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Abstract

After COVID-19 swept the world, all industries have been impacted to varying degrees. Many en-
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terprises are facing an unprecedented business crisis, and the catering industry is one of the most
affected industries. Based on the theory of financial risk management, this paper analyzes the fi-
nancial situation of Haidilao, a well-known listed catering company under the influence of COVID-19
epidemic, from four aspects: Financing risk, operating risk, cash flow risk and investment risk,
and puts forward corresponding countermeasures and suggestions.
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