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Abstract

Major festival activities often provide an important impetus for the breakthrough development of
urban tourism. As a famous tourist destination in China, how to become an international tourism
destination has always been the focus of the government and the industry. The convening of the
2016 G20 Summit provided a rare opportunity for the internationalization of tourism in Hangzhou.
This paper investigates the impact of the G20 event on the internationalization of Hangzhou tour-
ism, and puts forward some ideas for the construction of international tourism in Hangzhou and
the promotion of the internationalization of Hangzhou tourism.
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Figure 1. Schematic diagram of the impact of the World Expo on the Shanghai’s tourism
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Figure 2. Comparison of domestic and foreign tourists in 2010-2016
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Figure 3. Comparison of tourism foreign exchange income and domestic tourism income in 2010-2016

& 3.2010~2016 KRFINCIAN S B WHRHFBAXTEE &

S

DOI: 10.12677/wer.2018.74015 129 R FRR


https://doi.org/10.12677/wer.2018.74015

ETE %

G205
|
[ | | I [ |
‘ Wrig || EhRa | | SRR | | SCHTE ||
BHRATE i || e | | e | | g || ZEZ
maE || 7 ] ]
v 7 7 7 ! 7
) i W %
WHO? ™ % 5 W T i %
T o e w0 | |2k | | Zik
WHERE? i 5 DRG] [ 1t
WHEN? — I | [ ! N .
! 2BC 3KC &
W #E?
U ! 1
2 B A A T i A A B
H W AR B 5 B KRS a1 s

Figure 4. Schematic diagram of the construction path of Hangzhou international tourism city
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