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Abstract

With the development of the internet and evolving consumer attitudes, the global e-commerce
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industry has experienced rapid growth. China stands as one of the world’s largest online retail
markets. As a neighboring country directly adjacent to China, how can Vietnam’s retail market
achieve swift development and draw from some of China’s successful experiences? This study
analyzes recent e-commerce retail industry data in both China and Vietnam, comparing market
size and growth rates, key participants, competitive landscapes, and consumer payment prefe-
rences, with the aim of highlighting commonalities and disparities between the two nations’ retail
markets. The research findings indicate that the Chinese and Vietnamese online retail markets
share similarities in several aspects, including widespread mobile internet usage, rapid e-commerce
growth, market competition, electronic payments. Additionally, differences in market size and the
adoption of electronic payments were observed. Furthermore, this study draws insights and policy
recommendations for Vietnam'’s retail market based on China’s retail market development expe-
riences.
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Figure 1. E-commerce sales in the world’s top ten countries in 2022
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Figure 2. China-Vietnam online retail market growth rate from 2019 to 2022
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Table 1. The operation model and main characteristics of China’s e-commerce

= 1 PERFHEERNIEEHE

MEAl  EEER TERE
W e e TIEFRHIERA C2C MR R# R 6, 4k RS A
: = iy
FH B2CSHTA RN EERCR A B2C (e M) T G, T R R
S iiﬁﬁ; SRR BRI G, SROL I (R R ST R
wss  vomc | DEBRMERGHIERTE, M WAL AR HEN T
a 1% 2 (065 15 DL TS PR P B O, S 50 PR B A 7 -
e 5 iiﬁg; EGEELSIE, 020 BAbEBME M e AR, (A CHIRLEAR.
s EEBICH MR SR RS T A, T M R8I W SR
e T4 B2C it RSB 7 TR 4 I B B 2
o NT B S0, W T IR App, ST TS AR, AT
P & B2C AT
ey TSI SRS E G (ORI, ST 5 R,
P S PR HCRIAEE . 2008 4 QIR IIRUAHE, EIERUR /A TL% 2014 4R
B, AL S0 AR A
sy PP O20KNE TR GH SV AL K A" SO, RN R L T
HUR BsTFE  FSURAEWI BRI “ s B A SR,

DOI: 10.12677/wer.2023.124043

399 HARLFIRR


https://doi.org/10.12677/wer.2023.124043

H. T. Bien, H. T. Phe

N M2 1. 20%
1, 1.60%

oS N TRV S———

PR, s

54, 0.50%

ORISRV BTHE AT TE R

Figure 3. China’s retail e-commerce platform share in 2021 (unit: %)
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Figure 4. Vietnam’s retail e-commerce platform share in 2022 (unit: %)
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