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Abstract

The arrival of the COVID-19 epidemic has caused an unprecedented impact on the tourism indus-
try. In the post-epidemic era, the development of tourist attractions is also facing huge challenges.
This paper first analyzes the beneficial impact of big data on the development of tourist attrac-
tions. Secondly, the difficulties and challenges faced by the tourist attractions in the post-epidemic
era were analyzed. Finally, taking Whitestone Mountain Scenic Spot as an example, the paper ex-
plored the application strategy of big data in the development of tourist attractions in the
post-epidemic era, in order to promote the sustainable development of tourist attractions.
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