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Abstract

With the proposed strategic goal of “carbon neutrality, carbon peak”, countries around the world
actively respond to the slogan of energy conservation and environmental protection. At the same
time, a series of events such as the COVID-19 pandemic, Sino-US trade friction and the Rus-
sia-Ukraine war have led to a rise in global oil prices. People’s demand for new energy vehicles is
increasing. In 2022, China’s sales of new energy vehicles surged. This paper takes SAIC as the re-
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search object, expounds the development status of SAIC’s new energy vehicle market, adopts SWOT
model to analyze the advantages, disadvantages, opportunities and threats of the new energy
market, and puts forward corresponding market development strategies. It aims to improve the
development of SAIC’s new energy vehicle business and provide a reference for the domestic new
energy vehicle industry.
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1.1. ARER

2022 4, FREGFTREHEIR R B EIA R 688.3 Ji, AHEL T 2021 4F, KUEEEHIIN. A4 5K S8 &
FIWE? W, C“BOANE. BRIPR. WEEEHE. SERE” HN5ELEAND, MM R
Wng, sk, REFANSRERENE, SUITUGERE . BatlR EmasU L A%, XT3
RIS 1]. HR, FERIUCCEEE FFERE, H EE ROy E o AT 55 2 R SR &0 .
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DL fif i A SR 9K 1) i
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FRe IR R R G BT A i L S BhRe RS ¥, ORISR . AL BRI NN G, K
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2. BRERAFMBEFESFHRZRIARK

RO T 1984 4F, RBREROLERFFAEMI. 40 K, FEPHE, ERERBODI R
SkAMk[2]. 7 2022 4, EIRAE BUHT AR IRV BV R E T3, O E AN E N AT SNRZEXCE T k. 2022
ESEIVENE SN 7440.63 1270, FIREERIEIBRIRIA M E A R R&41, B 735256 miniEV M
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ERFY .

DOI: 10.12677/0rf.2023.136712 7257 18 %5 S 2


https://doi.org/10.12677/orf.2023.136712

FIIKFT

Table 1. SAIC’s production and sales of new energy vehicles in May

® 1. ERERE 5 RO FEN~EMEE

ByE| VNEE FEFRHA HExHH
i) 82,325 73,629 11.81%
R E L) 75,913 71,658 10.23%

ki ke,

Table 2. Top 10 sales of new energy vehicles from January to May 2023
3 2.2023 £ 1~5 AR FRTHIRHEHE

a4 HECT) [IfEs
A 92.33 38.01%
LR EOAY 21.99 9.10%
JTRR% 16.63 6.90%
IR T3 14.79 6.10%
HFRE 11.38 4.70%
AR 10.65 4.40%
K2RE 10.35 4.30%
KR A 5.55 2.3%
WRIT S 4 4.45 1.80%
RERIREE 4.39 1.80%

ki ek,
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R, I TE 3 A KA 1E BT B UV R R
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3.1.6. RIFHBEXHR

MEZRZH FRUE,  FIRE B B R R E s W7 POk, RIRERIE RiF A
IRBRIVFZI Ty, N BT A T T BRI TTER, BT LAZ A A BBUR K 1 3CRE[6]. BTREIRIR AT
BEFR LR (1 R 1 FESURE I 4E R “ K T It 2 &Rl ™ MIDCED, B LABURF R 0 SRR B BE TR ZE 1
R FIRERB N E S AR AN (A, 3 T BURFH HE 0T REVE 7 R 4 2 (R TR, IR BB
XoF HRE IR IR R I R S L B IR THIAEF

3.2. FHBW)
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3.3.4. KERIBEXEAN
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3.4.2. AMMEHRTBIREE
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Table 3. Market share statistics of global new energy vehicle enterprises in the
first quarter of 2023
3 3.2023 F | FEERHERECHHHNRIS TR

REAR iEZknE
A& 22%
FEfhr 20%

R AER 6%

Stellantis 4%

e 4%

PAE I 3%

JTIR&EH] 3%

KR 3%

AR 3%

FEoh 3%

HARS 2%

HoAth 26%

Table 4. Comparison of sales of new energy vehicles and fuel vehicles from January to June 2023

5% 4.2023 £ 1~6 AFREIRREFMHEREEXTLEE

HET) 1A 2 A 3 A 4 H 54 6 A
HTREIRIR 4 29.41 39.68 54.15 49.44 56.22 55.01
STiE 99.89 88.72 110.2 110.96 119.26 129.21

b Cp QR (S

3.43. AXFHEXSLHATE

BBV AR AE TR R R, (H X T A ) R A S LA B2 AN e o 22 5 R 1A 2020 A2 F) 2022
SRR E 7 LR B AR B L R EL[8]. MTLLEH, 2022 RN 2.5:1. SRt AR, EFH R
520 NFR B ELIYCA 179.1 734 X B A L7 AT A= AR D, KR S5 R e bt . X 2= FHAS
REF e EIRE IR IE, FHit B — € 1B -

Table 5. Charging infrastructure ownership and vehicle-pile ratio in China from 2020 to 2022
% 5.2020~2022 FHREFTREMQTERE B RFHEL

A BB IR BT FEHLIE AL B CRAT R (T AL
2020 492 168.1 2.9:1
2021 784 261.7 3:1
2022 1310 520 2.5:1
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