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Abstract

Jinzhong City is the birthplace of Shanxi commercial culture, with many well-preserved Shanxi
commercially cultural landscapes, among which “Four Great Cities” (Taigu City, Pingyao Ancient
City, Qi County and Yuci Old Town), “Six Great Courtyards” (Chang Courtyard, Qiao Courtyard, Qu
Courtyard, Wang Courtyard, Cao Courtyard, Kong Xiangxi House) are the most famous. At the same
time, many of Shanxi commercially cultural landscapes also have problems of severe homogeniza-
tion, lack of style and low yield of benefits. Based on this, the study integrated the cognitive situation
of 20 people in related fields, constructed the tourism competitiveness evaluation index system of
Shanxi commercially culture tourism landscape, and calculated and analyzed the competitiveness of
the top 10 Shanxi commercially culture tourism landscape. It is found that the evaluation index sys-
tem of tourism competitiveness of Shanxi commercially culture tourism landscape based on AHP
can not only reflect the tourism competitiveness of various tourism destinations, but also point
out the direction for the improvement of tourism competitiveness and sustainable development of
tourism, that is, to improve the visibility of the landscape, highlight their own characteristics, im-
prove traffic accessibility, and pay more attention to the protection of ecological environment.
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Table 1. Shanxi Commercial cultural landscape tourism competitiveness evaluation system
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Table 2. Significance scale meaning table
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Table 4. The index weight of tourism competitiveness of Shanxi Commercial cultural landscape
4 BERXURMIRFE S IRIERE

HirE HEN 2 Bzt~ &
R & 5277 By IIZIRN Cy 0.2385

FOUREE Coy 0.1884

AR Cop 0.0624

CIREFIFELE Cos 0.1585

TR AL o - 78RS Co 0.0624
KW R O RE A Wl A RE ST By T G 0.0186
IRIRTH Cos 0.0150

TR Cor 0.0302

AR Cog 0.0894

TFHRGES+ 71 By FEN 4 Cs 0.1365

3.3. IREEFHNEETEN

N AR BRI S84 I PPOT R bR IR R 2 b, B R S SO AR TR b O R AE AL AL, BF TT 20 A HR
T B FRUE T AT ON S S5 R0 A4 L (LB IR AR v 10 SIS At B30 oy e A i) P D il e sie 7
(B)~ JFIES 71 (Ba) I PP/ e, R 3EI ELIBR X Bt Szt e U B SR I 48 R AR iR i SCHF E 71(By)
T8 I IRAR PP Mt . MR IR R, BRSO R 5A5 A %38 SO SoLARE TR B IR TEEALAEL (52 5) o

WFEMBOR M Z AR IR ER & VPO T IR TE 4 70, B RS SR I S WHEN bR AU
BN E =" QP , Hrh E N SO SO TR 55 4 1 25 1350 QNS | MRFRIORLE: P/
NE T MRPRIIARAELLAE s n PP RAR AR H o A5 I A R ST SO TR B 52 S 4551970 (32 5).

Table 5. The Shanxi Commercial culture landscape tourism competitiveness of the comprehensive score
5. EERANAENNKEESNEEES

fahr 2 By Ca Cx Cz Ca Czs Cu Cx Cas Bs By
KA 0.0459 0.1192 0.0658 0.0303 0.0894 0.0359 0.0444 0.0607 0.0867 0.0551 0.0662
T IR 0.2685 0.2591 0.2583 0.1760 0.3015 0.1535 0.1749 0.0998 0.0565 0.2503  0.2225
WEFH A4S, 01219  0.1788  0.0408 0.0501 0.0523 0.0609 0.0276 0.0358 0.0867 0.0425 0.0923
iR 0.0750 0.1788 0.1480 0.2489 0.1906 0.2295 0.2335 0.2288 0.1684 0.0999  0.1552
AR 0.0750 0.0520 0.1480 0.1155 0.0201 0.2295 0.2335 0.2288 0.1684 0.0983  0.0993
e ON 0.1877  0.0797 0.0408 0.0745 0.0703 0.0609 0.0985 0.0358 0.0867 0.1669 0.1121
P N 0.0291 0.0231 0.0408 0.0745 0.0511 0.0609 0.0276 0.0358 0.0867 0.0325 0.0435
EEON 0.1219 0.0520 0.1258 0.1760 0.1069 0.0973 0.0712 0.1531 0.0867 0.1669 0.1188
B ON 0.0291 0.0341 0.0658 0.0219 0.0283 0.0359 0.0444 0.0607 0.0867 0.0325 0.0380
LA ERE b 0.0459 0.0231 0.0658 0.0321 0.0894 0.0359 0.0444 0.0607 0.0867 0.0551 0.0483
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= 0.0325). i FREIME RIS H S 00T, RIS R SO SRR IR IR JE 52 71(By)« THIBGE S 71 (Bo) P
JERIERIRN G FEATE A, BRI A S0 (Bo) X Tk 56 4+ 70 R /INHI S R g BESe KT I8 4 71 (Bs)»
(B —F LR AT RIS H 554 /i 28 br,  HoA A B HER W AEAE P .

