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Abstract

With the increasingly fierce competition in China’s TV drama market, the rule of “Internet litera-
ture IP + traffic stars” began to fail. However, the success of the popular drama “Joy of Life” at the
end of 2019 has provided a good development path for domestic IP adaptation and TV drama
marketing strategy. This paper mainly focuses on the marketing strategy of the “Joy of Life”, espe-
cially the micro-blog marketing strategy, and explores the significance of the marketing strategy
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behind its success for the purpose of similar dramas.
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Table 1. Statistics of microblog publishing and forwarding related data in warm up period, broadcasting period and word of
mouth period
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