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Abstract

The relationship between emotion and creativity has gradually become a hot topic in creativity
research, but the influence of different emotional states on creative performance is still contro-
versial. In this study, two experiments were conducted to explore the influence of emotion on the
heuristic effect of creative problem solving prototype in the sales industry. In Experiment 1, a ri-
gorous and reliable Experimental Material Library for Creative Problem Solving in the Sales In-
dustry was prepared based on the actual sales situation. Experiment 2 took 30 creative problems
in the sales industry as experimental materials, and 47 in-service salespeople as objects. By ana-
lyzing the differences in creative problem solving of subjects under different evoked emotions, the
effect of emotions evoked on the inspiration of creative problem solving prototype of salespeople
was explored. The results showed that: 1) The correct rate of creative problem solving in the
presence of prototype was significantly higher than that in the absence of prototype; 2) Compared
with neutral emotions, the subjects’ creativity was higher under positive and negative emotions. 3)
Compared with the negative emotion, the subjects were more creative under the positive emotion.
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1. 5|

g R ANEH DK ARBIAEZ I, RIFERAA T RPN R . H5E %A
PR FER OIS AR K(Gu et al., 2018), BlIE % O 2 QG BYEG DT, 200G, Wfr, G 4,
MR, 2015), EARAMAGIE MR EARIL, RECHSKIIEA F, 8T 2 AL A R AU
AL S AR IR B A B 4 R (Hennessey & Amabile, 2010; xI#&, E£&, kM, 2009). ¥r+
LR, BIEMEEgE— B R MRV DGE R 8, H Y —— 0038 1 1) AR e 7 2 o T E A AT
FINE

FFLL Simon, Kaplan A3 i FAE 478 (representation change)#H i Al1LL Ormero, Chronicle At
(135 F2 15 7 (progress monitoring) #E 18 A7 75 1) in] #UR1 S+ 13, 3 B 2235 5k DO (2006) 58 N FEH T R AY Je R #E18,
FH T A AR G138 P ) AU R () AR . BT R Y, R 2 B AR 1n) AR B S R M A HIA
RN o IZIRARIA IO R K R R v S R A VEAS SR BRI AR R SR B, A T SR R R B AT TR
el BAEAE R, BIAATT 2 2 B FE B R AR o 1% —HR 5 [543 B BRYT IR “ LAl /17 (5K AR &IRYT,
2005). BT “EUZIUSES A (B TR, Ak, SRR, 2006). REESFEAN TR R (A
FL, 2007)%E g YIRS NIGIE . A, SRERAREE Nt — DRt “Zx 27 1) “2 3] ——hA” s
e, PR T CFREEE) (SRE AR, 2009).  (RFEER QG S WA RLEY (RS, PR IE, g
W, BRYL, SKERAR, 2011)Z2ANSZIG AR E .

IA T B3 1 ) R g e (R S e DR R R A ORI R 3R I, R 3. AR R BEHR. Bt HIBASHT
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55 1 A L B0 55 DR 2 0 4 S B0 M 1) i e (VR T, 2015). Horb, 1SS SRLEMESCRITNRE .. H
SEFAE DR B IR |, R T A0 ) 0UEE A A (Dual Pathway Creativity Model), iZAA A, O
PR FURFAE 8 R A 60 1 R 3 M B R A M SR 52 i 132 /7 (Nijstad et al., 2010). Baas %5 A (2013) b 32 H
TR mANEYE AL . SR R IRE T, CLan AR S 4, AT DU I 5 i R M SR 2 )3 5
MAEFLLE IR, 5 R MR, i Eas, WS Insm ol ke A 77 ORI it

5 G R 1 28 0 036G M R BUAFTE RS, H O T AN A1 46 o0 G PRI S H AP AR Gl S0
FORI, BRSO3 1 ) SR A e R E R . Biln, 7ERIRF T, Ziv (1983) 55T HaBR R F X 2% 4E
OGP RS20 R SE AR SE, W BR A PR 1) ST AR i A R BT T I R RIRE 7 s %o ki A R B T R I,
FHEC TR 2, 75 5 28 25 ST B B DA IE ) S 55 A IR RRUR 15 26 0T LS v A A 1) 36 1 1) 38 g ke o 11 T Aff %6
I B TE P (MR AS, 2008); 4% 3R ) 55 N 5% T4 45 52 ) 1) 36 1 1) 3t e e POt 9t R B, RRURIC 155 28 s it T LA
R 33 2 A AR R I KEL A )RR i L) B 0 (55 S0, MRZRAE, MRBLIS, 2013). (HJE, A RFFERHTH
Bt 2 Re s 3 v AN IR B3 Tk 1) SRR Vg 1. A0, Gasper (2003)KREN, SEMCIEZEMILL, TR 256k
FETE KRR EAR R AE R 25 W45 A (2012) T3k WT 78 R B, LA 25 TR 75 % FED VR W 158 4 o it
WY AR B E A R HEE L, ARG 28 WA S s R0 55 (2021) 8 P i . 38475, PiskIE
TAMEEERIE IR ZER, WA HBURE S e e S = QNG M S BT P B B B
IR R ) e R T R I, T AR 2 T DA A A 0 B0 e 1) R e B, RN R T RO )
T R 2% 3 A B M (Wu et al., 2020).

