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Abstract

Based on the data of CGSS2017, this paper uses the binary logit model to test the household eco-
nomic status and information channels’ willingness to participate in commercial endowment in-
surance. Data analysis shows that individual demographic, economic and social characteristics are
the basic factors affecting the participation rate of commercial old-age insurance. Family economic

» o«

capital variables (“number of houses owned by families”, “family investment”) have a positive ef-
fect on residents’ insurance participation probability. Information channels (“social interaction”,
“Internet use probability”) can significantly promote the improvement of residents’ willingness to
participate in commercial endowment insurance mainly through online and offline interactive
channels. Therefore, we should develop targeted pension products and services, strengthen in-
surance publicity, improve the financial education system, build an information platform, and pay
attention to social interaction.
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1. 518

2021 LR ANOEERIEER, FRANEFREVRAE, REEFROEHKE 13, #HAT
ERRETREMEZATS. FNREZRACI R HEE, MRN8 SR, #83E 2020 4, RE
65 % UL Z NECRETTIE 1.8 124, IFHEREE K. RIEHE 2 N DR LE R s N, Xhigs ik
JR N TR L ROFF S22 T . JRE DA (1978 DR IS = SRR RAEARAE A SRR 2206 A6 (1 0
WE T, B SOHEREATFRZRBKML R FRETM, FRECWHEAPT T, 5 ST &%
ot VP R AR 98 A B AL IR T 10%

FEMEAR LS » 28 = SRR L TR DR T DLE [ 55X 7 2 ORISR R R mp R A AN FERICR « M 7R 2 IR
TR IR R G R, XA B 62 — R PRI E e ORI o LA IR ORI 5 [ K TR 2 TR S 0 X 1)
ZAAE T AL TR E ORISR R T RAT Y, AEORIEREI S ORI IRE ORI [ R 2 R B AR R 1
BBy, DNFRZRE Tt S EEARGE TR DR BB T T B 250 7 ZE M 772 DR ) SR
HSEAL]. mlFREREA B TR E 2 2R FREREE R, et REHS A SRR, b
BUF ML H[2].

2. IRIRERSTERRERE

HE BRI G T SESRORE R RE R R R, B 5 RIEEFEAAAE €M ZER, &R
M ETRE RIS TR A IR, T HREBUR, RARSRIGIA G, ZBRREIRE RE IR AR 1
S ORBLIR A e P K B2 Ao A i o 003 9 AR T W] 17 A N SR IEE BRSO RN A B Ak B BEA [T i 5 A=

DOI: 10.12677/aam.2022.111020 142 A H ik


https://doi.org/10.12677/aam.2022.111020
http://creativecommons.org/licenses/by/4.0/

JESLA

L, HAH 2 I — BRSO . Kunreuther FROER IS R SEEIS 4R A NI WA R RIS IS 2, A
T 55 TR 38 S R 6 ko JRUR: ) 247 3K

21 REERBIMHFZRESRITAZIIREZFELTN

BRI IE, FIERAIAARBEETE, SRR ENEE, KERN T IR R 20
S o FBEN KL FRE RIS i (K AT W] AR 0 — R SR B Btis 3, B A AR IEL TR
SN L IR R S RAT N - FRILT5(2016) VA T L8R B 2 I K B S ) TIE B R IETRE, 1T X BE IR
DRI AT i B SR E AT 1) T4 8 AR R ERAE L AR AT, D SR b R 22 DR B IR LA 3] o

SRR A H B (2017) NN FEET ™ LR DA 2 828 i RN R L TR 2 AR 6 2 (RAT
N, BURFEEMAGNONTZERR, 5 E RALRAFE[4]. AR 1R 5 FE (2021) A 93k E I Rk 772
RIS AT N AL R E IS IR, o B PR b 5 S OIE S, SRR £E AN it [X A0S
WAKPAR R R B N R [5]. oz & EEZE(2021) WA sl kA fae v, aitm i R
Ml ORRS )RR, XA A AE R EE . Ay D ATTI B e, B DAE B SIA HR XUR R
Bl BRI L R R BT (6] 4R, WFFTHEH

