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Abstract

Cultural and creative industries are the derivative of China under the cultural background of social-
ism with Chinese characteristics. Cultural and creative products are based on traditional culture and
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combined with modern popular elements. With the mascot “Bing Dwen Dwen” as the starting point,
the cultural and creative industries of Beijing Winter Olympics have created a unique and diversified
communication path of local culture under the concept of “City of Double Olympics”. In the process
of communication, the audience’s affection for “Bing Dwen Dwen” also proves from the side that the
cultural and creative industries of Winter Olympics in the era of “Bing Dwen Dwen” have certain
communication feasibility. Cultural and creative products in the post-Olympic era need to take the
communication path of “Bing Dwen Dwen” as the model and refer to the communication mode, so that
the audience can better participate in the socialist cultural construction with Chinese characteris-
tics with cultural and creative products as the carrier.

Keywords

“Bing Dwen Dwen”, Cultural and Creative, Communication, Development Enlightenment

Copyright © 2023 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 518

UK AERNIER A RS —, —QRAEIRZ RN E%, HMRr g, gk
B+t E, EAXRSKCE™ Rz —, EXQRRRMAER RS ToxyafEM, JFe) T “oksus” wf
AR AT B SCaNE A . “UKEBOS” A A T A 4 M SCRI il R AT T — 32 A s, AW 173281
77 i AL R L ATRAT R AN R, R IR dh, A2 5 & R A5 7 o

2. WERERTIRERIBICE =

4k 2008 FAL I HFA R )G, 2022 AL X HPLTRIZS, BN R o £ “XHRZ
W OETR N, RSSO AR L ANL R R E AR Z ok, SCRIF LR R, D Bl soik
ML RE, IXEER T SO A ST = B DA B AR SOy R sSRIVE R, B ORISR i
Bk, T P B 8] A AR

2.1. M RATHICIR

o ] (Y RO S ORI TR, B R AR 30, (R EAH E R RIS A . “ ok
fiseit 2 DLREA O IR A AT SO QT BRI P AR RS AT 5 AR 22—, TE R BL 1 SCAL ORI 1] -
BB R BE e BE “TEE EAR, SERR. IS DS IR, R T RN RIS SR A R
“UKIBIE B R R RRE, ERONTE AT, (IR E NN A E %, RRAEPTRAA IS, SRR
2, MRS 7 Risa WA SRS, DUERONIERITE AR “ UKo, RSO iR ik B A R E A+
Rt o FESCAEERE PR SRR R AN BB AR 2 [ A L R KA SCAL LE P AR S2 Ak i 452 - BE I T HIE 1
T E SO IR IF AN ETCZR A, TR L AR, MRS R AT 38 A [ N RS2 AR SC ™ s 0K
B BB, kS0 T i E RE AT T SRR WA

2.2. ZRULARKIILIETE

ORI AR SRS, R BB LR T BOLSZ ARG UL TR A, B BRI A
BT, BN T AR R R . s E AR S, KOS MRy RSB BEAT AR . AR

DOI: 10.12677/j¢.2023.111010 66 B AR R


https://doi.org/10.12677/jc.2023.111010
http://creativecommons.org/licenses/by/4.0/

F %

e FELUALGMENT, WIFY. FFSRERZERESG 8K 5, ST,
RTINS BHERAE, XS T ER 2R T A SHEWDHRIS 8k /HR, X
FERH SERME TR, UK L, REMEIRIS N ARSI 58 22 Lf VP A BE AR IO BN [2] . 32 AR
A AR, EETREEL L. R TELAFMEE, Ikt MM, 15520
X AR B RSB — P i, ik “ e RA R BEEEN UKo AR ST S,
FEAAZAERE T PR T EAMIZAMN S, EEESEAIIE . £ BRaSHERRS IR, G
X ORI B R SCAIN R, AEDME, PR “RERANST —ERAF AN — AN, Kl
PR R R AL, EEANRAMGE 152 UK M. A RaT, AARGEFENIET Ak
BEARTT “UKEBUR” , XICHEE MBS, BB B i)k T IR ERPRES LS. WS4
O, FER| UK, JEANEE TR B TR T UK R, JekEil Uk XA
QU i (T B RR A T — € RN ). U A% 4k, R Zoufufed,  “ukos” SLRREW, W
[ AL, Lk PSR ARG 7 “OKIBUBEA T, X T B RO SCAE S TR ARSR, R T RAF)
PR A -

