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Abstract

In recent years, with the rapid popularization of smart phones and the rapid development of mo-
bile Internet, many things in the WEB side to complete can use on the mobile App to complete. As
the number and variety are more and more multifarious, App to the user experience as the starting
point of the App designers began to attach importance to its interactive design on the mobile end.
This article through the iOS Linkedin 7.0.3 function design, interaction design, page layout, and
other products characteristic analysis, summed up the App on the mobile end interaction design
implementation method.
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1. IRERRENX

App /& Application program N HFEFM4EE, WHEETHEFILIIE =7RNH. BHEftbEERm
App AR AT i0S R4 N App, 2AKA ] Android R4t NI App, 1K /A @] Windows Phone &4:
1] App, #2EIE/A A Symbian 24t R App [1].

2 H 1% it (Interaction Design)fF 89— 15GESE HARLS (98 8= 4 T 20 42 80 4F/R, ‘B HH IDEO ff)—
LN N /R M A fE 1984 F—Rixih 2 Efg, —JHFihasA “HKH(Soft Face)” JakH 4N
“Interaction Design” ZZH. 111 [2]. £t B4l 90 AR AN N FUBAITHBHL I PR A Jg, A2 BT i v
Z H R AR R 2 A FAR[3]. A I g4 B OSCR N 577 iz A I R it DA P ARS v st
HEN], FRZ i B AR P IR B S e AN A M AL AR S R i 2 B, A8 BT 5N i
PWIAFIG B S | AT AF A E 2R BN TR F[4]. SEhr BAEREERHE Ol RE, Rl B R
YERR R, ZH & CA R NSEbrE H 22 24147

RIERNH AT, EAM A B 7t AR BRE TN AR = W7 T, 5 22 m) SR 77 7 1]
K. BT AR B NP ARG, 3 LA, B8R FLIDE I s R R, o RS ELIBE I 7 it PR LA R
CAMUUEREAE “ RERT LRI ThRE” , W2 URIE K™= o A0 A= s A AR5

TN —FE SRR, EXT WEB BT, A% B OMA A TR .
FBhmAaEHN . BRI TEMEI A, F AT DA b fUR s (8] 5 F 4 m s 79 A8 B AR
FEA%o

2. XEFHHEN
2.1. FERINGEEHER ST

iOS Linkedin 7.0.3 J£ A7 7% 1 WEB 3 IhRE, LA ARG FIH F 48 5 M 25(User Generated Content, {i]
B UGC) N FEE L L IhRe. WK 1, B~ MSMRI-RE, Gl =0geE . MARNE., #R)8%
PO YIRe, — B HIE SIS E A B /210002 P ar DL A E SCR T LR ML R SR DhRe .
2.2. FrERINEELRTIIR T

W 2, MRV ER T, XARS R —MECAE RN RIIGE . 2=k T IERCNR
ITHRBAR R BTt 73, T HAEE RS, ST AR R R, i P AR ER B AR A,
IR A T BB TR AR 2 f5 AN R N OB SR B AR BTN R N o X WARRTE T K58 .

H:L b, ERETANHIE App ESARITIRE, AR RS AR Z P, )
TR = LR CHGH” TBHE T IR . X G AAE T ANE H P A 2K 4 =
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Figure 1. Product function frame
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Figure 2. Search and share functions
2. BRRSZINAE
3T, HRREREI miTE 0T, MR HO B S P E 2 S A .
H AT App BONHATHI S AL Rimehl. tifEXSH. 7R FA. TabBar T, TH#E Tab
I, i0S Linkedin 7.0.3 A MRS S AT, S0Rh SR AR AR SR, 1o SRR, RAThY
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3. Xt
3.0, IREERMRA

(1) InaEE

g i T T AR B AT AN, RO BREE B AR SR R, SERR B
FE 5 P A R AR O R 73 AR — BE(H P FTIT App) Inaid B2 AT App P LTI IN 2
LMK, 42 N7E WiFi Al GPRS 88 AN R, 55 M X & k8 s A1 208 Bl L R A [
Iy Ta] o Waas R LA 1 &K 2,

(2) N T

3RZR P EXESR I, AT E R &, linkedin icon 1 slogan J& HlE H &R .

