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Abstract

Since corporate social responsibility was put forward by western scholars, it has been widely
concerned and recognized by more and more people, but has not yet formed a unified theoretical
framework. Many scholars believe that enterprises should take into account the basic demands of
enterprise stakeholders while pursuing economic interests, in addition, they should also bear the
corresponding social responsibility. Foreign countries have begun to study corporate social re-
sponsibility since the 1960s. Although domestic research on corporate social responsibility started
late compared with foreign countries, it has also become the focus of research in business and aca-
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demic circles, which is particularly important to create a good social environment. In this paper,
the concept of corporate social responsibility, development, whether to assume corporate social
responsibility and the factors affecting the implementation of social responsibility are systemati-
cally reviewed and reviewed, in order to provide help for future research work.
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1. 5|8

B LG AW R R, Ak (B Se g &l Y, X EUE el o TIBIER o, SREUANTE
TR TFB Btk G T8 £ S BUEM R AESHGS KESE . it TiEissh AN
oilt, — 7 A R 9 A SR AR o BV B AR I S AR P A, AN R 2 PR T
W2 RN R BEA SRR BN R . RERBINARSTE. H— 2R AT, A
T E AR E . EZ MR M,

Akt 2 BT H 23 52 2D FEAZE S G . B AT LA SO AN A 4l 41 2 54T CSR (Corporate Social
Responsibility) /21 JLT4E 1 FilE, HAGIRAREE s 7 EIM . 8 FEAR AN it 2
TL ISR kg G T EANRIAE S, 3 H T2 S A EAR T R E S . s, 26
RZAAE 22 TR WA AR 2 TR ARIHAE 2 TR RE A 45 b KA 2 55 55, R AR EE H%
JEF, IXEeE 52 mm B AL B B AR R

2. EMHSTENTESE5LR

KEHFH NN AT 35 BRA S« /R T5i(Oliver  Sheldon)fE 1923 kIR H 7“4l & 5E”
K—MEE . AV TR A TEMEN R REN, FEH A2 TS 2w 805380 2 AT Ik A &
TEMTERRE . FEE A2 TERRA E R ABR R, ER 1953 4, EHEE - fE
(Howard * R * Bowen) K& T (B AR 5TE) —H5, & T “FAROZ A& A T34F” 10 &,
AR EHE M AL S THUE R G T I i . 22 5% /R (Joseph W. McGuire)h Ay “ 4k At £ AR I 5% B Rk
FH AN AMUL B G HF AR 55, i LR BN 4 £ 6 R X 2 45 DA RS 54T [1].

1960 4, #4EH(K. Davis)7EE LAl « il B FI2H T E A0 “ THEEE” RN (Iron Law of
Responsibility, ILR), B “ SV 4E & 3R 05 N A SBCRIAFR” , “BUTECR, SJTfE#R”, “4x
b [ 8 4R 2 T AT AR T B ML ALE AR B AR [2]. 1968 4F, FER EHRFRK CRIHEI(C.
Walton)fEH (AR A2 TE) —BHiINA, DI AR5 AT AR EE SR GIEME3]. F4EEEE
FABAE o BE G T 1984 FFAE (MKE . PIEIAHKEINE) —Hh gt R 7 R mAHE 7 M,
FIFHAH R F TR T AR TS b g 1) — R AR, RIFEEE AR AFN S EE SR &, &
P BEIE WA B SR 2RO E Z R &R, BT EAE LA R [4]. FFME B « RPUR
(Archie B. Carroll)7E 1991 F4g HHE L MMt THESFIE, HIA, “Dltte ittt e —Enf
B AR B VA EERIZE BN [5]. EESE TG « BEE(Georges * Enderle)7E 2006
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AR A S TURER A LI R, A RIRIIRIES:, BARREDREIR, RERAF
RIRHIRIZE” [6]. MLk kAR TUERID N =AT71H, BIZHFIHE. 2 TUEMMBTUE.

