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Abstract

The tourism location is the spatial relationship between the tourist destination and the tourist
source, as well as the accessibility of other destinations around it, which can affect the status of the
tourist destination and the number of passenger flow at a macro level. Therefore, in order to obtain
a better allocation of tourism resources, location analysis is of great significance to the development
of tourism resources. This paper analyzes the tourism area from the aspects of resource location,
tourist source (market) location, traffic location, economic location, cultural location, etc., and finds
that the main tourism resources’ advantage of Zipeng Mountain scenic spot is prominent, the loca-
tion condition is superior, and the short distance leisure tourism market has a broad prospect. But
the infrastructure is slightly inadequate. Therefore, it is suggested that on the basis of continuing to
protect the original ecological environment, the publicity of scientific research and research tourism
should be strengthened, and the corresponding explanatory signs should be set up beside the im-
portant geological relics, so as to improve the scientific value of the area. At the same time, according
to the different needs of tourists, different tour routes are designed to increase the tourists' sense of
experience, and at the same time, improve the return rate of tourists. Extend the subway to this
point, set up a special station, and create a unique site culture. Give full play to the advantages of
mountains and local climate, develop forestry and specialty areas, extend the industrial chain, in-
crease the added value, create more jobs for the local, improve the local economic income, and at the
same time, create a unique brand in a disguised way, for the world tourist attractions to accumulate
capital. We will continue to maintain the heritage of ancient architecture and culture, adopt various
forms, and increase the experience and participation of tourists.
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Figure 1. Map of Zipeng Mountain scenic spot
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Figure 2. Railway traffic location of Zipeng Mountain scenic spot
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