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Abstract

Based on news report of CNPC in AllAfrica, this study investigates what image is constructed by
African media, by what linguistic means, and what factors accounted for this construction. This
study finds that AllAfrica, on one hand, shapes CNPC as an enormous international oil enterprise,
on the other hand, it highlights CNPC as a stated-own company, stressing CNPC as a political con-
spirator of Sudanese government. Specifically, in textual level, news reports use positive words to
emphasize the contribution of CNPC to the economic development of Sudan. At the same time,
news coverage also skillfully uses the words “control” to stress the political motivation behind the
business activities of CNPC. In the dimension of discourse practice, news reports frequently quote
the words from Chinese and Sudanese officials and repeatedly stress the significance of CNPC to
the diplomatic relations between the two countries, which reflects the politicization construction
of CNPC. In terms of social practice, under the influence of western ideology, African media tend to
over-politicize the identity of CNPC as a state-backed oil enterprise and dilute the commercial
meaning of this international large oil enterprise.
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1. 5|8

Bt 5 AR FE S A U B AR BR N, T B i R AR SR B IR mE R AR A A
MEIE, 1EZARM Z ARSI . IX S EARE T [ T AL 2 A il ML R SO M AT Z AL
IR ASOG AEPNBEAR B o i AV T2 GO AT oM, A BT Tt A i A AR, v
WARR A ESEMES o AR SCLLAAER 5T rhof il Ao lb B3R TR RGBT R, 3T 9 R 5 57 K = 4E 7 st
M, G IRRERBI IR T T7 1%, 5 S ARG h o il Ak B R B E R, SEh Al S AR E R
REESEET “ i —B” seliaris A s g It BURHER T, o AL PEATT 3R AR (A 3 [ RE I
N BER XARMI A JE DB BARWTFT R G 1) AR T ERR P A AR ? 2) KA T frfh
EETBY 3) WakEE MR E RSB R R

2. EREMRAG®

PR E AT, 1EE R Pt sk, 8 S AMURBINSSE R I sE[1]. WNIX— MK, 2%
IRFLTT FANATEAE R AR B ERA RER NG — 1, =FAn0E. JEik, bt 7 Hrs
EANTH = AP IR, #iik (description). [ B (interpretation) 5 fif B (explanation) [2]. il A& 5% SCAS & K
TER 317 s BRI IE TG SEB 70 A, 2 U 5 4L SR 7 L TR 42 . Fairclough A, #2304k
SRS SR 2 T R B R o B 1 1 S I S R A SRS o X e ) T G SCACAE 77 (text produc-
tion) 1% i (text distribution) F14% 5% (text consumption) ] 43k T2 o fFRE 20 15 15 S B A4 2 SR OC RN Al RE
RIFERE )32 AL 2 S R Al i, R iR I % & o Fairclough $& H I = 4E A8, 0F R T #EPETE
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BN =ADE, ARG AR E R E B AN —— 5 BARR M A AR 5T [ 3R A
[3]o TEREAEEL b, AHFFAER) LexisNexis ZHEE, H 6Ll “CNPC” NOHERIBHATAL R, B IS N
2007 4 1 H 1 HZ 2018 4F 12 H 31 H. H7T 2007 € Hfg = AL T IEE /RN, o)
RZ R, B, SEAIEM ST A RIE S H EeE, 2018 4F 12 A 31 H2Edh FE s duk H
W TERCEERE b, BEAT N TORE, S0BR R B XM AR DL CNPC JhE B S0 E, s8R 3 198 78 303,
it 172,399 Fo AWK HEREG BTG E T 0, A THESE R A SRR 5T R =R, A
TS, MOUARYERE . 1 1 52 I 4 B R4 2 SO S R 4 P 0] 4 3R X R o oyl AL T R R A AT UV
BT TESCARYEE, FIFRECIE S RAT 0Tt 21T A E SESAT NME S RAE T 0 7ETE 5 S gt
g, EEEEMEREMELARER, SWiEER IO, SRS, 46806, &5 Xt
M AR IR oA A R R A 2 SO R

3. Sth5itie

(—) SRS BRI SKRRT

B ARG M E TG R, AU A R MRV & A AR G, i ke 1 T
DLV TE & A FERIVPAN . AR TR N B A S RS I E Z ik, 8 B A RmrEset, S
AV I R T e WAROE 2 0 AR RO s S B S AMER A . R, A dERXT CNPC A SRy, 1T
PAMIEE “CNPC” J&32 [ 5m FE B 1] 43 A7 3% Le 3] (R PPAN 3 Lo AR BT I 40 B JJ) IR 1101, S = B8 AR,
AR BT R R AR VE AT, R, AW TR A I R R IR RN L FTE AR R AT, 456 LNiES,
I3 HT A AE R CNPC I SCARRAE . AT BhiEELE AntCone, ARG “CNPC” HJSRFERCH, W& 1, DA
SRR RIS ZRAT WA 2.

