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Abstract

With the increasing number of game users, the demand gap of boutique games is still large. With
the tightening of the release number, small and medium-sized game manufacturers are facing the
dilemma of transformation and upgrading or waiting for bankruptcy. Based on the theoretical
model of use and satisfaction, this paper analyzes the factors that affect user participation, and
finds that it is of great significance to study the satisfaction of user needs to improve user partici-
pation. Personal satisfaction and social satisfaction are selected as independent variables affecting
user participation, and content satisfaction and technology satisfaction are selected as dependent
variables affecting personal satisfaction. Through empirical analysis, it is concluded that user’s
personal satisfaction and social satisfaction have a positive impact on user participation, and us-
er’s content satisfaction and technology satisfaction have a positive impact on user’s personal sa-
tisfaction. Finally, this paper puts forward suggestions for small and medium-sized game manu-
facturers, hoping to help gamers clarify the key to attracting users in terms of hedonic experience,
social mode, game content and operation difficulty, and also hope that domestic games can
achieve a real flourishing.
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Figure 1. Hypothesis model construction
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Table 2. Descriptive statistical analysis results of samples
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100~200 7T 65 30.5%
£ FAER%R I 28 1K P 200~500 7T 36 16.9%
500~1000 7T 9 4.2%
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Figure 2. Structural model
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