N, EEWAH B E A R, SRR SIS B b G0 3 e AR e R . B T
BB SRR T 55 S AW, BT AR 5005 oy B SR, BUA S ST LA
WAL RETETFF0MA, DA O0E M m) SRR 788 KA R . JEH, DRI A — L
ARZAb: © HARNE L, ZARHEHFEE WG, B2 ANE A, RIS 5 61 18 1 ) A vk
R REA; @ Wik, REAEN LS ET T 7 M F B AR Z 7, MR R 2@t K01
ST MAEVIR . SCERIE LA T 3, B AT N SEERE T R SRS ® LI B, BARET A T & G
TS kA, (R TR R R S B R B, A B SE AP B R A SE I AR R =
WRNAAR: @ axg b, iliEBeeERR, 2R RFERE, HEERK.

S5 DA 1), AT 5 T T S AR A g ) P 14 T 0 R A AT v G e ) A e S SR AR
FHE T T ERB IRV B ML 2 (10175 8 5 B 5 AT M ) A 1] R A e b S 8 s R 8B T R, S 4 I B R
AR AL T R Ve UM & TR, WA e 8 Mol RIS bR e . 85 & R85 8 A A R4t
TEESE, 0 EATEE RSN M.

2. FR—HETLOIRITERRN TR RS RAE RS
2.1. MRlmH)
21.1. B&

FER AT AU, SR HOE 24 2491 9 5 68 M 1] AR D B SEEG AT RE, EESE B AT LB 1 ) R
PSEIS MR IR A R SR AL SIS AR .

2.1.2. /3

AW TEF BAH SCR s, N IRE A AN AT A I S RM,  FEA L DA — s A AN R A
ORI BRI R SRIG, A AR T KR AT AR BRI, Sk, A, 4l
Br, A5 VB EAT B 1 o] A R S A K
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2.1.3. HwlidiE

B, KRESCERA T, BRKESESTLMET. P, RIESEBEARRT, FHETHEHER
Bl MR Bt MBA Lt =g, dbROCEE AR RO, 5 E KA T AR R 0%%). N
SCHR ORI L BEEE 36 NS B AT ML BB M 1) R R ) B S R A A HE 1 A A9 35 2 DA S
1) ERPEREN: BIE “JEAL” BRI AR B AT b 3 — ] A B0 AR, I HLACR LE SR B 4
2) BB VEBE I R AE G ) R T B BT SR AR M, IR HERR 2R R R R S MR R H LI S
3) IASEPEEI: R H bR JE T RS BT AR AH, A ISR .

T3, W STAR JEM(E 5 Situation. 5% Task. 1T5h Action. 4% 5 Result) 57k H >k i) 2451 14t
TP B3, EHCE RS B E LRk AN RBI R S RSB S R . HA, )
GBI T — I S5 B — A SR M N, 7RIS A A B4 DA g s R
T2 F T8 4 B DO 2 TE BB VE R e 45 im) R S, BE R B, ATEAR, Bl
ZIE AL Z ) S AR TTIES . A RN R RS R B0 sl T B, R R 4
B oAb, XERERE B AT () R SR R SRR EAE 100 LAY, 7 (E AR 7E A BR A S R R P 7S 40
. MR

e, B SO T gm i A AT BE I R R SE IS MR AT B S Ve, AR 6 MR
BT IE LB R BT K R

2.14. HILER

RATE R 30 AN EAT WL BLHT I ] i e S g PR, AR AL I S B L R S EH R B
o

e —:

MR 2020 F =FFRE, AR, HTER O 0SSR RS, B HgEk
FERLBRIBLR, —AERER

IR A SR AV S U] A A8 A R B A D ) R 2

AL B H i A AR G B, T MR R TmREA RT WL, BEZ LT “ AR
I KA. HE AT T s, R4S,

ER: BEYRCTaHEE CPHE” SRR, 2B KBRS .

2 S

MIREIER: AATHAERXLANEERIRENE, RS, (ARSBURER KA R, B, ik
ZREHBAR G, TR EGUD, RIFB RIS AR

JREL: AR )T S BAT, W E T RIE A E M E T EE, PEN ST BEALNE, K
BIRR 3L, HoE Mt B & e EAAE,  DRIHOE s B RIS AR AN A%, W51 T Rk
A RIEN .

