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Abstract

Appraisal theory is a new lexical and grammatical framework developed from the study of inter-
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personal meaning in systemic functional linguistics, which includes three subsystems: attitude
system, engagement system and graduation system. Based on attitude system of appraisal theory,
this paper describes and interprets the attitude resources in the selected Sino-US enterprise crisis
public relations statements. Based on the comparative analysis of the distribution characteristics
of attitude resources, this paper briefly analyzes its cultural connotation, hoping to provide tech-
nical and cultural guidance for Sino-US joint ventures, especially multinational companies, to
write better crisis public relations statements, and at the same time, it provides a different pers-
pective for cross-cultural communication research.
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1. 5|8

£ G2 BRI A A ) ELI A5 S AL 2%, SEALS- At il B BA A, PRI fE AL 50t [ Brfb b
5 [ A A BE A . AR BN, Aolb e (i AT IS A ST B o BRI FE AL 24 R WA 4
MVATR ARVE B RIS, BRI SENL A RIRBOR . AV AE S fEAL 28 <75 B Al FH A8 500 T bl A
RN R, AR BB SCHR G, 2B H AR 2 B e N B A FERE T A SR SEmL 1] 2] [3]
[4], A E T SEHA KR PIERE S %8 X TRILAKEIER IR, WaEEIEPE
REANERI A EE[S]-[10], RDHEHMNRGIIREE 5 RN BB LA RIT T T . A 1 5 2 U
A, IRICIE A SRR B, SO E A RS fa LA KA IR L %5 R MR, A%
JEBBE AL, fEHLARA BN 25 SRR R, R& BN A KKK, Fib, AX4EES TV
BRI RGE, X Al SE LA S B BEAT SCALS LA, DUIRE S 3T vh S& Abalb R ol 2 i b 'S
Y SEAF I SENL 2 58 P B ST ARG, AT 8 B Al B i S AR A BREE T — A Ab R RA 58 BLA A AUACJE

2. IEipIESS

PR EE SUMRAE VAN R GE, EThRETR &5 A AEXT N B U T R e R B i I —TEVEHE SR 11
ER M THMPRE 20 4D 90 SER TR AN “ERAAE7 MUTH P, FRETZLEE, K
JEREAE TP BEAR o " OQUE TR AT AP R A AR A L (11 ] S TR PR BRI SO I BRI 2
KT PP, RO G b BT B0 55 0 48 b A5 B2 o P 0 P 1 SRR ) e DA K% 3 W A R Bk B 133 40 2% b 7 50
[12]. HbR “RE7 , Frk M7, BEEZRGT R “TR” [13]. & TN REA
RN NANGE 3 DRG, BN RIR ARG . SEAGLIFN IR0 RS, O
R(EEEARIE) FIBION G HUE) FEE T (R MARGHITSERIL, 2B F(MEENMES (2
MAEE); RERGNIESEREE, UEESMEE.

3. IERRIESHRSE
3.1. IBERRIR
EENPEAERN LIET 2018~2020 AT K AR 40 FEHIAKAERH, HAH 20 & E MG
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LA, it 5288 74, 20 FRE MM EHLAKRFH, Kt 3819 T4, O 1 ORIERT ST AR TE 5
Tk, Pk ek Ak 2019 BRI E 500 R . BRI Al 1 SR R AR T HoAd A,
X LR A A R AT FENLA S B i & . XA VIR S AN R A8, i, W, BRIE. BRZY.
EH. BT TR AR QR F AR RTERE Y], AR KRB B R, A R
XPBERIIMERE A Y, SRR B, 7 8] 7 Y DL S 0% A% K N 2 T 7 4

3.2. BARFA*E

MRIEWCER ERL, A SO R ZE S THR AT UAM Corpus Tool3.3 K& itk fa LA G A B s
FEGRUR IR M A G DL 25, B G L FE AT BAR W I I SCAL ) fi BEFR D] 7 AR X e 72
SRR R