W e ST TR SOV IR 56 4 I PRI R AR SCRRFRE I (Bo)— 2, BERF(Crr) ST FIFESE (Cos)
BNy e xt il B 305 5 35 0 B B R IR SCHFRE 1(Bo) T4 PR, 2379l 545 1 0.1884. 0.1585 FJAL
H, MARFER A (Cos) s BRI H (Coe) MR IA 2 X0 Ji U H 1) 3 55 5+ 77 5 00 S g 7 /)N (R TR Ui SRR RE 71 (Bo)
THEbR, )95 1 0.0186. 0.0150 HUALEE . IX R WX T8 i SO — 458 ERIIREE SN S, 25
FAE I T RE N 55 H AR €5 0 S5O0 2 52 i FLR I 52 4 /I I BN BB R 3, TTRR €T il (Cos) S5 5%
SRITH (Cog) TG K 2L
4.2. YmsHh

U P SCHIRIF SR IR 56 e G AR, PRI M. TR R KRB EX KRS
GrEeiE, WRIESES IR MAFEERERE . RACREE . BRKBEME > RAL, iRIETES s REH.
FRELPT s A I HE S W Ak T SR A KT (K 6).

Table 6. Shanxi Commercial cultural tourism landscape tourism competitiveness grade division
6. ERXhiFRMMIF RS NFRX 5
TR TE 5 J155 2R R E
13 it 94,(100)
ik 38,(69.75)
F K KFE(53.39)
Tr 5 KI5 (50.38)
W 9K [l (44.63)
ol IS8 P 523k 44 919(41.48)
KA4(29.75)
LA ERE R (21.71)
ik IR KB (19.55)

H 5 KBt (17.08)

ar

T FRAEA M DA A 0T 38 o O R

FERRIT S IR, PRI MCE. ERKGAA R 28, FeastirnsdRRE, H
FHABLIZE R HEA B R SO 55000 DAL T 8 T A 22 [ By st 4 1 il 52 4 i) v
M7 FK KB G @A EAERTEOLT, FH CRITEE S« R RR) S
MR S RV SR T A RKEE, Wl TR W%k, AFERE T RS iR e 4 /1 -
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T8 R FERRAR[11] [12], (RIS B S s XA AR L, AR il 52 4 145 LAIRT T

BRub 2 Ab, ARSI R 5 SO R SR 58 S PP AR R AN T AL — A E B AR,  BUR
WSS NER AR B B TR S WO, ARSI (Coe) 15 70 7E1E 2 IR H e b iR, BAR S HE IR
W 5E G I BURAELRE, 102 58 b 3E AR ST R B R LR TiF B (3584 38T et il
FIFFEER R INAS k%
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B BT, UAERATT N A e BATJRIRE . 554k, M5 i ST R i S5O0 I e 38 5+ 01PN 48
PR LR AE AT ISR, X & AN ST AN R R AL, Sk M DS AR 1 1 L 20 B e A
P AR SE L R e Gt R, IXARAE S IR W SE A A E B TRAN

E&InE
SCAL AR RS 2018 4F B G AR IEEA 1HRI(WMYC20181-039); R E kK FH R ZE A A 1%

SE ik
[1]  RMS . R SRR SR R BRI [I]. bR 28 —AME TE S B4R, 2012(11): 48-52.

[21 &k, EBkH, 25 iRl IRSD R A SO A B A A I S AL —— DL R IO [I]. SR bR, 2017,
37(4): 198-207.

[3]1 fREte. DUCHWEE S e 77k ML BB 2R, dbat: S&E R Ak, 2002: 224-228.
[41 EWH. 2T AHP B3 T iR 5 S I Fa bR iR R A A S RIFFC[9]. skt 55 59T &k, 2014, 33(4): 105-108

[B]1 TiVEAR, LA, SRS IR LRE SE S PR & 5 SERT AL —— AR S MMIX 16 AN AHI[]. s
5P K, 2013, 32(1): 92-97.

[6] EZM, %4, BHEE. HNE 14 WHiRFE S IR RN TR X EIRESHE, 2014, 28(7): 194-199.

[71 HEZRE, ZEE, RbeEE, S T B IR S S I —— BA RS IX 30 AN EETTIABI[]. e
W5 5T K, 2014, 33(1): 63-67.

[8] JAL, H&rt. KEMIMliEse g 1A 1PN LIHa20 4r 7 [J]. &urHhEE, 2015, 35(1): 173-179.

[9] L. T JRRLEE X 43 BT (K0 3 17 e it 7 4+ 77 L 0 AT F 9 —— DAV R e 3k i B VD 48 S R Bl [0]. R g kol
B KR (2L ERR), 2015, 9(2): 35-40.

[10] T, 2/MB, T SiTssg iirhrfe bk &M &8 A [D]. 45 EE, 2006, 26(3): 511-515
[11] Z=me. \WARBEGOSSIRIFE MRl & R R[], B #HE B4, 2018, 21(12): 130-131
[12] &%, RFE. T RMP BESHLFE SCALRIEFF R 4 [3]. &353R, 2015(3): 50-53

DOI: 10.12677/sd.2019.94073 629 CIESES 93


https://doi.org/10.12677/sd.2019.94073

	Evaluation of Tourism Competitiveness of Shanxi Commercial Culture Landscape: Based on AHP Method
	Abstract
	Keywords
	基于AHP法的晋商文化景观旅游竞争力评价
	摘  要
	关键词
	1. 研究背景
	1.1. 晋商文化具有丰厚的历史积淀
	1.2. 晋中地区集聚了众多晋商文化景观
	1.3. 晋商文化旅游产生的效益低下

	2. 旅游竞争力评价指标体系的AHP模型构建
	2.1. 筛选评价指标
	2.2. 构造判断矩阵
	2.3. 一致性检验
	2.4. 计算方法

	3. 晋商文化景观的旅游竞争力计算
	3.1. 指标的量化
	3.2. 确定评价指标的权重值
	3.3. 旅游竞争力的综合评价

	4. 结果分析
	4.1. 横向分析
	4.2. 纵向分析

	5. 结语
	基金项目
	参考文献

