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Abstract

The wheel of history rolls forward and the footsteps of the times never cease. With the non-stop
development of the times, the chapters of design history are also being updated. As designers, not
only do we need to learn the new knowledge and learning of the moment, but we must also learn
to stand on the shoulders of giants and dig out the valuable points in the long history and apply
them to our own field. In this paper, through combing and analyzing the works of Andy Warhol
and Chen Xiao, the representative figure of Pop Art, we clarify the characteristics that can be used
for interactive design, distill the artistic characteristics of Pop Art, find the inspiration of Pop Art
style to interactive design, and provide design ideas and theoretical thinking for interactive design
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Figure 1. The campbell’s soup can [3]
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Figure 2. Marilyn Monroe [4]
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Figure 3. King of Soy Sauce [6]
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Figure 4. Brillo Box [7]
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Figure 5. Interactive work designed by the French National Railway Association [8§]
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Figure 6. The world’s deepest trash can [9]
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Figure 7. Forest of Resonating Lamps—One Stroke, Autumn Mountain [10]
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