R 1 FIEL G BAGR R, HHE fa RO W SR L IR 2 IR o

22. ZEERBItFZERESAERZIERRENTE

V5 [ SR Ik TR ORI bR v R L H T R R LR E R T g A IR, IS
JELIRIE I )2 A AT DA Bl i R B I a2 e b GRS PO RS U2, s fa IR SRR R B 2 ORI DL, S
RTRT RS B RR, - Bt LA B AT T8RS ARE N fa R L R 2 AR I L B S R AT 2 . A
BT PL2014) N E K BES 5 BT R H AT 2 Bt 2 T AR 21 5 (52 [ 7]. VF#HE(2016) N A AT
X IS P 7 SR 320 ORISR L B o B i RN ORI RIR K 542, R RETRE R B ™ b AE AT
TN EA IR TH8]. M. RER. HAT(E(2019)52 H FLINM IR A5 A AT LA I f B K rd b ORI (1 1
Ry JCHREARIE . AR IXAT R T ORI A 5 AR [9]. S22 AN (2022) 45 Hh A A4 = HL.3)
R RSN TRE RIS B B35 (e b RN, HAB AR RO 2, DR ORI 24 =) EEIAE
E R RN, IR FLIPENY (R B 7 BE[10]. B U, 2k bR ETN 1015 BIRE vl e A T4
i E RS IRE . fhitt, AHER RS
s 2. IR A A5 BUE I, B e R R LR TR R

3. ARt
3.1. ¥IRFKIE

AT 5 K SV T 2017 4F () o [ 4 45 25418 25 (Chinese General Social Survey, CGSS) ¥ , 1% i
kGt 12,582 4y, Hd A AEARMN. WIEHENR, KU CGSS it T imie b, Ml
BRA BIARAE X H i A s, 4 AN NSRS T H 0 R R, RN 25 A <R
HIE” R0 CHRAE[RIE 7 R TR AERRAE, REAARSCEE AR 12,576 A, HAGSEE L IR AR
B NEch 950 N, (5 LE 7.7%.

32. TEWE
321 ETE
AHLFOR “ R B SR TR E R AR, R fE IRk TR E RS R AT AT 7
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322. BEE

GEA M ST TN B4 kG, AT CGSS (2017) 4 e rh s ¢ [ 8 B b M 77 22 R 56
ZEBERMRN R AR AR, ATESNKERTT R, (5 RREEH Y.

1) FKEEAFFALEE

FEEL T A AR DRI KA E B VIR, WS R R SEm R 2 RS =R, B
DAASHIF T2 H ) B 2R B4 B K BEIAG B4 FEER R ENL. KEA TR KSR . FERA
e BUR ERIE T Z VB “ARFKIIAA T 55727 2, (EAEERES R, SR RNEUE
R, BIREREER T o SRBER T LA SRR T 52 U R AR 5K B AR S R TR AR RS S
B RRI RS, ABFFOR BRI ES)” WERN “RSEREES” , BEN 0, B &HKBTIES)
WG IEN “SHREES7 , WERN 1, JR @ SN DA . KEESBRIRGAR &k 5 52 Ui
5 1) R R EE R BEIRIL I R [, R T B EAT A (AR TR S 1. “ARTF-FK-F”
N2, CPEKFT N3 “TETTEIKET N4 @ TP RIKT T N 5), KA I 1 A Bl
SR

2) fFRIEEYEE

AW AR RCH 2= TN U BRI AL B DA A B AR & . e BB AR 8ok H 207 8 X 046 R 7E
i Fe— S NI T AR SR B [, AT FOR LA 3 A HEATIRAE( “ A" =1, “RAD” =2, “F
W7 =3, “GW” =4, “IEEME” =5), B AREE” M AELRIZ RN E N LA
. B EARRRE T2y s m <tk —a, S BB RS MRS, A
WO TR BIEATIRE ( “ A7 =1, “4RA7 =20 “Hr” =3, “Q”7 =4, “dEEHE” =
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3.23. FHITE
B FH AT, AFFEEER . R ZHEEE .. DPASERBRA . PSR
B INFEA BT ARG AR A . BN R IR M S R A S L 1 TR .

3.3. GiiH4HE

AW TR FEA TR FHAT AR BIRME S5, A 12,576 M RFEA . ASCNH] Statal6.0 F1F X AH <AL B it
TR YE AT, e S nrEL TR R IR R 950 N, A REA N 7.7%; REMEDLIETRE REA
MR, ik 92.3%, MARATEKMIBIES T LRE R DLILE 1.

