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Abstract

With the rapid development of Internet and communication technology, domestic brands are try-
ing to seize this opportunity to open up overseas markets and seek fortune by going global. Chi-
nese technology giant Huawei has achieved remarkable results in this field, despite the US tech-
nology blockade. Therefore, based on the Public Narrative Theory defined by the Localization In-
dustry Standards Association (LISA) and commercial cultural issues mentioned in LISA, this article
describes and interprets the localization methods of Huawei’s official website. The adjustments
made by Huawei in the localization process can be divided into two main aspects: the modification
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of image elements and text elements. The author finds that through these two adjustment methods,
Huawei’s overseas websites have achieved diversity narrative and relevance narrative, which be-
long to key methods of the Public Narrative Theory. In summary, Huawei has adopted corres-
ponding strategies in website localization and achieved success to some extent. However, the au-
thor believes that there is still room for improvement. This article aims to provide references for
other Chinese enterprises to expand their international market and conduct localize their web-
sites overseas through strategies and improvement suggestions summarized in this study.
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Table 1. Five cultural circles
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Figure 1. The first picture on Huawei’s official website [8]
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Figure 2. The first screenshot of recruitment
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Figure 3. The second screenshot of recruitment
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Figure 4. The first picture on Huawei’s Canadian website [9]
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