE /2 “basics of banking” , B “H47 M AIFEAKNR, HEEL”,
FEASMEIRAR 313X A2 e (BT, F “HE B, PR RRIE NGB — BRI IR XEAT (% 7 SR bl “ AT 4H UF,
NN TER R S L s . HMEDLERMRI AR, EIBRMERE EARITI T .

Rk, #hPKs “walked people through the basics of banking” —Ab®E PN “MitCoglEHhsy N1 T
AT AR TR B SRS E R, ARIL T S bRBi i AR, A8 1 R SE BAR I IRUR, R %% 98B £k
IR AT 5 T BRAE RN

%) 2: By raising an issue that made so many feel shameful, he lifted the shame—offering listeners a way to strike a pa-

triotic blow by simply depositing money into a solvent bank. (% 4-3£3% 1% 442 1 Unit 1)

F ARAT IR S ARE| AT, §AFAMNERLAR ——bEF RAR ZAAANA 2L 6
AEEAT, A AT R B A,

“strike a blow” HJRE XA “45T—ifi, P EU” o WREBFHE XEFEAN “G5EZET
—i”, XMRE SR, B 9 E 7 s ST ST R IR A5 B B ) o B R ATRE AE E
AErge, HaEf ANTRESE RGN “THEZE” MmEE.

% 2 [FIFEH B Voice of Courage —3C, MRIFHTC, %12 1) “an issue” 8§ HZ 3 EH R AN 0 4T
STFRFFFRATEAE O, TRIEEGEER R T A RS HERT . PUEAGRE “PuliRiE”
HRERE) TS, AR A R A A AT RE 1 ERAT 7 1975302 “strike a patriotic
blow”

S RXA AL, JFOCRIB M SO AL “ATdrZ 7, T 4 AR B A2 2 REAR ) 5% [ #AH
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M “4a 5% E K —if 7 XA E R R RO, RS R R By “ SR ECZ [ %53 . it
R, PRSI T ECER, XA R EANIERIEE RIE I, bRl i AR 25 R L

4.3. ETFETBR O

BV PRI tholl CAF7E R > 458 T8 SR 136 Y 1) J 9 2 L i [ 4 D SR B sk, ik
il IR IR T E S PESE9]. PURMIGR I VF L SRR IR S U SORI A T] 5 55 77 T
FAAE—EME, RGRISLTAX R . BEENEHARE S Z SO E STy, STIES T3 E, &
BB 10T S R R

%) 3: You’re at a job interview at a high-tech company. The job market’s tough, so you’ve done your homework and can
explain why you’d be a perfect fit. Fire away, you think—but then the interviewer throws something quite unexpected. (% 4~

335 (1% #AZ 1 Unit 8)

FX RESM—R G HRIREG K., L TIHHETR, FRARKRT Aaoksd, FHELHETAE
SRl . RIAH A T EWR, 2RARG &R EHE T AT .

JESCH “fire away” UnARZ L IR B EIEO N “AMEMS S, Sk SORIE KR REE
AFFT . KB “fire away” HIGEAEMIR — M iER0T7 30 URTEA UER “mEmkmA " fIT K
—REANE T, FIEARE RISAL, AER IO T RS S A T S SO SRR BRI . X LS
BT Aol R B 0 R, BN CXEWRT . AT EANIRER R, TR 5
BBV R ZE AT L iR, DL 2R R 1SS P R

%] 4. But while every corporate mission statement pays lip service to respecting customer needs, actual customer ex-

pertise is typically a mile wide and an inch deep. (% 4-3% & 44442 1 Unit 11)

XA ER A A B Bl 4 R “a mile wide and an inch deep” fEE AR IER UL “actual
customer expertise” PR, B XTE Bl FR A 1 ARG, 08 B R Rt 2 « lxd & - (&l
AR —BERLTE, ISR, IXATREA TP I R A5 EE LM OR AR 1R B B il

Feskz, 3B (mile) M (inch) #R AR SJEHHC L Bz, 1 SEHLA 1760 5k 1.60934 A HL; 1 12 e~ 1
PR, 19 HEET 2.54 eme — 3 BRI — S RIGKBEE RAHZ HECRH) . FOGR B RIEFNIRER N
FRBEARCIE LG, B IR A) 9805 SO A Y S) A5 0K SR s i P9 25 1) 22 5

ERREIRE AR SO AL, N T BRSO R G BRI 2, S AT LA SO DY 4]
WOCTTMANR” TR B R Il SUK Y SERIA . R BUGE N B L B A
HE RS H A T K T A 2 1 Sk B A W, H SEAE U 7 1 A P R A T B P I AR