WRE: AT S RS E, T O

BR: TATERSES, —ONEHE, ITAREABHMER. k. Sie. Fufl, e
oA B A, R R R [ 5K

2.2. BRI

22.1. HHY
KRN LI BE T, @ B AE A« TR S T B BT i) R PR A T R 2 ok
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6 2 g ] 0 B B AT M BT il B R S AR AR R R

2.2.2. Bi%
ARG OUT B AT ML QR I R A e 1 IR B R TR R AR 2 ), SRR AT L B
P iR DA R AR, SEES AL RT T4 B AT M B 2 ) A R (R

2.23. I3k

1) ik

TERERSE 20 44, Hp BPE 10 44, Zotk 10 44, i) 202+ 081 %, ¥NAFITF, s IEM )
EH, B, TR S, AT RS 5 I B ) R e T R R G T 9T

2) LCERRI R

25 G ] (1) 30 /N4 B AT Ml B 1] R e S B ARl DA B 4R 25 R

3) SEWFERF

B EAT M AH I i R P SE IR R L E-Prime 4l OFE T 2L, R B AEL00 &R Dt B S
B KA X7 2] - SERVEsX, 4 30 SIS MPRIBENL Y NI, RR4 15 NEH
PORWEENL Y AP, 4 10 A, BBy 101, A8 IR P8 BT R B S PR . — Ak
WAETERCA AN 15 MEH, JEeREEEN 15 ANEH, B “FJER - BER” T 5
FR, BILL “T0J5AY - HIEAY” 7 34T 555

HERHS

HIEE 90s

Figure 1. Experimental process of learning condition without prototype
B 1 RREFIFMHLERE

J 2

B A

BIES 90s

Figure 2. Experimental process of learning condition with prototype
2. BREFIZHLWRIZ

FESRIGHT RIHR T8, MR IE Vst < Ja, #EANIEASER . SRIGHRR . 1) Jok
SR ESE, HNBRRE LRI 2 BEMLAL 47, R BRI ME STk g, AlE B
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G SEIE T q EENT 20 WA, RIS T EE S, EREE BB R 2R L% g
BEAAEEB B, AR R AL E S R 775, RS 58 B a1 q BEE N T — 8, DLIRSKHE,
HE 15 W H R e, WA 1. Horb, (FEB B R 90 s, UnRBAT K58 [N, Sk
PG ESEANT 8. 2) ARAZEI R EREERZ, Sdhfm 23R FEF Mgl
2, R PMIRM R q I, HRTRE SR AR, B2 15 Wil H A
SetE, MK 20 FEP LSS A 224 30 AR R

224, GER

1) AR B EAT A5 M n B e IEF 2R I e

o, SRR NN AR TE S R BB RIEAT VA BE R B BRI S 1200 7 P 10 R S5 A 5
FARRI, 00N 05 FREBIVCELZANH M w0 SR AL IR RIS BRI, 0o 1. Hk, IFHIERR: IEfR =
[l 2 R A AR B e . b, IEAER | FR R TR AL A O SR T A AT ML B 1) R e ) S 1
IERRR, B gh ik 2 300 0] R S5 A ) AR R ) IR s IR 1 R FRTE A JE AR KA R EAT LAY
Wb BRI IR, BB R A F bRl 2 2] S5 i) R IS 38 IE R e (B 5 45, 2015).
{41 SPSS 20.0 HEATEME 4. TEAH JCIRAS SIS, 6 30 AN AT ML B 1 il R e S IG A4 k)
IEFRBATRONFEA tA S0, WK 1.

Table 1. Comparison of correct rate of 30 experimental materials with and without prototype learning

F L 0ANLEMBAER. TREFIFHTHERELR

H n M £SD t p
EffE ToJR 22 5] 30 0.19+0.22 -14.002"" 0.000
EfE I HIRA2ES] 30 0.76 £ 0.18

THRAE 0.05 AKF LR, THRTE 0.01 KF B, TTRRAE 0.001 K EEE.

BT BR84Sl ) 37 12 ) R A ke SEZ B0 A BHLE A TR 28 27 ) 2% A4 T B AR %6 2 35 K T O S B 2% 50 2% A
(t(29) = —14.002, p < 0.001), F HH T AHIF 57 4 il 1E0 85 B5 47 M 8 14 i A Ak A sl mT LA 2 HS Jo 28 g R
BOAE T ZAP R RL, AT T84 8 AT Ml ) 37 1) R e (RO AT 5 o

2) BRE AR ST

N AR AR U B B AT BT M 1) AR R S0 ), 202075 75 55 (2015) MW R, K TR R Ok
P AR AR A bR . BHIERIZE |, IEFZE 11 2050 A8 H 18 R B AR, A
JaRE = (IERIE 1 — IEA% 1) x 100, W8 =100 — 1EAH% |1 x 100, 4558 0% 2.

