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Abstract

This article takes 3311 related documents related to tourist attractions and other keywords in the
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CNKI foreign language database from 1959 to 2020 as the research object, conducts descriptive
statistical analysis, and analyzes the annual publication volume, journal distribution and subject
distribution according to relevant charts. Then, using CiteSpace as a technical means to conduct
text mining and visual analysis on the obtained data, and visualize the hot clusters and frontiers of
foreign research on tourist attractions through the keyword network map, the research found: 1)
From the perspective of literature distribution, the related research on foreign tourist attractions
has gone through four stages: initial, start, development, and maturity; 2) From the perspective of
research topics, it mainly includes marketing, destination image, carrying capacity, social capital,
heritage, competitiveness, culture tourism, climate change , projection, pm2.5, archaized architec-
ture and other popular topics; 3) From the perspective of research hotspots, the research content of
foreign tourist attractions not only includes the development of related elements of tourist attrac-
tions and tourist destinations, but also widely includes the macro and micro impacts of tourist at-
tractions and tourists. In terms of behavioral characteristics and tourism market segmentation, the
research perspectives are diverse; 4) In terms of research strength, the authors with the most pa-
pers are Baterdene Nyandag and Khishigdalai Ulaankhuu, and the country with the most papers is
the United States; 5) The future development trend is based on the concept of sustainable devel-
opment and people-oriented integration with tourist attractions for improvement.
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Figure 1. The number of published papers over the years
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Figure 2. Histogram of journal distribution
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Figure 3. Subject distribution pie chart
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Table 1. Basic information of the top ten documents of relevance
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Figure 4. Keyword clustering
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Figure 6. Author clustering diagram

6. {EERARE

DOI: 10.12677/aam.2022.115296

2801 IR Esid


https://doi.org/10.12677/aam.2022.115296

A, MR

H R EEMA R, il 7 fros. UKL, WA S, Koo R sl , ke
FA 318 R o XKL E BT Tkl X MW SO, iR R X SR T E AR . P
(162 ) MR [E (139 F) 2 AN AR SCEEIAE 100 f LA L, RS X SR A EEM . AOCE
£ 30 i S BA BRI SO ORRITE(90 J)~ BORFI(44 F) Hi% 4 (31 K ENEJETRIL(30 j), X33
T RSB el X R, AR BFUR ME T KRG RG], IR R . W],
T st IX AT FUAE 25 8] B A AR iz, S 1 2 A E K GIIX) ZE AR R .

Figure 7. Country cluster map

B 7. ExRBXE

5. &t

SCE DL CNKI A 3311 FiAHRSCHRIE 9 REAS, R CiteSpace BAFHI P AL KIS ThBE, &5 &tkst
FRSCHR A3 Aot SCBE SRR BEAT R B, 487 1 B MR 55 DXAH SCHIF 78 AU ) i Jie i R R 45 B BUAIT e 4
Mo GERRIN:

1) IWICHEREEZZp ARG, B AMiRIE S IXHE FR S CHCE RIS E I K@%, &5 T “Yith - &8 - K
J& - B A B

2) WA S RS, 3 EAHE marketing. destination image. carrying capacity. social capital.
heritage. competitiveness. culture tourism. climate change. projection. pm2.5. archaized architecture Z¢#
P18, AR 5 X0 T N A A EAE R 5 X Sk H R R R R, 2 BRIkl S IX )
RO R 3R (6] VA K i 2 AT R AL [ 7 AR i 117 S 240 2 45 D5 1 [RI I 5 AR AR A [8 T VA S P 4 8 4 Jee i[5
(91 &, BHRAMAEINZE TT.

destination management. sustainable tourism. competitiveness. rural tourism. sustainable development. image-
tourism marketing. MIFE]_FRTE, WFFER LN T — AN MR TR X BRI B #1014 5 He A2 3] ik
W HABM R TT R Z ek