4. PR XFIRFRSE SR L 54

SERGRIN RGHIZ L, R OB BRI 5 XA RAT A, SO RS LI G AT 5 2 5131
SERGH AR “HEE7 AW RO =AT RS PRAVAEBHLAKLE I HAE
WIOREIEXEHFA IS, ST 5 KARZ B AP ILE) . B AERES TR UAM
Corpus Tool 3.3 735%F 20 jef o [ £l B AL 23 5% 75 WY o AR A5 BE BRI LA B 20 Tef R Aol L 2 5 7 B v
SERPUEATIREMSL, gitb R, RS EA A E VLA KA I, BB L 3 AL iR
RETHIE: WHREREHLE = FEHEZ KL ——# T 0.

4.1. FIFBHRE PR A XERTHNRA R LERE

I R Gt RACBVEWE, RARYEE BTG MR AR R PPN IS 5 0 fAT[13]. E RSP &
LR AESPPA ST M. B TR EARA R, HEREREHEAE, TARGBIESAR
[13]o FESEHLARAEIF, ol HIW IO AR EI T — R E ) sk, 157, AHEA5%0
Rt B al, GBI IRE AN AR, S RIFER. Flm:

1) We have a healthy cash position and balance sheet that enable us to navigate unanticipated challenges
such as the global pandemic now before us, while preserving strategic optionality for the future. (HP Issues
Statement 2020.3.31) (https://press.hp.com/us/en/press-releases/2020/hp-issues-statement-mar-3 1.html)

2) E A KAERTHISAT LR b, AR E R SOT R B TAER K. RSO B, AR
HHER . FEARE, DASSefE B ERcEs dl Gt mmE R g, (PR KT (hRE-tag
SR B E AT ERERA R BB EEL) KRS 2020.5.12)
(http://www.minmetals.com.cn/wkxw/202005/t20200515_276458.html)

XFEI IR IPE BT “Enable” 5 “aRd” iR A E Kb E IR RE ), AEO T
JIENL, R T R ERE G, B5R A EEER S, AR T SBlE S AL RAFE R H .

3) We’re taking action to ensure the health and safety of our employees and their families. (Boeing Statement
on Employee Diagnosed with COVID-19 2020.3.9)
(https://boeing.mediaroom.com/news-releases-statements?item=130635)

4) IEIAPAT R T s P URSR, RERIBN. TR, N@AZ MR PR, A5
FEth TR YRR M. (P EBRAT IR T BB “ SR E " i SRR A 2020.5.5)
(https://www.boc.cn/custserv/bi2/202005/t20200505_ 17816247 .html)

1) 3) )4 & o FAE F AT SEPEBEUR “take action” 5 “ensure” FMIIZA WS H e B 51 TR b
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USEHL, R T Tz SERSTRIET R, WSO BE 7 RGBS . 561 3)MLL, {EF)
b, HATRERT TSR B UR BT M “RERBS )7 R AT RS A N A, W
fE ki, ABTIRE AT AR, BT RIFES.

5) The New York Times article is a deliberate distortion of our company’s actions before and after tax
reform. (FedEx responds to The New York Times article from Nov. 17, 2019. Statement from FedEx
2019.11.17)
(https://newsroom.fedex.com/newsroom/statement-from-frederick-w-smith-chairman-and-ceo-of-fedex-corporation/)

6) AN TR AZOR BB TR TUEANRIAUH], DISkgi A m &k as . (8 TR E bR iR i £ A1 il 5
TR R RIS EE LA PR /A T FE S 75 B 2019.4.3) (http://www.taikang.com/news/notice/2019/04/03/295 1 .html).