Table 2. Index data of 30 experimental materials

%z 2. 30 PMERIEM R IR EURE

5 1 2 3 4 5 6 7 8 9 10
B | 0.1 0.1 0 0.1 0.2 0.8 0.4 0 0.1 0.4
IE#HZ 0.4 0.6 0.7 0.7 0.5 1 1 0.8 0.7 0.8

R 30 50 70 60 30 20 60 80 60 40
R 20 90 100 90 80 20 60 100 90 60
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Continued

g 11 12 13 14 15 16 17 18 19 20
ERZ 0 0 0.3 0.1 0 0.1 0.2 0.1 0.7 0.1
1ERZ 0.5 0.5 0.7 0.8 0.9 0.8 0.7 1 1 0.7
BR= 50 50 40 70 90 70 50 90 30 60
W 100 100 70 90 100 90 80 90 30 90
5 21 22 23 24 25 26 27 28 29 30
R | 0.2 0.4 0 0.1 0 0.3 0 0.7 0 0.2
NRGES] 1 0.7 0.7 0.5 0.8 0.9 1 0.8 0.7 1
BR= 80 30 70 40 80 70 100 10 70 80
A 80 60 100 90 100 70 100 30 100 80

30 AMEEAT AT o) R R o SE I8 M B P R A S K B = 57.67, “FHREMER =81, K5, X
JR A 5 e AR R HEAT AR S a0, AR 3.

Table 3. Correlation analysis between the amount of prototype inspiration of 30 materials and the difficulty of test questions

% 3. 30 MR REYE & B E FE X 5

n M+ SD r p
ok A 30 81 +22.34 0.676™" 0.000
JRR JE R 30 57.67 + 22.54

"HRIE 0.05 /K R, TERAE 0.0 KT R, TTERRLE 0.001 KE EEE.

SESURIN, AT FC T ) 0004 B AT MBI 1 e AR e S AR ) SR R R R AT 3 TR A
K(r=0.676,p <0.001), XEHMEER S, FAEKERK, SHT AW R—H.

ZE LRTIR, AT E G ) 004 B AT QT P ) AR R AR AR R, W] T AR ST AR A
I AN R AT TR A e i W AR bR AL, R SR SRR R OMAR I . Uk, RATCEVID
LA NMECONRNER CRYEE AT A BT ) AR P SIS AR .

3. XR"HEFAMHEARVEREERRFEZ LT M
3.1 AR

A R HEAPSR AR T, SREPORE QG P A ok ERIERR, I AHT AR A )
SKIARHA Rt RIS, I T AN R RS 4 Bl QG R AR R ZE R, RIS RO 4R
N SR B3 A ) i R JE TR A PR S o

3.2. FARIR

55 48 LAEWHE N RSN, Sk 1 MG RN RIAR 47 Ll Bui T . Hrh 5k
22 4, ik 25 4, Bl PHFEN 34.53 + 1041 % . I SO /sl IEAL 0 IEH , RS 1A B A4k
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SR, MEHETWMHELU L, FEBZ AT ARS 5t 501 M R R kb Y R R R U sk
Ko EEAABBAE SR SE RS 2755 40 JTiRkI.

3.3. SEEeMRt

3.3.1. PANAS ( (AR 5ERIEEER) )

KB G ) PANAS &2 (Watson, Clark, & Tellegen, 1988), -+ MR ARG L. B KEIC
M. #ARYE B U AT B AT R, SRR 5 s ik, 1 o REJLFRA IREZ, 5 R%
BRI . 1B 5 o He, ARG I L

3.3.2. B4R 30 MR EEEFR S EIRESSI MR
ey, AT A G 1 AR BT W T e U DR AR R A R, AT A A SR T

3.4. HiRIERF

e TE B PANAS Tl . Fedg, FRBRANTE 1% 48 LA 50 i B A AR IRIAZAT 5%, 43 s R 1A 1 4
AEDIE 2, B AR ZRYGIMZ S B AR 26 AR XN 1 50K 75 A0 N 1% 25 B 5 2515 R k.
PG 8 RTS8 Ot R S5 (R PRARIC s — RO AR HAR), 1B AL REm K 3 8. R4 R Ka .
BORFHUGHS PANAS Jaille AHITFT b A B A7 Ml Q3 8 1 A o S B A Rk 2 B ko #2381 E-prime
PR SE R B EAT AL BT R R AR B R . O 1 S AP s e R A B R R, SEIGRERL T 7
P R e —dgak i R - R eI, g R - <A SR
FPbATsem, SRIRHEATZ) 20 Zrdh. VEARRAR DL 3.

i U B prhicils 28 U B BT LB PR AT S
PANAS [ e e i [ PANAS  |— A-TBR ., To-A S
(3 min) el 3 mm) (3 min) (20 min)

Figure 3. Experimental process of studying the influence of emotional elicitation on the prototype inspiration of creative
problem solving for salespeople
E 3. MRBEFEIHEAN RSO ERFER R LS00 L RIE

3.5. SEIGLER

35.1 MEBAHMRE

i GE TR 30 M EAT AL GIE VR AR SR ARHK T R R K = 3478, PRI UEERE =
68.24. 3t—2bxt 30 AN EAT ML G P ) REAE G R B SR R B AU AT TR M. SRR
B AT i 4 1) 40 B AT b B 3 M o LA R SR A R R 2R 5 A R A B2 8 IE AR SR (r = 0738, p <
0.001), X5 BRI AE B sy, U BRI e R B AOR . ZR ETIR, P o F 8 B AT L B 1P i) U R A R
FEA R, AT AT ML B ) R R BT T .

