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Abstract

With the advent of the post-epidemic era, the market scale of online courses has surged, and more
and more consumers choose online courses. Comments, as an important text content of online
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courses, have an important influence on consumers’ decision-making. Based on the mediating role
of trust, this paper discusses the influence of online course comments and course prices on online
course sales. The research conclusions are as follows: poor comments, timeliness of comments
and number of comments have positive influence on consumers’ decision-making, course prices
have negative influence on consumers’ decision-making, and intermediary variables cognitive
trust and emotional trust have inverted U-shaped influence on consumers’ decision-making. In
practice, enterprises should pay attention to maintaining the diversity and authenticity of com-
ment scores, enriching the functions of comment display pages, thus reducing users’ cognitive
cost, and also pay attention to reasonably setting course prices, enhancing consumers’ trust, and
playing an active role in online comments.
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Figure 1. Influencing factor model of online course payment behavior
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BT ity (VR ) HEAT SAIE AT 7T IS L e 5 1L 9 3 DU R R VPR (A% 0o A 2R VP8 SE I R 0 9 3 i
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Hrf, V& LB R BV TR R, AR CBG R e (56 Al B b AT N TARVE, IS iR
FREEAERE, W IR 2 .

2) VFiBH Rk

TG EFTRRIITESE B, B4 B VRIS I R fAR K . R BR ORI TR R
o, TS IE . BT A T ERAR VTR I 80 e R 2R B

DOI: 10.12677/mse.2021.104046 385 RS T


https://doi.org/10.12677/mse.2021.104046

HIET, W

3) iHtHE

TERE RIS & L, T DEPRE T B BJ7 WA BIURAE SE PFIe 80, 7EHE T 2d IC U
SPZEAE AT TAHRL R EE, LSS AR IR PR B D R U
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Table 1. Variable definition and description
=1 TEEN Sk
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TR N R A O TR 12.059 1293.16
s AL a3 1.000 230.48
WA ZIREEMN 88 2966.02
THIRAS AT GRS 0.75179 0.040
WHEAE PR EEMEAE 0.1 0.407
WA TR K & 44.00 16,405.88
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Table 2. Correlation coefficient of potential variables

® 2. BAETENMEXARY

A 1 2 3 4 5 6 7
LR R 1
2.0 % 0.212" 1
3PN Rt 0.202" 0.140 1
4 VFIR R 0.326" 0.087 0.127 1
SRR -0.159" 0.009 0.213™ 0.007 1
6.1 BME AT 2 -0.141" 0.008 0.089 0.113 0.086 1
TINHEAE 2 0.139" -0.029 0.015 0.647™ 0.014 -0.057 1
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Table 3. Model regression results
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