Table 1. Collocates of CNPC
2 1. CNPC HO$EELIF

5 b A
1 China 142
2 national 108
3 state 99
4 giant 90
5 player 75
6 omnipotent 63
7 partnering 59
8 enormous 55
9 owned 54
10 government 49
Table 2. Concordances of CNPC
2. XF CNPC IR RIT
Fs KRAT
1 to skyrocket. It suffices that CNPC China’s state owned oil giant
2 China’s state-owned company CNPC controls 60% to 70% of Sudan’s
3 a big national oil company CNPC its workforce in Africa is 25,400
4 state-owned oil giant CNPC The fate of Chinese oil
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Continued
5 National Petroleum Corporation CNPC the biggest player in South
6 China National Petroleum Company CNPC as omnipotent and in full
7 China National Petroleum Company CNPC partnering with the governments,
8 China National Petroleum Corp CNPC an enormous state oil company
9 Interestingly, both CNOOC and CNPC are state-owned companies, although
10 and the Chinese government-owned CNPC won the lucrative Rumaila contract

Wk 1, %2 fn, HriEH CNPC [F5RIERCIAAY “national” ,  “state” &5l ™ H Ay Aol i [ 4 &
i, B “giant” , “omnipotent” 55 B i A VH AR E4R2 BRI 7 oA il A W] 2B W A7 o 7ERT RAT 1,
EPNEEAR— 7 A A E N “oil giant” 5 KB4 A 7] “enormous oil company” FaFRH A Ak, #iE
W R ZE G S HE R B B B A 5 53— 5T O B AE A R SCRIZH AN “ state-owned” “national ”
“partnering with the government” ™ & A A A ) S A B 4y o AN oA vl iR A o oK I R 3R
EA M, BoR T A S EBUSHZEVIRR. RN, EAREHHEH “the biggest player in Sudan” DL
“omnipotent” BRI H A ANAET TGRS, B A A BRI R A I BeG =

(2) EEERST

T T S R B S B SO 5 E S ) S R, RIEIR 2 WA= AR AR A2 . 2R e S AR I — 4
JEFE B SORB B CNE, Al AT AR SCACER 22 0 HAth SCAS MR SR Ak o 23 B 5 38 B SCPE AT DLW S S
MBI, HRICEEHEGIEN, WETERRT RN, AR S BAHR.

1. VH BRIE

FEARIE S R TR0 Jai H B S R R A A2, DRI ARAT T 51 FHAH OGN 53 BRONLAE) 1 35 18 >R 38 n s 18]
T IE B AT SEE AR 77 o (AT L B TR O e, RV BRI AR AR AR T 5, DR Bk
TRH 2B F R AR K EIRIES, KT CNPC FZHEAWT.

Table 3. Sudanese and Chinese officials’ remarks about CNPC in reports
3. FERER AP A ERXT CNPC IEIE

Mr. Jin (the Director of Accounts and Finance) explained that CNPC plans to cut production in other countries except
(1) Sudan, stressing that privacy of the relationship between the Republics of China and Sudan made the company’s
endeavors to develop its projects and production in Sudan.

China Ambassador to Sudan Li Lian announced encouragement of CNPC company to continue working with high
2) spirit in order to increase oil production so as to push the relationship between the two countries forward, saying that
the relationship between Sudan and China will witness greater prosperity.

3) Dr. Awad (The Minister of Oil and Gas) lauded the role of China National Petroleum Corporation in introducing a
model for technical cooperation and expertise exchange.

“4) The Minister appreciated company’s decision on the exception of Sudan in its plan to cut production.

) He (the minister) praises the significant role being played by CNPC in laying the foundations of the oil industry

in the country.