35.2. [FEESHUERLE

AT AEBRE BN GO SR B, R EHZAE S50F RO VERT F o AR TRt 4 5, R
ETTAT J5 1 PANAS T4 3701 A s, FIFECTFEAR t 156 0 pr s 4 S R0R, 45 R BRIt
REBE B FANG EHEE RN EREE, EHB%15E S EMEEZ P2 (M = 30.35, SD = 3.12) 2 #1K
T4 S5 (M = 34.50, SD = 2.68), t(13)=-5.901, p<0.001, ¥iUIFMIGZE S SEE RN HWH
RIETES B SIS AR E RN ERBE, %415 S A S %1 (M = 17.30, SD = 5.46) 2. 1K
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TH54% S5 (M = 24.15, SD = 5.38), t(12) = —8.651, p <0.001, ¥iBIWMIGELEE SiRA R . ik m
T A7 45 0 7 M A7 5 0T i D80G 45 35 2 7 (1(13) = —0.194, p = 0.848, t(16) = —1.000, p = 0.332 > 0.05). fijli§
HFHRAT =TS B M B AR R R, IS BRSO R .

35.3. FHEBEEIHEARGE R RER B LT

JEAE R FES R AR, A RIS TR, JF B ARSI A R O e R E R, R
S B T2 00 S AR, B AR B AR A T IR () . A 50 R R B R AR
B RIEAT 0 70y 140 2 5 =4vbsy, BUNANR . A 3R BIAR e ) Bt 2 R R B A AR &0 0 47,
FREUM G 1) A 2 SR AE R B IER TR D 1 4%, FREI MR R BRI IERD 2 4. ARSRie
BWRAAR B bR, 008 SR B JRA S . Hoh IEfR I kR EREE S H
HEAREE R, RS 2 408 E A AR B R e, RS R 2R 2 i E
Hom BAF 1 4 008 H S SRR H I E

FRBR S P T AR 4805 T 1 %% 20 264540 1R~ 2918 23 73] 9 0.78 + 0.18.0.47 + 0.20 A110.90 + 0.10,
Hory, WA E, RS RARENE 4). BRI Z A R Y], & HBUE RS AR R
# 75 (F = 26.089, p < 0.001), X3 WA R 25 MO 485 65 N 51 (K Bt PR AT A6 L 32 56

1.00
0.90
0.80
0.70
0.60
0.50
0.40
0.30
0.20
0.10
0.00

= EF%
= if

A Salastiil TR

Figure 4. The mean of correct rate and activation rate in each group

B 4. S IERE S HE R HEE
4. ¥
4.1. $HET A EM o) RE #R AR A SRS AR

B AT 223 SR IR MRS AR A BRR DIOR, Cof A/ 223 T IO S S0 I T S B 7 A R
FHBE. 140 5% 35 FL(2007) 58 NAE H AL ek i AR R Al 2 BRI 175 & v B BT (Gt seiapp kel
FE) o SR 53— P B O R B ik o R R R R RN EEAT TR, IR TR
BRI RS IERREE . TG RAR (YL, 2007). (HAEILSLAETE T, &5 -k ToVEHE B AATAE IS
AEH BB A, BT, RS BRI EE ATk PR A BT T RE SE A B AT
8 A3 T IS R AR DR CRE2 A B USRI RLZE ) (R)H4E, 2011). BRI A S — PR
P FARRE AT WA E 7 (8B RLE) (BT 75, 2012), (VRAFEHOR BT v R ok 5256 41 %)
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CioF)E, 2016)58SRIaARE, KOREE 7RISR i R U R 5 A BT T 2 o T AR SR T 2R AR T AR AL
IR B BT, RS N b TR b, ARSNGBV AR A A SR 675 e SR R
KB E R AR, RS E] 30 DMSRIRARE, JFLURSEANBERIE S T A M, 53] T A
AR R R AP EER . Hoh, JRBR AR, XARORE P AR B T e R sl R e e
SURJE RGN MIRERE ;s HMEFE R AR, A LR MR EIL T, AR il BRI SR HE AT G138 7% 1] e g
PAIAE S FERE . XIS TEAREI R B T Bl B0 BUaGE k i REUAR o R B O, B A E . R )
BT AT ARG IX SR PR PEIE TS & H CERISLIa kL. AR CH AT Ml b B3 E 1) U ok S 6
FORLEE) o 37K 7 QUG I ) R R SRR e Ot FE Ve, R T SRBR AR, IF BN NEIHT TS 6T 8
o

