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Abstract

Night economy is one of the economic forms of modern cities, and the carrier of night economy is
the main body of night economy. The results of the questionnaire show that residents are gener-
ally not satisfied with the type, scale, quantity and accessibility of night facilities. Based on the
analysis of the distribution of night economic activity carriers, the systematic planning of spatial
carriers related to night activities has been neglected in urban planning and construction, which
results in the lack of systematic planning of urban night activity facilities and makes it difficult for
the city to provide night leisure facilities to satisfy the citizens. The basic principles of recreation,
identification, organization and elasticity to construct urban night leisure space are put forward.
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Figure 1. Density of night economic carriers and characteristic
commercial blocks in Qingdao
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Figure 2. “Weekday and night economic carriers” activity
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Figure 3. The proportion of the main venues of the night
economy in Qingdao
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Figure 4. Data analysis of Qingdao night food venues (Data source:
Dianping, 2022 data)
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Figure 5. Distribution of night food venues in Qingdao
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Figure 6. Analysis of Qingdao night food venues (Dianping
POI data)
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Figure 7. Distribution map of night entertainment venues

in Qingdao
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Figure 8. Analysis of night entertainment venues in

Qingdao (Dianping, POI data)
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Table 1. Types of niche night entertainment venues in Qingdao (Dianping, POI data)
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Figure 9. Distribution map of night shopping in Qingdao
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Figure 10. Qingdao night shopping analysis chart (Dianping,
2022 data)
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Figure 11. Research on nighttime consumption venues in Qingdao (results of questionnaire survey)
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Figure 12. Distribution map of night tour venues in Qingdao
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Figure 13. Analysis of night tour venues in Qingdao (Dianping,
POI data)
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Figure 14. Distribution of Qingdao night economic agglomeration areas
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