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Abstract

Information is an important resource for enterprise development. The level of market informa-
tion collection, analysis and application has become an important symbol for an enterprise to
show its strength and improve its core competitiveness. This paper briefly analyzes the connota-

NEF| M B RS E Wi E R RRES M Si2 D). BURTTIZE H, 2021, 11(1): 9-13.
DOI: 10.12677/mom.2021.111002


http://www.hanspub.org/journal/mom
https://doi.org/10.12677/mom.2021.111002
https://doi.org/10.12677/mom.2021.111002
http://www.hanspub.org

D

tion of market information and the significance of establishing a scientific information collection,
analysis and application system for tobacco commercial enterprises, and briefly from the collec-
tion, analysis and use of three links, explores how to improve the level of tobacco business enter-
prise information.
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