7) You may have seen the story about one of our associates (employees) who wore an unauthorized hat to
work with a controversial political statement. (OUR DRESS CODE AND POLITICAL STATEMENTS)
(https://corporate.homedepot.com/company-statement-dress-code)

TE] 5), Fedex (BAFRHLIE)E XA LINARE 2019 4F 11 H 17 HFTR A SCEH A Y 516 b R A
P, DS A AU AT N RO L, RS 2RI BRI ) A2 A T LR
M ATFRYIASLY, 4P H S GEN G XA BT &N -F B AT R 25 ol i R A R e, A
AV FEES . ) 6) T BTE M BEUE “ARIE T WA R ORI AR 11ty A R 2> ) 8 A B B VL ] B R 6 4 141 06
HA R AT A ROE R AVE YR, ZEER . M. BT FREORG & A I A IR A R ATFE
W E S50, 4P AN, ST SRR A, 5] 7)) “unauthorized” B XS IE T
PR, SR KA A R RZ A TAT ARG, Bl A A 5 A B R s — T S 7 BUA (5 A i) i
TRERAFMEN, —AEMN. FK, “unauthorized” AR ER H O E, RIHAF MNRFM
R AEREN . X 1P 5 KRB R — B, 78— R B AT DA AL 5 28 A [A) R BE
BB RIS, IS AATZ A S .

Zib, FESENLA KA, sV EAE I 7 ORE R BIR, X B AT A A B R 2 H
HARMFER, RUONRAREI—DNEARY), Wk, 797, AHES580 R &K A, AT aeb>
SENLFAF AN R AR, BN RIFER. SR, Widxf 40 RIEEH G, 8 KT
] AV AE SEATL 2 5% P Y v A FH ) 0 7 B2 2 TS B Ak . B3 DA I I b 22 e R R IR 5 L7 /5
SUNAEEANTHIIRTR. PESCE THEEE L, S0 CRIAH LR HE B AR R 5
MG, EAR R T ARG Bk, EEilAKEY, PIEA IR T REKE R, 5%E
ANVAHEE, o Al o f I BE 22 10 1 i SR R 4P Al M 7, IREE A b, EE AR IFER.
4.2. EFFREPEEWENLOXBFRPHNAREXHERE

B RRIRFE AT, T ORI IR PN (13]. Bl =J7 AR, BB H R fe .
FEAP AN SENLA KA W, BB B URH T X ol i R v S AT S VR, TR Aol 2, A
W REFIER . it

8) However, in order to help our customers and suppliers plan their operations, we periodically provide

them with our best estimate of when regulators will begin to authorize the ungrounding of the 737 MAX. (Boe-
ing Statement on 737 MAX Return to Service 2020.1.21)
(https://boeing.mediaroom.com/2020-01-21-Boeing-Statement-on-737-MAX-Return-to-Service)

9) AR kBB )y, R EFHFHHUEIRS . (BB EEHER™IESY 2019.524)
(http://www.hailiang.com/index.php/news/info/786)
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s, AT

1 8y, HBLHIR “best” HIFaRIAREE 2 7 K AVK U SR SAA AT RS IO e s 0 e, 78— e Re
FE LR TR R KRR 26 9y, SR BHE LR T IR A B M K
PR R PAATTRT I A 00 A IR IR 55, I U7 A i e 0 e B o SR M0 SR L R BT R
AEYERUE ], AR BIE YRS B B ARG BRI B A KRR T 23R A A I ss, XA TR
E SEiVEE LN E ST R

IR 40 FERH ST T, SEFH KDL T P E A, 5% B Ik A AL 2 50 P B R B 2 A 4
BRSNS Al (AR U AT A PP o X AT DU M 28 A8 1 N SO A 3 SO s i e ke - 5
S8 TN E e, AN AT SRR T 5% B SO AR PR AN T 2 2, e i A A
s, BN NESRIOLA AN, BARNAMEREA bR B RBCR], ~FEME . EIXAMSC T, MR
MAVEEAGRIE, AATEH BERREH KM A, K, KEAERSMVEHILAREYN, HESE
P A7) IR A RS AR IR RATSIECE PP, ATTA RIS B R H 1. 2R, T ESC )R T4
RES BEDNERE—DRARI 3, NTHE LY. Kk, £ MV EYLASHE YR, HEA
DA AR AN I A F AT S, A BRI