3. “ukigiE” RHMETRYEBASCE)

“UKIOR IR BUZ T 5RO T BRG], AR B SEAUSKIBOR AN, 2022 4R,
PR “UKEBIE” AR AE “UKIIH” AU MR BSCAI R AR, AR RE g H] ARk i« 3
WHAENE” BB E “ ERL” ik, PMEREISE S, 1k “UkI8007 RN & BRSO e AL FE i
PR TR T H O B AR R T 1

31 “EEBR” BT KB FBEE

“EREFR BHRRAARERIORE L, AizEigd, Rs 7 “ER 5 'R BA
R e “ B MEADNER, BAGEZAE SRl BB NS, 2L
EE . AAKS SEARIIRE . FE “ BRI BRI BOCE] UK BOMERR, BRI RS SO AR iR
S B R ARSI S B IRES Z MRS . £ “ 13,7 #IRT, 2 “UuKu” B2
MLEFIS, BES T ARALTE Rk SRR it L A 7 A R U s AR, DA AR ERACR &N 2
OO, 2 A B S IGEE BOT “ UK IR, ARG, AT UK 12 ol vri i
fe BRI, ZAH S ISCARRE . FRZEEE . [EEE RIAE A AR B REEX, £EIRE
SXAT, AR AN N EEE R R, B2 SRS SIRRE, LBk, NBragt:
AT CRBT MAMBER M T IO G I B . 23 KB UK I RE R EAS
Pk 1B “UREUST M SCAERET, B BRI BRI, RS AR, FEAEES R
Gk, R E I ERRRIE . QU RERAR ML Y 3], LR RN E T A T
B IR R “UKIBOH” MWANFIAEE . AR “ ok BT EAR, B E AR AR
TR, TR R &% MBI R B QUETY HOS T SO L kiR s — e rER, FIA “ukees”
MIELZA A ERIZ P, B AR RIEEZ AR, S2ARMTE M “ B3, iR, E A2
BRI R paie, AR ARBE RS TSGR, Fh “uKBos” , #0732
2o

32. “MHKRAEML” T “WkEpH” HEBIAR
“ACRAEAL” AR AN EEG, RS TS, BRSBTS UK

DOI: 10.12677/jc.2023.111010 67 B AR R


https://doi.org/10.12677/jc.2023.111010

F %

B BERZ RS MR i, R R SALRIT S . SOV ST 5 AT, RRAIUH — 3 SRR
R, UK AEN SRR, REE T E RSO . “ UK BB, TEREE RS ORTAT
Fo RAFIRIHEY . AT UK TR, B MR S TR R S, IR R TR R
FH COSRFAEAL” o dl CSCHRARAL” , RZARRT LA TR UK R A A, X T ER R
WRICAE, B2 AT TR LR, EE A A T RBIE RN AENE S, B A S, LT
(ISZE 7, R RS T ] RO S PR LA AT L 5% BT S ) SO 5 A BORGEEAT Ak, ORI I &
PR EZET X ANE S AR, B SIS, EAME AR T Rl “ ORI ST, XS [ A1
WA S A, P AR R 52 UK (ST, kL oy B A A SRR I B B k. UK
B AR — MBS B, AR AN ATERTIER, MAMER R B WAL B SCHA B AR RIEEL, @
BEIERE, ERAE SR BTIR T SRR RS, H “ SRR BEAT SCAAR 3%, = —Fh
SO RE, RERSLE “UKEBUE AEOREF IR MR SCT R ARZE RN R0 3, X2 R
N BRI B R R

4. BRETXYRBERER

Ja BT BISCRY dh, TEIR 2 B UK AT R M R A, IR RIS RSB, AR A
KB P RO SCAARSR R R, AR (I SCAR TS SR ATIER (S0 Bl FEITIEHS S B R, IR B
FEAERE AR T R b E ST A ST AR S SCAR SR D vh [ e . A3 b [E A 3 L o op [ R
.