4, SCUES AR
4.1. SCUEZER

iz 1] Statal6.0 BAFXHEREARHEAT 34T, L “RESHRLIEIRZRE” AR RE, PRES
A, FEEEENERR, BMEAND. the, &5 RHEE AR, AT T Logit 714
B, MRAERTTH R, LA 4 MR, BB 1 VRN FEMERR I AR IR P2 AR B e, B 2 43 #r
FIEL TR AL BN AN TRE RIS S ORAT AR, A 3 S MRS SRE AR B0 L IR 2 ORI S
TR, R 4 RELR R T AR (RIS R IE L 5 U A & 15 B IR AR B AN i A &) X p vk 572
TR ZRAT LRI SR . B 1, B 20 RERY 3, KA 4 [l 945 RN 2 Fiow.
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Table 1. Descriptive statistics and assignment description of relevant variables
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Table 2. Binary Logit regression results of family economic status, information channels and commercial endowment insur-

ance participation behavior

F 2 KEZFRR. FERESHIHFZRESHRITANT Logit EJFLEER

B3 PR 1 PR 2 PR 3 TR 4
P51 0.7932769™ 0.8130315™ 0.8024072™ 0.8201105"
RS 0.9920816™ 0.9907743™ 1.000832 0.9984548
REAERE 1.34843™ 1.264572"" 1.2771417 1.215135™"
A NAE BN (W 4R) 1.667599"" 1.529101"" 1.590798"" 1.476179""
N9 1.119301" 1.082336™ 1.107311°" 1.074939"
T BB INEAR BT IR 1.359115" 1.440095 1.420189" 1.492069"
FEERA BB Ab) 1.154306™ 1.147503"
KEE TS 5HRHED) 0.5159915™" 0.550416™""

FRELTRIRIL 1.06111 1.049934

e BB (HERERT) 1.19794™" 1.184426™"
HIBM A AR 1.196449™ 1.16867""

LR chi2 620.07 665.62 670.36 704.60

Prob > chi2 0.0000 0.0000 0.0000 0.0000

N 12,576 12,576 12,576 12,576

*kk  kk

b2 SN

o MR B KT p < 0.001. p<0.01. p<0.05.
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B 1 RIRZIRER, MENDREMER] . ). MASRHE (RSB E . EAEST RK 2
TRAGBL) . MERETERAECN ARSI DN 21X = AN J7 P fl A T, #7042 A2 & w] 73
PR B BRI e 2 (R ISR AT M. 1) ATHERR, MBI T Bk, 5 R CR e (R
e T 20.67%. AFIRAHN K AR, 5 RGN IR L R AT BT 0.79%. 2) Mkik 2
fET, REBE R Em— AL, B RGN IR E IR L2 212 T 34.84%. BT[] T~ S 5L AR X
SRR R B, FLW S 752 AR I = B 3T 35.91%. 3) MMAGTHRFIE T TH KA, N A4 R
NERSEIN— N, R SE R b R 22 DRI T LA K48 T 66.76%. #Lxfr ERAEIG I — AN AL, JEIRIY
SR IR ORI B J LA s 11.93% . SHIRE, &R ARG Iy vk HIW LR b 57 2 ORI =
B — AN A R, [N, S FEE RN AR TS .

B 2 [AIHZR BN, SREEATT B AR S I FE R LR BT GRG Z RAT 9 B AR, (e
F R BE L2 B2 A T] LA I J B L 7R AR G 2 RS

BARKUL, FEE S A b B 2 — A0z, JE IR SERL B ST ORI T LR IS I 15.43% . FREESR
BT, R T IHATIRGHE S ZE 5 AN BRI AL, Ja BRI KRk B2y DR S AR5 1% M1 48.4% .
EAERRE, FKELTHIROUAZ B EE R B TR 2 RS 0RAT N RMA R E, S REZHEHT
WEFA BTN [11]o R REAR PR SR 22 R DL 8 T0 b o 52 U7 25 £ HIWT 52, S0 S SR Sfr e
TEKPAFAEZ S

B 3 [mHE R IR, the Bah A S E fE R b TR 2 IR 2 /AT N HA BRI, Btk B
BRI — AN B, S ERI SR A B T ORI RO B N 19.8% . HLIBR IR Ak YA 2 A ot e ) e R g
WAEFRZ ARG I ZRAT A A B3 B E RN, FLBRP A AR e T — A B, JE BRI SE R Mk %k B2 g7
ORI B K19 19.64% .