4.4. BUEESRER S

BRI — M AL AR R BIAGE PER 2 o PR I P Y BILAE B 08 B ST AN X B 17 Ik
DSOS E oK BT URE AN H B B0 55 [ 107 50T BRIA7 AR A 25 P JEAR SO0 222 S i S804 24 At R Y
W7 AR SEYE, e A A SRR BEAT R, DUE N ETE ROIR 5 RIA I, M TR B AR, A FIRL
PRACR[11]

4] 5: The 1973 article chronicled CNA Financial Corp.’s production of an elaborate manual on corporate responsibili-

ty—a document that details just how CNA proposes to involve all its executives in social goals, and how they in turn should

involve their charges. The whole opus has a somewhat evangelical tone, suggesting the marching orders for an all-out war on

DOI: 10.12677/ae.2023.132082 510 HHHRE


https://doi.org/10.12677/ae.2023.132082

the devil. (% 4-3%& I3 242 1 Unit 7)

F XEMNEEHTF A A RGER, TAEREERQIRE R L E L E A,

HObE PR RIS (B T I TERE . Opus AHE{EM, JXHLAGI 5 25— IEAT RIS CNA Financial
Corp Gt (Al £ FAEAIN) . ZHEMAAT CNA AT, HIRILAT B AT R #S
S foll RS TUL I, evangelical {ETRA I PR “RETIN: WEIRBSM: HHEM7 , F4
NP “HEPRHOREIRIGHE” o WSRO S B0 BB B B T A A A — R 2 IR 10 1
V7 R PG 7R O SRR o KA RROR B A B I L RAS A
HAE AN RAR R (DI BEA R 2 — o A8 ERIRFCAEN0 T2 FATM A S PR AL R B st b,
TH KRBT e, A8 B IRBWEN S GBI 20m sk X A)E RN () 58 ONA AR R T2 54
Al 2 AR AR B R M FE AR E, RIS A HOE RS )

VRIIHE I Y P 722 R PR Al P SR, S o 52 2 e B 8 i A ) S R W 0 S
P, RSB IE S . SCHRE R RGBT B MRS . R AR
A HIRT AV R AME R T — G THA SR ARSI, B U A4
FERGIEURIE ? DAL AE A MR 101 5 55 —H), IR AP e

1973 SEIAFESCREEINTR T ONA S 7 Hilfhy (Aol ak £ FEGIM) - PN T ONA IR,
BREABEALITH B S SR & FAR ok, LTRGBS Sk, S8R T A —FIEA
{EHEIOE, DT (R AT ACE TR T 4

HRAR B IR 8, T LAER AR R 35 0 30— AR AR 4 B R R SIS 5 TR, R X
PP IR R BTE 5, TR G 2T L JRAAST AR BT T 0 55 SO B P 0 AN — B (LB Bt 53—
FOCHUE B R, AR RSOt . 55 R AR E IO SO A i s 7
SCRIECIE, RO, I ES ST TR SR o R % 0 SR AR E 1
LRSS AR, B, R HREI BN, RIS SO IR, BIZE <3
RS IR T 55 SRR
5. B6&

AZ Bl B SRS AR A B S . SCWRNE 5 AR A5 ., F R R SO R B B 132 (1 PR X
ABERG, o B SCHIrTEErE. Hk, SZRRli BOE & — SR 3 T SO E BRI S5 SETE OO . X T
7 55 ol L K5 — SRR AEEIENEMM S, XA B RAERRAEE KRGtk
21, SRR SEIE B RSO SRR TR, ARG A B E SIS 5 T RN R 5% S SR 1 R SR
BRI ZESF

Bl O VIR B EARR A ST ORGSR HOM v s SR B A DU AT S BB BRE H
TS PR B A, T BRAREE R S b KA R R AR D e fsd, 4R TH L2 S RCR, IR & B T
AT 1 S5 o T N A RO TR X T S5 B TARE S, T RLE e 1 30 I 52 SCAL I 2 R 7 55
W, B B SR SR, AN F R BN AT DURE RO B ORI T ik
REIAZ PRl B, A RE RIS BOSCAL RS, SRR S5 B (K i i

EHEWH

1) J7ZREEIE A Be 5 G IUH AN SCATE SRR A 70 b7 58 o 18 13 S A2 7 55 S il R e P O N (B H
5 20pzxmqn26).
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2) 2020 4E) R B REHE HCESCEIE B BN R A IE U Bl I S U U
F(HT: 617).
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