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Abstract

As a world intangible cultural heritage and cultural symbol, Yunjin has the necessity of inheritance
and wide dissemination. How to make Yunjin cultural and creative products undertake the mis-
sion of continuing cultural tradition has become an important issue. By tracing back to the color
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patterns and historical evolution of Yunjin, combined with Pierce’s Semiotics Theory, this paper
explains the function of Yunjin pattern symbols from three different levels of morphology, seman-
tics and pragmatics, and analyzes its influence on the design of Yunjin cultural and creative prod-
ucts in terms of extension representation symbol induction, connotation cultural symbol analysis
and indicator sign presentation. It can not only extract the exquisite skills and beautiful patterns
and decorative symbols of Yunjin, but also integrate with the elements of the times, so as to help
the high-quality development of Yunjin cultural and creative products.
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