4 WHFRIEESEZREKE, KX EHZ & Baterdene Nyandag 1 Khishigdalai Ulaankhuu, 172 (1]
HIL T EfEAN A B ATz, KOCRERZ R E RT3

5) MIEJLEER FEAME SRR SEIX 225 SCIRE 1, K8 MR 55 X B B i — L5 3 etk LR
P 2 W BUIN PR IR 32 HH A BEAT TR 5% DX et Aot o0 A ek 7S, OF HAS & H TIPSR R e s, B2
AR iR I 55 X 5 AT RRSR AR, AN AT 582 e ) A PR e Tl 5t X A o B /D R A5 e[ 11, w38

DOI: 10.12677/aam.2022.115296 2802 IR Esid


https://doi.org/10.12677/aam.2022.115296

A, MR

77, HAFHK R AT RFEERIX[12].
SE 3k

(1]

(4]
(3]

(6]

[10]

(1]

[12]

H7h, BT, EHE T GIS BRI S X 77 ) 3 A IE e K R e BT lama A Fkii s X i)
R R (E B, 2019, 41(5): 982-991.

M, 8k, A RIFFMISIM]. B PR ML, 2019: 108-141.

TI%, WIRH, &8, KT, 2001-2014 5] 305 Hr AU K RIEAGLER ] BB AR, 2015, 59(6):
120-136.

wndE, "F], P EREEP O R IM] B BUK S R AL, 2017: 36-145.

Robinson, G.W.S. (1959) Cartographic Representation of Tourist Areas: The Small-Scale Map. The Tourist Review, 14,
126-129. https://doi.org/10.1108/eb059837

Cepryuresa, E.A. (2019) A Study on the Influencing Factors of International Tourists’ Consumption Satisfaction in
Tourist Attractions in Vietnam. [Toeonorcckasn Apxeonoeus, 30, 87-95.

Kim, D.C. and Byambajamts, N. (2013) A Comparison of the Overall Satisfaction of the Tourist Attractions at the Te-
relj Tourist Area in Mongolia by Mongolian and Korean Travelers. Journal of the Korean Institute of Landscape Ar-
chitecture, 41, 96-106. https://doi.org/10.9715/KIL.A.2013.41.6.096

Da Cruz, G. (2009) Climate Change and Tourism: Possible Consequences on Bahia’s, Brazil, Main Tourist Attractions.
Estudios y perspectivas en turismo, 18, 476-489.

Hu, H., Zhang, J.H., Wang, C., Yu, P. and Chu, G. (2018) What Influences Tourists’ Intention to Participate in the Ze-
ro Litter Initiative in Mountainous Tourism Areas: A Case Study of Huangshan National Park, China. Science of the
Total Environment, 657, 1127-1137. https://doi.org/10.1016/j.scitotenv.2018.12.114

Wang, Y.J., Shen, S.W., Sotiriadis, M. and Zhang, L. (2020) Suggesting a Framework for Performance Evaluation of
Tourist Attractions: A Balance Score Approach. Sustainability, 12, 6220. https://doi.org/10.3390/sul2156220

Sun, Q., Wang, X.F. and Wang, L. (2020) Ecological Impact of Watershed Water Pollution Control on Coastal Tourist
Scenic Spots. International Journal of Low-Carbon Technologies, 15, 84-88. https://doi.org/10.1093/ijlct/ctz060

Kim, J.J. and Lee, K.J. (2015) A Study on the Life Cycle Analysis of Domestic Tourist Areas. Journal of the Korean
Institute of Landscape Architecture, 43, 25-40. https://doi.org/10.9715/KIL.A.2015.43.6.025

DOI: 10.12677/aam.2022.115296 2803 IR Esid


https://doi.org/10.12677/aam.2022.115296
https://doi.org/10.1108/eb059837
https://doi.org/10.9715/KILA.2013.41.6.096
https://doi.org/10.1016/j.scitotenv.2018.12.114
https://doi.org/10.3390/su12156220
https://doi.org/10.1093/ijlct/ctz060
https://doi.org/10.9715/KILA.2015.43.6.025

	基于CiteSpace对国外旅游景区研究进展的分析
	摘  要
	关键词
	Analysis of Research Progress of Foreign Tourist Attractions Based on CiteSpace
	Abstract
	Keywords
	1. 引言
	2. 数据库选择和研究方法
	3. 描述性统计分析
	4. 知识图谱结果与分析
	5. 结论
	参考文献