4.3. ERFREP BB L XFATIIN AR EE

15188 JE O P22 P (R SOSVEI , E AR RS S LR A BRI, RAFRAE 5 I AT . SO 12
LG RS SON[13]0 B Iy “PRIRARPRIR” “22a/AR 24 “Wia/ARma” M “SE/
R o AEBHLARE I, SRV B IR BTE R I 1R 28 2 B3 OO BRI S 2 S ROIR
A, LR UM 25 AH O BORAR I BEAR AT SRS ML 5 A AGE R — 3, SRI 75 KA 8] ) A bR B
2. Hilhn:

10) We acknowledge and regret the continued difficulties that the grounding of the 737 MAX has presented
to our customers, our regulators, our suppliers, and the flying public. (Boeing Statement on 737 MAX Return to
Service 2020.1.21) (https://boeing.mediaroom.com/2020-01-2 1-Boeing-Statement-on-737-MAX-Return-to-Service)

11) 3T H, SRVETT e S SO A R R B Ry, TRk kA “OHFE A7, ATk
JREN T . (L 80E S AR ™ 1E 7 B 2019.7.19) (http://www.hailiang.com/index.php/news/info/813)

12) 1 would like to apologize to the State of Indiana, Luke Bosso, and the people of 3M. (3M stops N95

scheme in Indiana, resolving fraud lawsuit 2020.7.9)

(https://news.3m.com/English/press-releases/press-releases-details/2020/3M-stops-N95-scheme-in-Indiana-resolv

ing-fraud-lawsuit/default.aspx)

1EH 10)H, FEE A w AR R IR “regret” SRFRak X LE L ML FA4 A R 25 52 401 3 B TRIX
N, A BT 2 PR a8 AR AN 25, SRR R s A OGSO AR BB AR o T8 11) o i 1) 5 R At
MG E AN — O HERES, RUHI REFRGRIFAR — T A ER, 8 TH®RE
PP HEZ Va2 12)4, 3M b [FEfE A T &S % (would like to)5 JE i & ¥ (apologize).
ZAV A would like to 5] Hi apologize bt B #21a1F 25 2 I #H B BAR LI T2, 5 TR 28288
52, BT B SEYE IR AR 2 TR DG R AR A o Aol i 1) 723X B S AL Hh il 2 451 2k
PINTERR,  DAESRSR IR 2 AH G S R AR B, — @ R b RIS ML S SR R AN 5 o

WX 40 FIER ST, BFE R T A E A, S E LR B LA O B H B 2 A 1 R
TR FIEABA TSI X AT DU R 0 T 1 B S A E B U b i M M SR iR« BB R VN B 46 KT 4R 24
SCAH A [ Ak T B T, R AR TT SCA AR . TSR L B R DA K R 43 B RSO A ) TR B
[14]. B, SEE NS o E NFEAL R AT 907 1 i) 22 S5 46 TP AR ILAE XS EL RN R B A I 47 [14] . FEVHMERS, 2%
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s, AT

2

R G B35 R, DRI, S S L2 4 7 I A 4 R R SR 2 A 00 o 2 A 11
B G T AU B e R 1 RO TR, T B S 2 567 e P AR e B
.

Gil, AESEHUASFIR, 3 AR T KR AT G, FRELESE ol o el P RS
(IG5 £ B B BB S P UK 208, AR LC R [l S8l
2 M P s B DRI B . 2B DA I ROSR 2 S R JE IA  HUH JR (A 2 ST B DT R
5. B6&

A

ASCUPHAN B T IS FE R G BB HESE, MRERRBTIR . AT B3 U5 46 B4 BRI = J7 i xf rh S flk /e
BUA ST WIHEAT 1 e 2204, J0RE 51 DA RAT ORUE, JFRNEINT 7 18R MSCRAER, R aefsxs
Hh S Ailb R T A 8 ) AV AU H B R SE LA SRS B SCAR TR T, NS SCA A BBt TR i — ARG
A -

SE 3K
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