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Abstract

Competitive rankings market is growing quickly in our country. However, the strategy for differ-
ent keywords is still at the early exploration stage. At present, advertisers mainly adopt extensive
means on the strategy of keywords leading to the sharp rise in advertising costs. There is little
precisely empirical research available for reference. Based on the Taobao train bidding market as
the research object, we explore the keyword selection and launch strategy to decrease the unit
price cost, and improve performance through the establishment of multidimensional data model.
The significance of this paper is that we put the multidimensional data model into PPC advertising
strategy, improve the related theory on competitive rankings, and provide a theoretical reference
for improving the current advertisers in vulgar keywords.
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Figure 1. Analysis of the multidimensional data cube typical drawing

El 1 BRI S U A R B E



2 YRR TS HEA ) T SRR r K S

DI (Dice): JbFELEHRF € X R K80 B8 SRS SE (AT 0B, BRIk 3% 2014 4555 2014
T TR R T, B CERM M SO S . AT ISR, CERE”
5 “HYil7 il R KA.

fieks(Pivot): RPYERIAL B HH, Bilg R —ERIATIRS, i 1 il e Seal™ i 4E At
Y A

iid OLAP 2 4En Hrifdt e, e ifls s, BEATHIN ) 5308 REHR AT = M A
% RN RS R T e RIEZ A, BATRAEARN sl R T3 7 2wl A A e8] L,
WA BRSO AR IO G ], o o m DAL 2202 5 SR ] PO BT f I i o 1) 5 R T

S 2 Y MR R R CHAT R A, AR R R, PR N g, s o AR R B
B A .

S E3Hk (References)

[1] 3Ha¥ (2014) 2014 4 R 5] S R AR S
[2] ki, VERIEE (2006) BT ARSI e SO E T IE. A E B LR, 3, 92-96.

[3] Chen, J.Q., Liu, D. and Whinston, A.B. (2009) Auctioning keywords in online search. Journal of Marketing, 73, 125-
141.

[4] T K2 hitp://daxue.taobao.com/
[5] ¥@EHIR: http://bangpai.taohao.com/group/12011.htm
[6] M (1998) #Hi¥EGEHARSBN AT, bR KR, Jb5t, 118-141 .



http://daxue.taobao.com/
http://bangpai.taobao.com/group/12011.htm

	The Cube in the Application of the Bidding Strategy for Advertising
	—The Empirical Analysis Based on Taobao Train
	Abstract
	Keywords
	多维数据集在竞价排名广告投放策略中的应用
	—基于淘宝直通车的实证分析
	摘  要
	关键词
	1. 引言
	2. 淘宝直通车的定义及作用
	2.1. 淘宝直通车的定义
	2.2. 淘宝直通车的作用

	3. 多维数据集分析的概念
	3.1. 多维数据分析的概念
	3.2. 多维数据集分析的应用

	4. 多维数据集在竞价排名广告的关键词投放策略的应用
	4.1. 淘宝直通车的计费原理
	4.2. 建立多维数据的概念模型
	4.3. OLAP的基本操作

	参考文献 (References)

