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Abstract

Value creation, value transmission, value exchange and value capture of the participants are dri-
ven by the business model of internal value-sharing. The fairness of economic value-sharing with-
in the enterprise employees experience has great impact in shaping the behavior of production
and management value-creating. This thesis deduced and discussed the conceptions, mechanism
and relations of value chain and value-sharing, operation structure of business model and the log-
ic of value-driving, the fairness of employee economic value share and behavior shaping in value
creation; the manager could create more value for the enterprise by more reasonable and fair
economic value share mechanism, shaping the behavior of value creation needed by the enter-
prise. This study is conducive to explore a more challenging field in studying the influence and the
drive that business model value sharing mechanism has impact on the attitude of the value creator.
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Figure 1. Value chain of business model
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Figure 2. Business model structure and value drive logic
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Figure 3. Business mode operation and value logic
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Figure 4. Operational learning model
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Figure 5. Relationship between organizational environment stimulus, employee
perception and working behavior
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