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Abstract

As an important stakeholder of a tourist destination, residents’ sense of gain is an important crite-
rion to measure the effect of tourism development in a destination. Taking Zhujiajiao and Qibao
ancient towns in Shanghai as examples, this paper studies the influence path of residents’ sense of
acquisition on tourism development support. Firstly, several hypotheses are proposed based on
social exchange theory and a mechanism model of the influence of residents’ sense of gain on
tourism development support is constructed. Questionnaire survey method was used to collect
data, factor analysis method and structural equation model were used to verify the rationality of
the hypothesis and theoretical model, and quantitative research was conducted on the influence
mode of the residents’ sense of gain on the support degree of tourism development. The results
show that: 1) Residents’ sense of social and cultural gain and sense of environmental gain posi-
tively affect the degree of support for tourism development; 2) There is a bidirectional positive
correlation between economic gain and socio-cultural gain, and the influence is significant.
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Figure 1. Theoretical model of the research on the impact of residents’ sense of gain
and support for tourism development in tourist destinations
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Table 1. Basic characteristics of the sample population

= 1 BN DOEKRHE

B TR IES Hrt
5 116 52.3
]|
E/8 106 477
18 ZLLF 1 0.5
18~24 % 59 26.6
e 25~44 % 102 45.9
45~60 % 44 19.8
61 5L I 16 7.2
N LR 11 5
¥ 35 15.8
RHERE m IR 55 24.8
KEIAFR 105 473
WHFE 16 7.2
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Continued

SEELISH AL TAEN 5 21 9.5
AMET 65 29.3
EN 7 3.2
iR Ak TAEN 5 41 185
2 23 10.4
H HER, 37 16.7
FHoAth 28 12.6
10 LR 72 32.4
10~20 4 72 324
JEAT AR 21~30 4 45 20.3
31~40 4E 17 7.7
41 %0 1 16 7.2
1240 JLLA R 11 5
1240~2480 7¢ 26 11.7
2480~5000 7C 62 27.9
5001~6000 7 35 15.8
6001~8000 7T 38 17.1

HUA -
8001~10,000 7t 25 11.3
10,001~15,000 7© 13 5.9
15,001~20,000 J© 6 2.7
20,001~30,000 7© 3 1.4
30,001 &Lk | 3 1.4
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i SPSS 22.0 15 LR RRAF BN iR i /< Jé SRR FE I sz ma BF 5 0] 265 BT WSO 4R 21 i 250408 00 e BA G
28, 45U 2 Fias. Cronbach’s o REUR/NN 0.773, i KN 0.842, ¥t 17 0.6 (ESR, PHIREA
BAAEAEFTMAR—8E, EERRET.
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i
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Table 2. Reliability analysis of formal survey

= 2. EXEMEIERE S

A Cronbach’s Alpha K
LRI 0.841 4
HL2 SRR 0.797 3
MIERATFIRE 0.773 3
i RS SRR I 0.842 5
ik 0.888 15
Table 3. Validity test results of each dimension
3 SHENMERINER
AR KMO 18 Bartlett’s ERFEAG 46
J& IR IRAHRR 0.846 0.000
iR S S L 0.853 0.000
AR 0.873 0.000
Table 4. Reliability and validity analysis results of observed variables
4 WNBEEHETER
wan omiw T s o e O RERR o ave
J1 1 0.681
132 1.242 0.12 10.342 bkl 0.820
BT IRAHR 0.841 0.841 0.571
133 1.226 0.123 9.985 Fhk 0.781
14 0.997 0.105 9.484 Fhk 0.733
SH1 1 0.797
’_fi%,i_% SH2 0.888 0.089 9.964 il 0.720 0.797 0.797 0.568
RIGIK
SH3 0.968 0.095 10.203 Fhk 0.741
HJ1 1 0.829
HERAK HI2 0.641 0.079 8.083 ol 0.584 0.773 0.779 0.546
HJ3 0.872 0.085 10.21 il 0.780
ZCD1 1 0.672
ZCD2 1.211 0.125 9.654 il 0.771
TR AR ZCD3 0.97 0.11 8.809 el 0.688 0.842 0.842 0.517
SRR
ZCD4 1.027 0.113 9.066 Fhk 0.712
ZCD5 1.149 0.122 9.412 Fhk 0.746
W *ETE 0.001 KT TFEE.
DOI: 10.12677/aam.2022.114163 1498 N FH R


https://doi.org/10.12677/aam.2022.114163
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Table 5. Discriminant validity of the model of residents’ sense of gain and support for tourism development
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Y HIERAF I Foe IR IR LT IRIFIR TR R e S HE
TR 0.756
Fhae AR IRAT IR 0.379 0.754
LU R I 0.524 0.682 0.739
i R J SRR I 0.579 0.541 0.532 0.720

T XN AEH TN AVE THR S B, XTAZT =M NS ERE 2 BRI

4.3. GAIRBISHR
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Table 6. Model fitting test
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MEHER FA/EEE SRMR RMSEA GFI AGFI TLI CFI IFI
S NI 1.773 0.051 0.059 0.919 0.884 0.942 0.954 0.954
A <3 <0.08 <0.08 >0.9 >0.9 >0.9 >0.9 >0.9
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Table 7. Path coefficients of model fitting
7. REHERERY

(354 BEXR Unstd. S.E. CR. P Std.  RLER
H1 BT R BT IRAT IR 0.240 0.045 5.287 sk 0.524 X
H2 Fhe AT IR P BT IRAT IR 0.179 0.043 4.180 ohok 0.379 B
H3 SR RS E TR 0.317 0.052 6.141 dek 0.682 S
H4 LTI R IR R R SRR 0.079 0.087 0.903 0.367 0.103 S a
H5 DN BRI R ECRFE 0.237 0.081 2.926 0.003 0.318 &
H6 PRI — i i R e SRR 0.306 0.069 4.420 Sk 0.405 S

H: **RAE 0.001 KT R RE.
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Figure 2. Model path diagram and standardized estimates
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