4.2. BB R MHEAR QSRR REE KRN

HEMHACEEY, SRR EHEL, BRESMIEE S E RO ANTRIANE M, AR iR
UFRISRAE T IX— 4518 o (EAFAE S WU 2 55 T AN 175 45 RO W A 48 5 103 JI B B8t . A MRIF e 45 1 |
G, ERIEAT, AR LU AR S 46 T B AR i g 10 B3 JK 7o BEXTLL REERE, ARBFFEA HBLR
PR RS -

H—, (EEMRIREARE. flEMHERE—ANZHEMBE, A& A F R E(Nielsen, Pickett, & Simonton,
2008), [DHICAE 5 51 26 0 O ME A RS I, D 2B TR A7 4 6 )3 P (R AR TR0 T T i LA A TR R R
NS TAB L)1 77 00 52 1 P 4350 P SRR IR 35 e PR A B0 ) &6 SR AT 45 2 B0 X (Akinola & Mendes,
2008), TERLEAENLR, S 0 AU E R AT B8 T ER O 0 R DA B TN T 190 1R 43 BT Ak 3 (Mackie &
Worth, 1991). 4, Abele 2 AXHHFFRINL, W2 AT LS BEIE VAT & AR iR 3 =, RE AR TE
B T FETRAT . R 4R RN AR YL L 0 8 4T 45 H (Abele, 1992; Jausovec, 1989; Kaufmann &
Vosburg, 1997). fEHAMAEG T, AL Qi M R I AT RE 75 ZHE I PR . ARACA B A 00 e R e
AR, IX SR I o HY AR D (1) R G A4y A P b 3 (1sen, Daubman, & Nowicki, 1987), TEIXFi it T #1
et 26 7T Re o LUV MR B 4 0 (AR 38 . T CE A AT L A SR BB 8 R 1) AR v, SR P [ S B AR EL A ELAARD
RYE, WO EAE 2 (I TR) A B U A A A= 3042 R ok, s i B R EE RN iR R RS e
BERE R, RUPE T AR 26 T A8 5 4 Hh 52 ) i PEAT 45

F, BHNESIR. A¥ERNE%AAE SR (Forgas, 1995): FIURIME LR R E — Rk
M A HPIRAE, ML TR 2 b M AMARE R 5 A F 7R ZR SER R, IRk Ttk e & a0 “sem” 4k
FRfA 4 (Fiedler, 2000), LA ERZFiFE T MG R (Forgas & Fiedler, 1996). #HR, THMRIEZR
WIS M), X FH B R T Rt T (Ambady & Gray, 2002). BFFEHE £, HWIHER
HE—Fh 0 T B NS B R GRIELN S B AL H Xk (Forgas, 2002, 2007), TR %F 4845 B n T
FRER, TR PN GOt SRR, BV ) AR e i S . G, B STE RIS 2R R BA
CO R

4.3. FRZFAFRE

ARSI AE G AR R T A AR — R RE AN R 2 Ak AEWSCER AN TR AR (R I R 2 v 5 e B
KERITEARS 77, kgl BB A IR, AR LA E T RS, BASE LK
P, BAIHER T 6 NIGEEE B R IE B L. BUHTIEA KIS, (B RIE T Bt
XSRIGA R e P, RIIEAF AR — @R LR 738N, ARFFOEEBIRIEL . RIS AT
FEVERE, TAEFSEHHEREET, BRI ARRG: A TAELRK . QEtken ) hafm

DOI: 10.12677/ap.2022.1210426 3505 LB


https://doi.org/10.12677/ap.2022.1210426

A fm, 55

QU AT NI, IEE TR DR T

SE 3k

R, MERMR, MRHUE(2013). (LIEXT T, BIEHIR T ——1E @R ok B2 SUE ) AR R A F R, A E O
£ 45(1), 19-38.

WERE, MR, SKPOMR(2006). TR il REAR DL R BY AR OE T B SIS R ] OB F 7 29(5), 1123-1127.

HFNR(2016). FTELEARGHT I ERE LT IR G AN, Wit A s, BER: ViR R

BRREN, SKPCHR, PEE, TRk, BEREER, BRVH(2008). VAT iRk IR A S I E S I BN, AR, 40(2), 127-135.

WRE5 (2015). 47 1 B HE (15 7 GURE M 1 AR i R 2 AR, Wi 2R, BER: PR KA.

FE5G, 5, T (2021). TERE G0 R I F M RE A R T SR 247, 53(8), 847-860.
https://doi.org/10.3724/sp.J.1041.2021.00847

ZEWSY, BCE, BRI, skRAR(2012). 354 5155 g0 W TE 0 R 5 R SN TR, 0 B E 7R, 44(1), 1-13.