3. XTI EREFTERIBHSTENHR

H At IE” XM s Rt PR, sl A 55 R S SR — @ 5] K 1 AR
ANAEMY TR I8, AR A E X R AR R AL Gy WASTR] 1 22 R UR T IA H 0 A, A0 Hgt
77 T B

3.1. BEEWHSTENR S

£ 58 A BRI AL M — B ST G SRR SR Ak, B ELE AR S HA R . # DUR
25 22009 3 9k B2 U Al R REZ AR IR 4L 2 5T, Eﬁ«ﬁﬁi%%ﬁﬁ»~ﬁ¢ fgilg
Pt 0t Al AE RN B KA Z A8 57 F oAbt 22 TAE” RAR7]. VA TE T B RN BAEAN,
AN EAM AT, JFHEHEHE B TSRS ﬁ%%%%%x% IhEfE S RAE “fEE RS
e B — T4k 2 54T, It & 70 18 SF R U 1 RT3 ﬁ%ﬁﬁﬁﬁM%aE@Mﬂ@%%
&S, [FREINA, A2 ST R AR B 2 U, 2 E 3R H AL I RREE” [8],

Wi DR G5 252 24245 PG HE 5 (Friedrich « A « Vonhayek)FIFEINA, AR ZA&IR A 22554 il
NS TEREE T BN, AL S 5HEEsh 0 B2 0 SBBUF T B A B, 4
MV JEAT 22 AT 1 25 BN A AL FEBURF IABUBAT S5 AT 45 55 B [9] 6

2 H WIS T A T 2 fa s, bE— 1% B bt 2 RE 5L, JREA =,
H—, AR TR A AR KRR L b DA & i IR S5 A% R il g k48, 26—, ARDK
P2 TR 2 AR AR AR B JBAT AL 22 TR MRE /0, A AV I8 SR A B KAk, At A3 n e AR A 4 A
DTUEMIRES s BB =, R DURAR A T A8 77, 1T AR St Ak 22 1 B B 2 — S0 [ 10].

KD EAZAE IR A RAEER AR AR BATT R R E R, HEDR—ANERERME. 2
RAEBNPAR SR E RS, BMITRSHEHEANEMAIRS, Bk, w52 AR [11].

3.2. #pElHSTRENTRS

FLE) 20 thag i, SCREAVRIH AL 2 ST I 28 W 2 . 38 B B KIS s, ki F]
MAFET ARG f, RAERIERI TSR, A e st il | SR 5 iR, ik
(17 H B TE AN A G 2 Ah, DR S 2 Hr[12]0 [N 35 [ 2% 35 1) 28 B (Andrews) A A “ Rl B K
R AT R AL HbR, MIARE AL HR, QRO bR RIEE S A [13]. E S SC(H.
R. Bowen)W\ Ay “ A% [ R DG 4123 7 ST RS AT 28 V5 2, RIS BRSO e 2 5 i LR 1)
BEAG o Al k22 5TAF 1) R AL A S5l A R T 2410 I 4L 2 B AR FIAME I 28 TV EFI SRS, FER
WA EVREN” [14]0 BN W EIN G SAFTEX TR, Al 25 R B R,
S TTRR” [15]. & 2 A BRENNA “ A F EhE Gt 50T, FRER T BLA AL AN BUR
BT ZATHIAT N, WA TR RS, RE B A v T T8 8Ty, Mk R A &
%, Hikpa m K R R R . B it & 3T, 2B A 75 E MERSE SR TIA 18127 [16].
BIMTE 2, X E S #RAA A RE — Bk HIE SR B SR8, 7E5 R A SR EE, 5% ZEE
X B HE 2 [ TTHR

4. XTF UM ESTEELABTHHR
KF AL FAEN BT, ESBATRGE MR, AFSH X A2 FAE K A B
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A, LB TUEZ EAFAE TR 5 R R A A BT
4.1. B

