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Abstract

A great challenge for big-data-driven SCM is its integration in current systems. This paper discuses
the necessity to integrate big data in SCM field, then analyzes the main sources and contents of the
data in SCM, and probes preliminarily into the methods of its integration so as to provide refer-
ence to the application of big data in SCM.
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Fr¥iE A =] (International Data Corporation, IDC) Tl K48 B AR AR 55 11 374 DL 27% 1) 25 & 36
i3 5 (Compound Annual Growth Rate, CAGR)# 4, #I| 2017 4EiA % 324 {ZFEJuie, Hrh, FEHA 7~
FERBVHS 5 BAT MoK LR IA 49% 1) CAGR S EHEK:, mTLAUL, RAWEE AR MRS i R 5 Pk K
LA 2t FE N T il 2 [1] . REER I RE 2 Bl X Bk . deirdi e B i
fEERA, B, REERE BRI SIS & SUAE T 53R R EBIRE S, A T X X e &4 e S Ho i
ITENAAAL B, I B St S X A R IR K AR A E

IHeAESR, AR REE S ORHE A B OC Rk D), SR EE IR Bl R A T A S A 1 45% 2
TAER , WVRIRIG 0 B2 4 22% /2 PLidty 9% i (Fast Moving Consumer Goods, FMCG) 47k 4k [2] .
P& 2013 4F 10 A P di3a 0 785 412 F] (Industry ARC) i 25 (it o7 % 7 B b 1) KRB 19377, S5l
HE AR ZTE SCM SRS oA FH R E i e 2 1=k (n 1€ 1), 2018 4 A BRAERIEE KA T K
2012 FHIRL) 4.3 120K 3 37 1235 044, 2013 & 2018 4, AER{LNAENTI7E HAliE 404 12350
FIENLIN, H CAGR 24 31.4%, Hist#EA[3].
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Figure 1. Global Big Data Market Share for SCM in 2012
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WAS B ARG, WEF=3CR . WSSl SR DL RS A B S (4], FEALN AR HEIATT L
AR AR A, i I RI(MRPI. AERMER AR QIT). 8% I RI(DRP). i Y5t
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B A R BRI R R, A B R EE IS 1 ) T I AL RN BN A AL, 18 ) RO i) (9 8 B
NENER . EHREEG I, KA DL SR A R R, o LOME. BRI, Seoft
L [ LR A 7T ) DX 28 A A B 67 s ER ) B 5 7 T, 484 7 25 B QS8 7 Aol 2H 211 1) 5 e A5
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KRBT 5N A AL N 4 BRI Fe 35 DA i o H 0 (Goods-dominant  Logic) v 4002 T 7= s 48 ik
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bR 2% A= 25 2 G5 (Enterprise Ecosystem) ()37 24 & 3 [ 5] .
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Table 1. Main sources & data description of SCM big data [7] [8]
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