XIETE, T8, 5KKAR(2009). GliEMEBLEMMINLH]. LB R 20 HE, 17(1), 106-111.

BRYT(2007). 471 1 AR e o SR 203 1T A A 28 By, TSRS, B PR KA

BT 5 (2012). 25 B B P15 55 HH BURE 1 ] TR e 9 SR 2B K S0 e #1424 SC, BER: PR KA.

éﬁ%ﬁ(ﬁi 19;6375%, WViZR, % (2015). 275 BTG 5 R O3 1 1) R AR o (0 SR B U8 RSB, 2 B A IR SR FR),

REH(2007). FFEAl P HEH IR B FEAFA L. AR S, EIR: PRI R

REHE, VL, 5KPIA(2009). $0UIE M LS 0 SRR IR R, LA, 32(1), 122-125.
https://doi.org/10.16719/j.cnki.1671-6981.2009.01.034

FPOAR, ERVL(2005). WG SRS R R G RIROE. OHF 28(1), 6-9.

FRECHR, MRGE, 5% 3E(2006). BN FIHLEIRT SEIRVE. AN 75577, 26(3), 26-29.

B, ZERATE, MR, JEVR4r, R (2015). GG M R R R MBI M TR, OB F i, 23(3), 375-384.

%(5?52514?@%; ERYT, BRERAR(2011). A2k BIA)IE MY FE i (0 R S RN, AR AFEE IR LR,

Abele, B. A. (1992). Positive and Negative Mood Influences on Creativity: Evidence for Asymmetrical Effects. Polish Psy-
chological Bulletin, 23, 203-221.

Akinola, M., & Mendes, W. B. (2008). The Dark Side of Creativity: Biological Vulnerability and Negative Emotions Lead to
Greater Artistic Creativity. Personality & Social Psychology Bulletin, 34, 1677-1686.
https://doi.org/10.1177/0146167208323933

Ambady, N., & Gray, H. M. (2002). On Being Sad and Mistaken: Mood Effects on the Accuracy of Thin-Slice Judgments.
Journal of Personality & Social Psychology, 83, 947-961. https://doi.org/10.1037/0022-3514.83.4.947

Baas, M., Roskes, M., Sligte, D., Nijstad, B. A., & De Dreu, C. K. W. (2013). Personality and Creativity: The Dual Pathway
to Creativity Model and a Research Agenda. Social and Personality Psychology Compass, 7, 732-748.
https://doi.org/10.1111/spc3.12062

Fiedler, K. (2000). Toward an Integrative Account of Affect and Cognition Phenomena Using the BIAS Computer Algo-
rithm. In Feeling and Thinking: The Role of Affect in Social Cognition (pp. 223-252). Cambridge University Press.

Forgas, J. P. (1995). Mood and Judgment: The Affect Infusion Model (AIM). Psychological Bulletin, 117, 39-66.
https://doi.org/10.1037/0033-2909.117.1.39

Forgas, J. P. (2002). Feeling and Doing: Affective Influences on Interpersonal Behavior. Psychological Inquiry, 13, 1-28.
https://doi.org/10.1207/S15327965PL11301 01

Forgas, J. P. (2007). When Sad Is Better than Happy: Negative Affect Can Improve the Quality and Effectiveness of Persua-
sive Messages and Social Influence Strategies. Journal of Experimental Social Psychology, 43, 513-528.
https://doi.org/10.1016/j.jesp.2006.05.006

Forgas, J. P., & Fiedler, K. (1996). Us and Them: Mood Effects on Intergroup Discrimination. Journal of Personality and
Social Psychology, 70, 28-40. https://doi.org/10.1037/0022-3514.70.1.28

Gasper, K. (2003). When Necessity Is the Mother of Invention: Mood and Problem Solving. Journal of Experimental Social
Psychology, 39, 248-262. https://doi.org/10.1016/S0022-1031(03)00023-4

DOI: 10.12677/ap.2022.1210426 3506 LB


https://doi.org/10.12677/ap.2022.1210426
https://doi.org/10.3724/sp.J.1041.2021.00847
https://doi.org/10.16719/j.cnki.1671-6981.2009.01.034
https://doi.org/10.1177/0146167208323933
https://doi.org/10.1037/0022-3514.83.4.947
https://doi.org/10.1111/spc3.12062
https://doi.org/10.1037/0033-2909.117.1.39
https://doi.org/10.1207/S15327965PLI1301_01
https://doi.org/10.1016/j.jesp.2006.05.006
https://doi.org/10.1037/0022-3514.70.1.28
https://doi.org/10.1016/S0022-1031(03)00023-4

