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Abstract

Under the influence of China’s macroeconomic growth, “Internet+ tourism” has entered a medium
growth and development stage. New media stands out by virtue of its features of multiple forms of
content, wide coverage of people, fast transmission speed and light operation mode. The applica-
tion of new media in tourism is an innovation point, but how to use it is a difficult problem. This
paper deeply analyzes the revitalization and prosperity of scenic spots under the “Internet+ tour-
ism” by studying the new media platform of Shiyan local tourism industry.
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