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Abstract

In 2020, COVID-19 broke out. In the face of major public health emergencies, China’s mainstream
media have taken communication countermeasures. Taking the People’s Daily as an example, this
paper selects the videos from January 20, 2020 to September 31, 2020 to analyze the communica-
tion strategies of its content, so as to explore the communication strategies and coping styles of
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mainstream media in the face of major public health events.
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