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Abstract

The European Champions League business management is analyzed with the literature method.
Under the supervision of UEFA, the European Champions League is fully responsible for operation
by independent companies. By changing the competition system, brand publicity, sponsor posi-
tioning and TV broadcasting rights marketing, the commercial value of the European Champions
league is developed to the great extent, and the Champions League has become the world’s highest
and most influential football match, which has a certain guiding significance for the commercial
development of Asian football.
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