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Abstract

By studying the relevant theories of Semiotics in Pantawards food award-winning works from
2016 to 2017, the guiding principles of Design Semiotics in food packaging design are summarized.
These packages are divided into two aspects: color modeling and shape symbols by modern se-
miotics, and the award winning situation of each package is analyzed. And using semiotic theory to
study packaging, it is concluded that packaging patterns will be more concise, but also have
graphical symbols semantics, color control within four; food packaging is more inclined to square
packaging; food packaging must have a moving factor, historical background, style, practicality,
which makes packaging more expressive.
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Figure 1. Classification of data
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Figure 2. Food packaging awards and packaging color cold and warm relationship
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Figure 3. Diagram of relationship between color phase magnitude and purity
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Figure 4. Relationship between text and pattern specific gravity and color quantity
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Figure 5. Diagram of the Relationship between Shape Symbols and Semantic Symbols
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Figure 6. Gold Packaging Works
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