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Abstract

Inbound tourism plays an important role in the tourism industry, reflecting not only the satisfac-
tion of a country or region with tourist needs, but also the level of tourism development, degree of
openness to the outside world, and quality of the tourism market. Jiangxi Province is rich in tour-
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ism resources. Studying the changing characteristics and trends of inbound tourism consumption
in Jiangxi Province not only has important practical significance, but also can better utilize the
abundant tourism resources in Jiangxi Province and achieve sustainable development of the tour-
ism industry. This study will quantitatively analyze the temporal changes in the consumption
structure of inbound tourism in Jiangxi Province, and use the consumption structure index and
structural change index to analyze the temporal changes and structural change degree of inbound
tourism consumption structure in Jiangxi Province from 2009 to 2019. Research shows that: 1)
The overall inbound tourism consumption in Jiangxi Province shows a gradual slowing down growth
trend. 2) The consumption structure of inbound tourism in Jiangxi Province is relatively reasona-
ble. 3) The fluctuation of shopping consumption has a significant impact on the overall structural
changes, highlighting the key position of shopping in tourism consumption in Jiangxi Province.
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Table 1. Changes in the number of inbound tourists and total income in Jiangxi Province from 2009 to 2019

%< 1. 2009~2019 ST S NIE R A SR BTN T

o il NN iU NS O NYFE S
2009 964,299 28,975
2010 1,140,792 34,630
2011 1,358,265 41,500
2012 1,561,793 48,473
2013 1,636,100 52,508
2014 1,716,759 55,687
2015 1,552,833 56,700
2016 1,648,342 58,454
2017 1,746,871 62,992
2018 1,917,812 74,538
2019 1,911,659 86,538
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Figure 1. Changes in the growth rate of inbound tourists and total income in Jiangxi Province from 2009 to 2019
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Table 2. Changes in inbound tourism consumption in Jiangxi Province from 2009 to 2019
= 2. 2009~2019 FT A A NIRRT IHZREN L

A
2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019

H 5T H

N

KigzeiE 7476 11,324 14,899 15463 16,803 18,042 20,374 21,043 20,661 10,137 9865

b

T

7 150 1420 1281 1992 3296 3255 3230 2204 2280 2646 5814 7442

=
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3361 3498 3984 4460 5828 5624 5617 6138 7244 13566 14,365

=

fE
K 2579 3047 2532 2908 4201 4344 3938 4326 5102 14,535 16,875
R 1999 2009 1411 2521 2363 2951 2025 2104 2079 3205 4673
4k 7591 9281 12,409 13,427 13,705 16,316 16272 15841 18,268 19,827 25875
MEELEIL 666 623 871 969 1470 1225 1191 1159 1134 596 173
WNASE 638 693 705 921 1050 1281 1235 1344 1323 522 260
Fof 3245 2874 2697 4508 3833 2673 3844 4209 4535 6336 7010

N 9%
(3£7/N)

ait 28,975 34,630 41500 48,373 52,508 55,687 56,700 58,454 62,992 74538 86,538
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Figure 2. Changes in the proportion of basic consumption structure of inbound tourism
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Figure 3. Changes in the proportion of non basic consumption structure of inbound
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Figure 4. Consumption Structure Index of Inbound Tourism in Jiangxi Province from 2009 to 2019
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Table 3. Changes in the consumption structure of inbound tourism in Jiangxi Province from 2009 to 2019

5% 3. 2009~2019 FiT A N BT HBEMTEE
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HEHH 2009~ 2010~ 2011~ 2012~ 2013~ 2014~ 2015~ 2016~ 2017~ 2018~ 2009~
2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2019

KAz 8.8 4.7 4.6 3.2 15 5.6 1.2 4.0 33.1 25 28.1
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W 2.7 1.8 3.9 1.7 0.5 3.3 0.1 0.7 5.9 2.2 6.1
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