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Abstract

With the rapid development of e-commerce, transportation and other industries, the express in-
dustry is also booming under the drive of related industries. However, with the rapid development
of express delivery, the pollution caused by its packaging is becoming more and more significant,
which has a tremendous impact on the green development of society, and in the face of packaging
pollution problems and difficulties, the current logistics industry cannot solve the problem of pol-
lution, and there are no specific measures and methods for express recovery. This article will ela-
borate the measures and suggestions for the implementation of green packaging design and pro-
motion from the development status, dilemma and the way of questionnaire analysis.

Keywords

Logistics Service, Green Packaging, Green Packaging Design and Promotion

FaaRIETHE R SHE EEFMEER

et TR, bt
Email: zhangzhiyubang@126.com

Vg

Weks H . 20194F10H1H; FAHM: 20194F10H16H; & A7 H: 20194£10)23H

=
BEEHBTFRS, BEEFHMPRERRE, PBTBEMRF R T ES KR, EREERIEN

XESIH: WK, TEE, &k 6, X, REE. SOOI R SHET EEAET 0. T
%292 %, 2019, 9(4): 716-725. DOI: 10.12677/sd.2019.94085


http://www.hanspub.org/journal/sd
https://doi.org/10.12677/sd.2019.94085
https://doi.org/10.12677/sd.2019.94085
http://www.hanspub.org

FRIEF

£
4

I}

Pk kg, HARWRIOGRE N EHRGEE, MtaRRERR™ETEXKEM, FAERTE
BT GR I F R R AR, IS BDTLFFA REIR G AR ST JeH R B 9 R, 5 BT bR B Wi th %
A EERBRMIAE. WIORAFEEEKKRIR. BREURREITHTR, ERETROEER
ST RE RSN

XKiEid
YRR S%, fetlk, SRS

Copyright © 2019 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY).
http://creativecommons.org/licenses/by/4.0/

1. fRIERRIBE R IRR

B 3R R I BT P, B %S, AR BURRRSRE) /), FRIEPUSEAT IS 2] 1 R R
B “T=1" Bk, EPRE—BRFE mSEGK, S4EKIE 100 104, B 2014 k2, FREPISEI
SOk 5 FRREIH RS —, BidE. H. RERBEF RS, #ik 2018 4K, 4 P 5 ik
k555 B iE e 507.1 A0, R T 26.6%; M55 Bt 5E ik 6038.4 12.7T, [FILLHEK T 21.8% [1].
AT A E P g e N K3 BRkis i, SRS, gdUS. WA, BB, RiRis
A EIET D, BRI Ed B AR AR A R A4S

2. BRI ITREAKNER
2.1, IEFE MR

TERF RIS RN, Hp R0 5130 7 s 2 40 3 vk 2 o AR S Rk ) 93%. B ] 1] SR B
R RATEE RN, S0 BT EPOE LSS ERA R m s, Tl SeRL 220.8 144F, X —HT
L TR E 2015 A4 PRI M 55 5 o 7E Fp (0 AR T, AR iR BSR4 I o L NI O
JE B RO BRI H B R 93%, A H KB N 85% % 90%.

TAEMS RS EA T ST IR E a2~ R R R 4R SR MENTRE, ST a2 Ek
FIH 1) A S AN B RO R AT 7 28, IR th T KOJHEAT IE AR S Bk B sl e sk
FPECR R BOR SR it SERTERIER A T (HEdE s R e TR &), — RS
BRI R AT NS iR 2 A AR - Pt e i R 22, (R AT ISR e i Je

P o B Ak 5t € 0 28 R SR BIDIR M ka3 25 ) SBoR, 2015 4F 400 £ i b b, JHREgR 4N
182 31 1%k BBRHSY) 82.68 1441~ HHEL) 31.05 124 AL 99.22 124 A4 169.85 12K
TR 29.77 ALA o AT MK o] LLGeHhBR AR 1E 425 FE[2]. HrpPus i E o2 )\ T B
P H AR R AR 5 g . MR LR, R E L B BEA N A R A A
fift, XK IR 075 Y IR AN N

AR, B IR, YTk dul, Skt fe i i & 2k G, 2016 F s A
R 300 A4, FEA IR R 400 Fim . FAORE R O RO AT E RS2 RV 8], RE O R
LS T e R E 5K, AER AR AR IR AF A KR I BEIRAE IR AE . IRV . Wk
P AT R R, Rk A SRk, ROATR E R« A AR AR AR 1) M A

DOI: 10.12677/sd.2019.94085 717 CIESES 93


https://doi.org/10.12677/sd.2019.94085
http://creativecommons.org/licenses/by/4.0/

ke A&

HEBUF A AT AT CRRTRIS5%) Imdet,

PRIBPDIR S5 LU B FEIAOR AL, LR

IR AR, SCELE AR BRI A o dn A EAIE N Sr (L tRIE AN SR RS, IS B4

RO E U AV I 5 D ] A
22. REGRKAK. KEHR. HIEEY
& 1 A 2 4550 2018 413 484 7

v NEFENERES R

= 690 Jyli, B L HEHEK-0.72%:;

HiK:~0.85%. 2009~2018 A= EAEI K2 2.05%, TH PR EAEIE K 1.99%.

3000
2510
2500 2345 2396
2213
2000
1500
1000
" IIIII ‘IIIII
0
(RIS BLAB R AR

= 2017 707 2510 2396
= 2018 701 2345 2213

m2017 m2018

Figure 1. Consumption of common materials for express packaging in China in 2017 and 2018 (unit: 10,000 tons)
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Figure 2. Output of common materials for express packaging in China in 2017 and 2018 (unit: 10,000 tons)
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Figure 3. Courier packaging material that VVolkswagen usually receives
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Figure 4. Existing problems with express packaging
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Figure 5. The use of green packaging
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Figure 6. The necessity of green packaging promotion
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Figure 7. Features of green packaging
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Figure 9. Major existing problems in express recycle
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Figure 10. Reasons why China implements green packaging policy later than foreign
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Figure 11. Express packaging into green packaging
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Figure 12. The main dilemma of green packaging promotion in China
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Figure 13. How to promote the promotion of green packaging
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