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Abstract

The purpose of this survey is to study the momentum and obstacles of the development of Beijing
meatball market, and put forward feasible suggestions for CP to enter the meatball market, so as
to promote the development of Beijing meatball market. Firstly, through case investigation, ob-
servation investigation and in-depth interview, the macro industry background, mainstream brands
and market performance of Beijing meatball products are analyzed. Questionnaire survey was
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conducted with decision-makers of meatball products in Beijing as the main body and non-such
buyers as the supplement. A total of 986 questionnaires were distributed, among which 812 were
valid, with an effective rate of 82%. SPSS, SPSSPRO, AUTOSPASS, Python and other software were
used for web crawler, factor analysis, TOPSIS analysis, cluster analysis, SEM structural equation
model construction, etc., to conduct analysis, and put forward suggestions on market positioning,
promotion and communication channels.
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Figure 1. Consumption frequency
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Figure 2. Reasons why meatballs are considered nutrient-free
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Figure 4. Acceptance of ground meat products
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Figure 5. Places of consumption and reasons
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Figure 6. Favorite types of meatballs
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Figure 7. The shortage of meatballs on the market

7. mEEARBTE

PWE 7 F, MIEWS T ERAIEA L, HEMZEAEN, 66%M 2 1UiE KREMNER MK
B A B 23 TR b, R EOGEH TR R AVE IR 3R, AR AT = 52 T 455 6N A AR T
MHEATIEN, s 8 fis.

B %

70 66.67 65.72

60
50
40

30
20.29

18.3 .

okl BRI F —RAR R oAt
Figure 8. The way to judge whether the meatball meets its own requirements
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Figure 9. Acceptance range of meatball price
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Figure 10. Clustering results
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