Table 3. Probit model regression results of family economic status, information channels and commercial endowment in-

surance participation behavior
3. RELFRA. FERERESHIFEZRIESRITAMN Probit #HEI[EJ325R

A Bl 1 A 2 FR 3 Bl 4

51 -0.11357(0.0397)  —0.0969" (0.0403)  —0.1017" (0.0399)  —0.0879" (0.0404)

R —0.0037""(0.0012)  —0.0044"" (0.0012)  0.0006 (0.0014) —0.0008 (0.0015)
WS E R 0.1587" (0.0204)  0.1242"7 (0.0214)  0.13317(0.0216)  0.1055™" (0.0225)

NG SY N TR )| 025147 (0.0223)  0.207977(0.0223)  0.2272"7(0.0228)  0.1903™ (0.0228)

N 0.0556"" (0.0128)  0.0366" (0.0143)  0.0502" (0.0130)  0.0331" (0.0143)
S 2 I A BEIT ORI 0.1625" (0.0768) 0.1947" (0.0777) 0.1841" (0.0774) 0.2117" (0.0781)
FEEA B SR i) 0.0826™ (0.0246) 0.0804™ (0.0247)
FRERBZH5REIEE) -0.3753" (0.0535) —0.3443™ (0.0537)
KIEA TR 0.0375 (0.0330) 0.0320 (0.0332)
ML HGFERT) 0.0893"(0.0192)  0.0836™ (0.0195)
BRI 45 A AR 0.0834™ (0.0173)  0.0710™ (0.0177)
Pseudo R? 0.1109 0.1222 0.1193 0.1288
N 12,576 12,576 12,576 12,576
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IREAH BEMN, RSB —RZREEAME, HEFERDI T ARZNEIL. FIELT AL EN
A8 FBER GO W EA ot 2 R R R, SRR AR 2 A BIRER RS
B3 BB R ARG BE P, SHA =R 3.

4.2. fRfRE

N T RS Logit BERL ASAENE, 06 5 — Al [l A5 A ——Probit A R X A A i) AR BEdEAT 704, L
Tl R [l S 45 SR — B R AG S A

Probit A [ )9 Z5 R AN 3 P, JEd S B IRER, RSP R AR 55 B RIEAR R 1R 4558
5% 2 A%, BB RaTS 5 R E MK EME, XRUISGES S REOVRE .

5. ZR5RT
51. &g

ARSI~ Logit MR 2017 4Eh [E gp At S EER o dr, RIUE REDLELE ST RIS
ST AR FELTRA . FERERTI. 1) KELHREAZREGERENEI b G o) il LAt
ERZ SR IRERE . ERERNRE, FELH AL E B GRS ST NI E 22,
LA BE LT A TR R RS IR G R A% 2) 15 BIEAR R (2 T8l TR ARG
AU E RS SRR g Rk R THZRER, il Cpit” LB, eSS
WFRERR S 3) EHIARE T H, Fhe. Y. NANLTRIE. MR SRE 3R fE R LB 7
RIS R AT N EA B2 .

5.2. MEREIW

1) REREXHERFRET RHARSE

AT TR ARB = S R 22 M e B RERRIRAL . N AN SR R 152 m, Bt L2
B WDl IR ORES = T E I, I RIS = WA RS AT QRT3 Kb 2 ORI A 7 a5 AR . ORI 2 ]
P RS SRS 7 RN JE B YT AN 7] 5% 5 M AR RN KT 0 J B 9% 3 7 SR AT 0 [1.2] o FH Y 455
A JE OSBRI L AT R IR AR P, WA TR MR RS T — AN, R R R E RS SR
B, BHE M5 5 E R R A 2K, BT SHE[13]. that, FEMRR WA R, N
S BN AT IR L

2) IRARIEAIE, TESHBEMER

T AT AR SR B D IR AR AT TP BB, HarRE R ERES AR W
PEARBG A A HE TR PR = S i, BER AT RE R M SRR IG Sak U, SRt L &S, kT
FEE

HURF B2 B RS U RAR DG VR LA L, S EMRZL, WWBUE. SR tLSHEUTR
AR TATE 55, AR BN B RS B ST EUR A Beah, TR Hh X B in i 7 b 7%
LR E AL S, IR—-TPRIRM SRR I, BB R R R TT34[14] . TR T MR KRR 724 7
R, B EELRER RN, B 2 8 RO ik IR 2 RS AR B, 4R/ 2 ik e 22 5

3) MEFEREFE, EMtaEs)

TERBAEIFAR, 7 Wb 7732 ORI ) XU I 22 DL R 2 IR 45 A5 P G o A, A5 nnd@d AR E B e i
WFRERERES R, TETHE RGBS BN A K . [FI BUFZEnsast b iia e . HoeH
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