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Abstract

Among the six meanings of Chinese characters, pictogram is the foundation and image is its inner
meaning. Such image thinking also breeds design thinking. When designers deepen Chinese cha-
racter design, they are also exploring the narration and expression of different design means. In
design, how to grasp the relationship between the two, how to express the form by what means
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and how to sublimate to the expression of the image are worthy of study. This paper starts from
the graphic design of Chinese characters, summarizes the graphic design techniques of Chinese
characters, and concludes that “form” is formed based on the basic font and structural strokes of
Chinese characters, while “meaning” is the emotional meaning that the design needs to express.
The establishment of “form” and the expression of “meaning” are like the isomorphic relationship
between form and meaning, the value of form depends on the meaning, and the expression of
meaning depends on the figure. The character must be tangible and the meaning should be vivid.
This paper aims to explore the inner transformation of image and emotion by analyzing the appli-
cation of Chinese graphic language in design from the starting point of graphics. The design of
Chinese characters can have more changeable space to play, provide multiple thinking angles for
Chinese character design, explore more design possibilities, and thus explore the current oriental
design language.
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Figure 1. Inscriptions on tortoise shells and bones

E1. BEx®
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Figure 2. Boundless Scenerys
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Figure 4. Ikko Tanaka Imagination of Characters
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Figure 5. Coca-Cola Care Font
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Figure 6. “Fly” font design
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Figure 7. “Hope” font design
E 7. ugu ?‘M—‘iﬁi @

REER

@
-0
@
-8

DOI: 10.12677/design.2023.84264 2192

Bt


https://doi.org/10.12677/design.2023.84264

Figure 8. “Jing” font design
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Figure 9. “Dance” font design
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Figure 10. Inverted World product design
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Figure 11. Sense poster design
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Figure 12. Dust dynamic font
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Figure 13. Culture Tea product design
13, (XUF) =migit®

Figure 14. Bird product
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Figure 15. Listen device design
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Figure 16. Chinese character device design
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