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Abstract

This paper investigates the pricing decision problem of a dual-channel supply chain consisting of
one manufacturer and one retailer which opens an online channel. From the perspective of con-
sumer utility, and considering the difference of market power among members of supply chain
and the difference of relative channel power, three pricing game models are established, and the
corresponding analytic equilibriums are obtained. Furthermore, we analyze the influence of the
market power structure, channel substitutability and the relative channel power on the pricing
strategies, the maximal demands and the maximal profits.
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Table 1. Maximum demand and profit under different game models
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Figure 1. Maximum demand for channels change with & (Stackelberg game)
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Figure 2. Maximum demand for channels change with & (Nash game)
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