N 3 fow, FERESIH T2 BN E AT NS E,  IFbR B BARRIE WAl A R AR
A E BT R AR S SR TR R RSP OR A rh A A R, SRE R R E R AU . HEAE
Rk RGI T 75 o R, GOARIRIE 2 R, A e S P A I et 1 R [ S 950
MR AR, MARFAMETTPHOREIEE . GRS I IF VIR, R A Ak i 2h
B BUAREIHL.
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2. iR

PR, SR AT LA AR B g - S5 . T2 52 4 B seth 5] A S
JaF BT WA RMHEES KB B, fiE#H n] LRGSR Y 20 B OB UL 3 BN 258
EIRIEF . &2 FHETZRABSTE RE EEARSE, W “praise” “lauded”  “appreciate” “assure”
%o BB AR WAL R A AR T IR BUF AT . ABEAERE R, oA AR H A
ExR S X WG AWM, SAARE S DG 75 PHE GO0 s Al i % 55 DA R O UM B 53 B,
7S 1 a2 o E BUF AR, sl BuE S B .

(2) HEERST

g ST S B 1R 43 AT A B4 7S A o SO T B A0 AeT 500 135 15 7 AR RS, DL AT 1 S AT S M 4
e . FET DL ERONTE S RAE A 5 O T PSS SR T, AT B SR P AR B2 [ A2 S
POTEEE, BIAEE W 2 SCA TS S5 3 BT I AAont o A il Al R T

o E AR AR R A R S HAh E A m AR S E K B E” RS H, BT AEEER
J1ZE . ABREAE T E AV B R O, an b A A ] O AE B RIERL 20 N EHEME K S X F RS, X
X} 2 A RAE AR KBt 22 52 B ORAR 38 B4 G 78 5 A v 5 Sk Ao lb A e B K s S5 kAR, T 7 AR O dd i
FE Az o A AE RPN B A o ARATT SR TR o v Al b E AR R R BRI B — A B, AT 1B B
BCE B b R Y AR R T R .

VG 7 AR IR o A AR IR R SE LR, P DT AR E AR S R R S
VRV SR I P R S AR IR B R AT MR B 2R o RS, I IR MR IR 2 50 51 1 2% B H A i
AHARAT IV B, BTCes . ERFE AN SRVE B S 5 AR R &R, HRA R EE& 2T .

R EIREA R — a5, BEE T E RO RS KRG TR, BRSO R B E R S T,
HE SR 2 TTALEE, BN Mo D7 3 SR PR, Ay S B R U 2 P8 T BEAS R
o JUHR B FISE E AT A Bk, DASEEDNE B8 T7 ER S A AR S < E g . ‘b
FE R 7 R 2k b, JCHRAE T E 5PN BRIR S E Ay —Fl BB R E XL .

ERXMORIERL T, 7 B E AR AT Bua 6, e EEUF. R EAAY, B ET
NEHMA “HEBRAABRAT” (China Inc.) i, RIS A A I 4k 58 4% 7 4% 4% 18 E B il A =J1Is AT
B, POO7 ERBEAR AR m R E o B A A A S, R E R AR — MR A, 2
FEEA AR KT 5 R AR, RIMESRAR 1 RS, HEmE RS2y . 4k
PN VRUAS D ARG ] T A R VR R A e [ DR 2 Al 8 4y B BURFAE RN “ 3 BRI B 057 1 B XL
Mo AATISZPE 7 FR AR A ER, WO o E 2 DU EM A B 2 BR 8 A, DRI, A dER
W S s A E A Sy, AREAE A A O B O R R, e K B A A F
FERAL AT AR AN W, SO R AE TEERAE Z A, 17 SO o YT ) b AT R AT 5 X ot e A
4. 85iE

XF AR AR ARG b B b o i Al B R BEAT PR TE T, AR, AR T s 1 A A
NZGER MR R E bR B S, R, SCRE T p R By, B AEE K T A5
BUNRIBOGR & W . fESORYERE b, BrimdkiEis il “51a”  “fgit” SPW0aE k Eain S5 S T
B, sl ol Ao 5 P R R Tk, B T AL IR B R, $ROE I A A
CEPEET O CBUAME” SRR EENES, ZEREE S, W ol Ak i b s S T IS I EGA
bl EIRIESCEAERE B, BT RRCE KRS IF P EEUN B RS 1, R SR b xS
RRAMEERE S W T ARG R E e BUa M . At 2 SERRAERE F, AR B IAIR 32 74 )y
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