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Abstract

After reviewing the recent literature of online marketing, main influencing factors of consumers'
online shopping intention are drawn out. Then an analytical framework of influencing consumer’s
online shopping willingness is established and an exploratory empirical study is conducted, where
the influence of those factors on online shopping is presented through grey relation analysis. It is
verified the relationship among the factors influencing the consumer’s shopping intentions and
the sorting of these factors, and helped to guide enterprises to carry out marketing activities.
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Table 1. Relational indexes system table

= 1 KEERRERE

K5 e KGR
X o 5 e
S X, B I AT
X, L S B I 0
X, Ik 5 L e T
X, I 7 i 0
b X, PE S
X, PR
X, 7 5 R A 2
X, IR {228 0 B e
I3 225 PR 2K F X, S B e e
X, SE
X P
PR S5 X, P L AL
X, A% M 2
e IR y(i) [NES Y WE T )

Table 2. The original data table
=2 VRsuER

W I

saki — HURTI Sy idh FRATI R
X 5.2188 5.7297 5.3095 4.9615
X, 5.8750 5.9459 5.5238 5.1923
X, 5.2188 5.3243 5.8571 5.0000
X, 5.0000 5.6757 4.7619 5.0769
Xs 5.5938 5.2973 6.0714 5.0385
X, 5.4063 5.1892 4.4762 5.0769
X, 4.7500 5.0541 4.9286 4.6154

5.4063 5.6486 5.0952 5.0385

5.6563 5.6757 5.1667 5.1154

X 4.7500 5.4324 5.0952 4.7308
Xy 5.3438 5.3784 4.9048 5.0385
X 6.0938 6.1622 4.8810 4.6539
X 5.1875 5.5405 4.2381 4.6539
X, 5.5313 5.5135 5.1667 4.7692
y(i) 3.0000 2.4865 3.2857 2.3846
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Table 3. The standardized data table
%< 3. FRERIRR

T TS

sk SR TS I RIAE ) P TR EE
X : 0.4912 0.5393 0.4998 0.4670
X, 0.5206 0.5269 0.4895 0.4601
X, 0.4869 0.4967 0.5464 0.4665
X, 0.4864 0.5521 0.4633 0.4939
X, 0.5073 0.4804 0.5506 0.4569
X, 0.5354 0.5139 0.4433 0.5028
X, 0.4907 0.5221 0.5092 0.4768
X 0.5097 0.5326 0.4804 0.4751
X, 0.5228 0.5246 0.4775 0.4728
X 0.4740 0.5421 0.5085 0.4721
Xy 0.5168 0.5201 0.4743 0.4873
Xy 0.5549 0.5612 0.4445 0.4238
X 0.5261 0.5619 0.4298 0.4720
X4 0.5263 0.5247 0.4917 0.4538
y(i) 0.5331 0.4419 0.5839 0.4238

Table 4. The sequence difference table

= 4. FHIEE
W%WWW”F SORTI 7 FAT 434
o, ) 0.0419 0.0974 0.0841 0.0432
0, 0.0125 0.0850 0.0944 0.0364
o, 0.0462 0.0549 0.0375 0.0427
0, 0.0467 0.1103 0.1207 0.0701
o 0.0259 0.0385 0.0333 0.0331
o, 0.0023 0.0720 0.1406 0.0790
0, 0.0424 0.0803 0.0747 0.0530
Oy 0.0234 0.0907 0.1035 0.0513
0, 0.0104 0.0827 0.1064 0.0490
Oy 0.0591 0.1002 0.0754 0.0483
oy, 0.0163 0.0783 0.1096 0.0635
oy, 0.0218 0.1193 0.1394 0.0000
Oy 0.0070 0.1200 0.1541 0.0482
Oy, 0.0068 0.0828 0.0922 0.0301




M, BIRT

Table 5. The relational data table
5. XEAR#E

ﬂgﬁ\\’”‘\@?'\@ SRR 1 T o
& 0.5248 0.3220 0.3548 0.5171
¢, 0.7875 0.3524 0.3289 0.5601
&, 0.5002 0.4576 0.5527 0.5201
é, 0.4977 0.2956 0.2772 0.3976
55 0.6417 0.5459 0.5815 0.5828
ifs 0.9541 0.3912 0.2476 0.3694
&, 0.5218 0.3657 0.3824 0.4660
&, 0.6645 0.3378 0.3090 0.4743
&, 0.8174 0.3588 0.3031 0.4857
& 0.4391 0.3158 0.3802 0.4892
&, 0.7392 0.3716 0.2969 0.4216
&, 0.6800 0.2795 0.2492 1.0000
&, 0.8685 0.2782 0.2309 0.4899
& 0.8726 0.3585 0.3340 0.6063

fE. HARE) 7,-=%i§j(i)mfr;%m%;caﬁsﬂa%a@zrma@a‘eﬁa@r@R, 5

R =(0.4297 0.5073 0.5077 0.3670 0.5880 0.4905 0.4340
0.4464 0.4913 0.4061 0.4573 0.5522 0.4669 0.5429)
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