FHENASNASTEE —2E%, SNTMEZ A EEREZ 7, X— W AR EE 4%
HREr « B « RP/R(Carrol) i N3 4 . MM A2 334F “E&7 87 BIg[17] (nlE DikA, bitesr
it S oA B T A BATHI LS, A A E R A SEI L 257 {1 2R HLRE S8
HIEH., TA. B, EREAOMEASTE, RO RAEF T, AT, BHETHEMEE T
18] TZ AN G TTAE, RIAL T B IR MAT NEGES), AEEEREEE N &S, 5=
JERRERTHE, BN E ST NG TIESE, 6 ARMNEEMEN. =2 EETHE, BILAEE
ARG N BT HAElidr. BIZ AL 5T, KRV ERIEARN ST, Bk e e A S ER
R AN R 7RI TTE

BEIE
B — AN Al 2y B
ZEALIX AR BT IR
ORI R

R DIHE
TG
AFATMOER . IEXL A
88 G 1575 P 2 A O (M B

R F AT
ik

BEHR AL £ 5 TR HE PR LS

R U BT

et R
el
JUF I RO 5l A S VE J R ) iy L

Figure 1. Pyramid theory of corporate social responsibility
E 1.l S RESFIERR

4.2. EFHM

FHEIN, AR TUEZRRIFFIR R, B BRI M. £ 52 I/R(McGuire)iA N “4t&
TR RABGE AL A AT L 5F ME ST, (RN AT X 28 S35 R4 2 534 "[19] B 5 <R %/ /R (Carroll)
WA AR FUEAMLEAR LT SHUEANE R TUE, IEEFRIEETEM &S IT/E” [20]. 1. J. Brummer
FERT N EER b, SO — R A AL S SUE R N TERE . AR UM STE, Hb, 5T
FEAR VB SR A i KR 51T EESUE N EAE MV 55 R L AP RS, 8 A i A %
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HRIRE; EEIVERE ARG ML T e TUER AT N — BART A S EORIIARE,
e BRI [21].

5. XTI BITHLRERRNMR

TV SCHR R 2 HO B AT 4122 54T IR 2 A 9 32 SR FH S U AR 36 1) 7 34T 1 - 1993 41, Jensen
TR ILEE S 2 R S A SRR SR G, T 3 3 AT 4 22 AT 1 = BRI [22] . 2006 4F,
Palmer I8 A 70, NV EATHE2 3T RRE S &2 U H SRR O5[23]. 2011 4F, 1R AR
S HET A RNR A A AT SSUE /BT I, g A R Y AN A SR FR A JE AT A 2 ST IE A 4
BEER[24]0 2012 4F, Ji R PESES g I 0 BT A w4 EE I A AL 2 SRR SHIET ORI, R
WRIE . ARSI e . BUR T PR B R A e X b, A R AT A 2 S A S R £ [25].
2013 4F, 2= M@ B E A s [ Ak A7 S T AR I, A AT #E 2 AT S B A B i s A Al
ZEN SR 3 [26]. 2016 4F, BUITSE %3 I E RSB M EmE L, IR X
WAt 2 50AT, IS F3R0 55 G om T AR e A2 it /N A B AT 4 2 54T, (B4 RN E A, (ERRCR S
/N2 TS 2 54T, R R 3% 4 0 R K 5OF 23 IR DN E AR T ANE] U B2[28]7 . 2020
B, RTEFHEFIET 2009~2017 F LT AREEE KDL, AN SRS P20 HAE BV B AT 4
SRR E FIE R AER-[29].

A IS AT P K SO R T AR I, R 2 Bk b B AT A 2 BT RS IR 2K A 9T 3 AR R R A SUSORT
JFERN B SRTH. ME LSS SFIREANE, SCE TR A%, X e RESUE Ak
BOMBATH S THE, TR EOBIEMSAESR E. SEEHEEASGNRR, WnEREaR+EE. Bt
ST . MEW S SE A A e AR A 2 THUE M BATREE . U9, R R Z AL A
MBI B S AT AR

SE
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