4.1 WAXHERTHFFEXE

D SR, TR A SC R SE ARSI AE, BEE AR, AT D T SCA A 3 B T
VALEEARKIE, SECERERE. FF. bt B “OkEu” ML, 8o 7tk ss
MRAA R B . SCHARIR B 5B — D ERE RS, “ UK IR SRR IE 2 5T, B
AR IR R AL GE AR, N CABhE ST I HERR T, AR E N AMSZAHE H 8, AR T IRE S IR A
R RN, TRES AR ARSI, QPSS ETIE, TR “Uksi” Stikip
F, S, WA AT EE), AN UK, A AEIR. BUERSCR N, AUURRAE
CUE A R, KRS T 32 AN RN N B, ATk W IR, UKo IR, ik
SCBIPAL TARE A TR ARE S B Ak LA SO, ARSI AE TSI sefk b, SRS
AT NNEYR, N RAEEAE 8 R W R AR TT SORAESRAL G50, AL ARMIA RIS 2 B 2 52Tt
B ARMI ITEHE) IER, AT R E RS IR SC R, A AT A [ SCRI LA R T R K00 th 22 %

4.2. BB ERR TR IARIR

SN, BN RZAAAEG TR0, ERRILT 5 [4]. Rt SRR &
FEBT A, M RR IR AE O IR IR B IEH AN AT, R ER T R385 L AU SR, BERS
BB SR IE 2 AT RGO ORI TR G A AR, SR RS IR AR
M, HANMRESREEI G EE, —FL S, BRI ER G, wikoot T EEg TE
IRZV DL, IXFERSCAN R, fErh E 2 A h ZAETT R, FR il 0 28 BN S AR FR R AR 1% 4%, kb
WA R ST RN B 22 [ A 32 AT 3R o SCBIF il 5 2SN ALK, 75 B2 AR — B 58, Is ALk
ARSI RS, 8 5 ZEAEAL 3 AR N DIR([5], W B IRk pr 2B SR S AT EER, JF
L 432 A0 B NFL AR AT 52 (K SCAG I RIS o S 4t I, DAMORGE ROFT A T O BAAL 4k A 8. f%

o

DOI: 10.12677/jc.2023.111010 68 B AR R


https://doi.org/10.12677/jc.2023.111010

F %

FRERARNHTIE N B SCHOIN R 550k, @ 2R B AR BRIk $RmUKHE, EE NS 2 oAk
RS, FHRILFERSCAON R, 758 b BA T E R ORS00 .

5. &5iE

KRR ORI, “ U Frlr G BATR SRR IAAEAE, 78 “UKIBUE” /D9 SCB17
MR RCR, RELH TS BE TR TR E S B RESULIIRM 5K 7. M RIS 3R
BARTR T, FFEZAMTR A A M7 TR B T ARSI AR, 2—
RIS SRR . AR . SEAREA v AL SCA o i v B, AR P E A, STIE RO,
R AR SN ST B AF O

EEUH
ARILIE “2022 FFFUIFEAR « KFAEQH OO IIZRRITA 7 BegR A (R A %5 32) M Bk R
S5

[1] 5KkBE Jbt& BT R T B B RS SO AR R AR [I]. WL 7, 2022(4): 78-79+74.
[21 T8k ABEEAUERT UK G H B R IR W [J]. RS 4, 2022(7): 82-84.
[3] FMELR. QB BERLA T AR5 Bk AL FF I S 72 [J]. MLUT, 2022(11): 138-142.

[4] E1ERK, 2EEE. HTEAREAREE T 32 A0 OB AL G AL B R —— DL G E R ) A, ez, 2021,
4(20): 16-18.

[5] AR, FREUE, R 2RISR ORI ST [I]. B RAL 1Rl 7, 2022, 10(4): 229-233.

DOI: 10.12677/jc.2023.111010 69 B AR R


https://doi.org/10.12677/jc.2023.111010

	北京冬奥会文创产业传播效果研究
	——以“冰墩墩”为例
	摘  要
	关键词
	Research on the Communication Effect of Cultural and Creative Industries in Beijing Winter Olympics
	—Taking “Bing Dwen Dwen” as an Example
	Abstract
	Keywords
	1. 引言
	2. 双奥背景下北京冬奥会的文创产业
	2.1. 立足本土的文化现状
	2.2. 多元发展的文化传播

	3. “冰墩墩”时代下的冬奥文创
	3.1. “主客我”理论下“冰墩墩”传播原因
	3.2. “文化象征化”下“冰墩墩”的传播现象

	4. 后奥运下文创产品的发展启示
	4.1. 独有文化背景下的特色文创
	4.2. 传播路径前提下的文化认同感

	5. 结语
	基金项目
	参考文献

