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Abstract

In today’s globalised economy, advertising is becoming more and more relevant to people’s lives.
Wherever you are, commercial advertisements affect all aspects of life. High-quality advertising can
stimulate consumers’ desire to buy and increase product sales. Now that we all live in a global village,
a good advertising translation strategy can promote the spread of advertised products. From the
perspective of the Skopos theory, this paper analyzes the pragmatic characteristics of commercial
advertisements and the characteristics of advertising translation, and discusses the translation strat-
egy of commercial advertisements. The Skopos theory has a guiding effect on the translation of com-
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mercial advertisements.

Keywords

Commercial Advertisements, Translation, Skopos Theory

Copyright © 2023 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 5]

Bt N 5 52 2 A LRI 2 TSR AT R 22 5F 4Bkl 7 it [ PR AL O R LR o KRR
NEFRT Y, S5EANE RIS S . B 77 AR B KRS, R EAE IOV E S, W SN
AT B E A AN, ARG ST S BRI . —RRANL I TE, IR SAUE H AR
THRRRR A KB, Vi b A5 S KA 2. | S B R AR B A S P AR R PR, A H I
IR AT AT ORI BRI (1], BEN 21 tHAD, MOk pEk O e E R B . 1A
ARER)EA, B — W) 5 R A R B AL 7 i, BB 2 H M R 0 46 ) 5 8
BT DU B AR R, WS B BE R ), AT ORI SRR . T T B B TR AR S K
WORKARETH 0B, BN S I5E 4 F1. ) R ORI E AL R dh, R AE SR e A T 3, AR i)
P R R A AE E B T e . ASCHE T TR SRR SR N . AR, KRB O A
BEAEXR T B A AR R, SRUEVE R, shZ — s MIAUETRE M. B S IR S e, 75
Pt E, XEZENTEAAEEN 7o SIRY, ARAAT SCEARE B 0998 19 =N JE R
A R R, ASSC T AT H R IR B AN SRS, A R S R R A AT AL
INECIR

2. kR

e — MR T JEOC I BT . RFE21R0R, 1ER—F e AR RIS, TERIEERE S R
BIERRE S, BAATEThRER) T S8R H S BN S8R T R g, £
Miefe 5T, B LUERERE. BIRSSMIEMSE, BERDFRED SRR B irbriE,
BISE I H 15 118 5 A SO I, ANTIA ) 5 30O B &I BOH 97 38 D SEAT . ) )@ Tt
A, AR, AUSGEAE B L S M B S R B R IX SR AN, B AN RS R T B R
e, B — M LR Y, BESIARTBREITINE A RIBOH 2, & At B ir B4
WAL SR S [3]. B ISR ERE 1 A, AiEE — X B R aER R, (FiEEE B IR
RS TRAMEACHEES), B &K SRR EE R Bl w5 §HaE Sk i & e
i 7 EE TR H2, X THMWRL T SRR CEHAANRME . W e M R R ——H I
W

AR H . 2023 4 H 4 HEPHZ): CBREH: 394 s RRFM: (Fl% = “HWit
JTEBIRE” or A% = “HMERTEBRE” ) MREHE: JrEk.

— R B E AL A HTE I 1 BTR .

ik

DOI: 10.12677/ml.2023.115269 1981 IARIE 5 2


https://doi.org/10.12677/ml.2023.115269
http://creativecommons.org/licenses/by/4.0/

50
o RREFRH
40 |
£ 30 -
m
2 20
10 -
0 T T T T T T T T T T
2004 2006 2008 2010 2012 2014 2016 2018 2020 2022

HHEKIR:  https:/kns.cnki.net/kns8/Visual/Center .

Figure 1. The analysis of overall trend of literature publications of this search term in CNKI
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Figure 2. Literature subject distribution map of this search term in CNKI
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