Table 1. The first screen loading speed
%1 BRMEEE

F—Bt WiFi GPRS
ER/EE)) 2~5 b 2~6 b
—RJAsh 1~3 % 1~4

Table 2. Internal page load speed
= 2. NERTTE MNER B

PR35 DL T WiFi GPRS
R/ 2~4 Fb 2~5
/¢ =) 1~2 % 1~3 %

Figure 3. Old user starts the first time
3. ZRPEXRBE
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JEEL

AR, RoRaiRa A AR SERCR, BARTARRBEN TR SR T, g 2
REESEEA R AL, H2, FATRAAED, kW ERMATT , X8 MR
SIS BBE RS, TR REhE A “TEN SR BB SRR B G AN 2R
HPHERA RGN 513 T 2 R AET T — R TR, WAt r i, S “ERmA” , X
A ARG T R & H .

ANTEEEAN P B T BEER AL BTN P A REAE T, X T App R, P EE A Bl — T )
A, B DO B BT A 1 SR, AT TR QL EARK Y linkedin R, W REEELEN 1 4E
M IR S RAE AT, B LUK RE A vt T DLEEAR A .

B A sz e, WA 4 Fos, B R s, BRI E U I A A I R R R b
VAT . XHEE R ARA WAL SR E 52 .

3.2. AP—EE a8

w4 App MBS, B K. HPMH App MR TAR. FEER—8MER kil —
MElSES, Wdvl, EEERN—SEE, H P iRs S EARE B RRAE e, Es fE 6 2
SHEA BT A F2 757 K207 108 Linkedin 7.0.3 7 fhot 5 745 P — B K56

FEMITLAE SRR ARG TL, AHERRAE 0 IR IR R — 80 RN L ThREANE = —FE 0, A [H] 1 EIbR i
TH I D REFR 2 IR I

“ETU M CRTRERMIN” TUIASE “WINBER N $8H, X /S DI 1380 K /N ER e 3 DR — B
DR A B RS F RLAR B 2 AN 25 5 4 FH P BERAR L5 LI, T L 8 1) 28 LS B A AR AN AT RE AR web Ui 7E BRUBR SR 2
25 R S, BT DL IS — B T 48 P B & 51 St A A A B2

B 7w, AEREINVER S, B SCF I N B, sl HALA B RGH PFR R, BRSO AT
ANDBE%E o X PTG AN G AR FE— AN G B S VR I 28 BT A — i a2 FH P O BB — B kit
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Figure 4. User starts the second time
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Figure 5. Icon design
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Figure 6. Button design
6. 1REHIRIT
WHELL_ L2 4r, ATLAE Y iOS Linkedin 7.0.3 AR4E FHURE Zydin (¥ 52 BLAFIEREAT 7= i i1t TIANE — Pk
K web i i BRI B FHLE. S35h, PRt ARG % i E SRR R T A ER S, IR
FRHHEAT QB LLE BIFF S AL 27 i R R B . IF HAEREAN S Bt BeAR & 1A KA 5 (1E
WA W), WA P AT S B A B .
4. FmINBERIT RS
MINBEVIHHESE AT LAt 5 i0S Linkedin 7.0.3 HJIIBEBTHIEALRT & 1 FHIRE S 58 B4 i, — KB
HAZ LR App D REAL SR AN T T HIEM ) App B2 %%, {H52 iOS Linkedin 7.0.3 $5 AR M D AEAL Z N
7, 2T web i B A KIZHREHRFT 1 —L84E THL_E3RAE 2 I Thae , XA ORI 1 Bt IR BLS V2 App
Wit ME LU . AT T LB 5 iOS Linkedin 7.0.3 FIThAE Wit /2 7 B 40T AL FEAY, K5
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Figure 7. Add comments
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