PN

Gu, S., Gao, M., Yan, Y., Wang, F., Tang, Y. Y., & Huang, J. H. (2018). The Neural Mechanism Underlying Cognitive and
Emotional Processes in Creativity. Frontiers in Psychology, 9, Article No. 1924. https://doi.org/10.3389/fpsyg.2018.01924

Hennessey, B. A., & Amabile, T. M. (2010). Creativity. Annual Review of Psychology, 61, 569-598.
https://doi.org/10.1146/annurev.psych.093008.100416

Isen, A. M., Daubman, K. A., & Nowicki, G. P. (1987). Positive Affect Facilitates Creative Problem Solving. Journal of
Personality & Social Psychology, 52, 1122-1131. https://doi.org/10.1037/0022-3514.52.6.1122

Jausovec, N. (1989). Affect in Analogical Transfer. Creativity Research Journal, 2, 255-266.
https://doi.org/10.1080/10400418909534322

Kaufmann, G., & Vosburg, S. K. (1997). “Paradoxical” Mood Effects on Creative Problem-Solving. Cognition and Emotion,
11, 151-170. https://doi.org/10.1080/026999397379971

Mackie, D. M., & Worth, L. T. (1991). Feeling Good, but Not Thinking Straight: The Impact of Positive Mood on Persua-
sion. In Emotion and Social Judgments (pp. 201-219). Pergamon Press. https://doi.org/10.4324/9781003058731-14

Nielsen, B. D., Pickett, C. L., & Simonton, D. K. (2008). Conceptual versus Experimental Creativity: Which Works Best on
Convergent and Divergent Thinking Tasks? Psychology of Aesthetics Creativity & the Arts, 2, 131-138.
https://doi.org/10.1037/1931-3896.2.3.131

Nijstad, B. A., De Dreu, C. K., Rietzschel, E. F., & Baas, M. (2010). The Dual Pathway to Creativity Model: Creative Idea-
tion as a Function of Flexibility and Persistence. European Review of Social Psychology, 21, 34-77.
https://doi.org/10.1080/10463281003765323

Watson, D., Clark, L. A., & Tellegen, A. (1988). Development and Validation of Brief Measures of Positive and Negative
Affect—The Panas Scales. Journal of Personality and Social Psychology, 54, 1063-1070.
https://doi.org/10.1037/0022-3514.54.6.1063

Wu, L., Huang, R., Wang, Z., Selvaraj, J. N., Wei, L., Yang, W., & Chen, J. (2020). Embodied Emotion Regulation: The In-
fluence of Implicit Emotional Compatibility on Creative Thinking. Frontiers in Psychology, 11, Article No. 1822.
https://doi.org/10.3389/fpsyq.2020.01822

Ziv, A. (1983). The Influence of Humorous Atmosphere on Divergent Thinking. Contemporary Educational Psychology, 8,
68-75. https://doi.org/10.1016/0361-476X(83)90035-8

DOI: 10.12677/ap.2022.1210426 3507 o3 2


https://doi.org/10.12677/ap.2022.1210426
https://doi.org/10.3389/fpsyg.2018.01924
https://doi.org/10.1146/annurev.psych.093008.100416
https://doi.org/10.1037/0022-3514.52.6.1122
https://doi.org/10.1080/10400418909534322
https://doi.org/10.1080/026999397379971
https://doi.org/10.4324/9781003058731-14
https://doi.org/10.1037/1931-3896.2.3.131
https://doi.org/10.1080/10463281003765323
https://doi.org/10.1037/0022-3514.54.6.1063
https://doi.org/10.3389/fpsyg.2020.01822
https://doi.org/10.1016/0361-476X(83)90035-8

	情绪对销售人员创造性问题解决原型启发的影响
	摘  要
	关键词
	The Influence of Emotion on the Inspiration of Creative Problem Solving Prototype of the Sales Staff
	Abstract
	Keywords
	1. 引言
	2. 实验一销售行业创新性问题解决的实验材料编制及有效性检验
	2.1. 材料编制
	2.1.1. 目的
	2.1.2. 方法
	2.1.3. 编制过程
	2.1.4. 编制结果

	2.2. 有效性检验
	2.2.1. 目的
	2.2.2. 假设
	2.2.3. 方法
	2.2.4. 结果


	3. 实验二情绪诱发对销售人员创造性问题解决原型启发的影响
	3.1. 研究目的
	3.2. 研究对象
	3.3. 实验材料
	3.3.1. PANAS (《积极与消极情绪量表》)
	3.3.2. 自编的30个经营管理情境创造性问题实验材料

	3.4. 研究程序
	3.5. 实验结果
	3.5.1. 材料有效性检验
	3.5.2. 情绪诱导有效性检验
	3.5.3. 情绪诱发对销售人员创造性问题解决原型启发的影响


	4. 讨论
	4.1. 销售行业创造性问题解决的实验材料
	4.2. 情绪诱发对销售人员创造性问题解决原型启发的影响
	4.3. 不足之处和未来展望

	参考文献

