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Abstract

The term “cultural industry” is a term coined by Adorno and Horkheimer in the “Dialectic of En-
lightenment”. The products of the cultural industry are a kind of mass, fast-food spiritual and cul-
tural products, which are produced through mechanized production methods and are uniform. From
“Idol Producer” to “Produce 101", to “Youth with You Season 2” and “CHUANG 2020”, under the pro-
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duction model of the cultural industry, China has seen a proliferation of idol-cultivating talent shows
in recent years, reigniting the talent show craze in the TV variety market. Chinese culture is vast, co-
lourful and long-standing, and there are many of these outstanding arts and cultures waiting to be
understood, inherited, developed and innovated.
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