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Abstract

In order to better understand the future development prospect of community group buying, the
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author investigated the development status of community group buying by setting up relevant
questionnaires and taking Hangzhou Xihu District as an example. Combined with ACSI model, the
author used factor analysis and multiple response analysis to analyze people’s satisfaction and
development opinions on community group buying. The research shows that community group
buying is more popular in Hangzhou West Lake District and the people are satisfied with it, but
people expect it to be further improved in terms of commodity quality, on-time arrival and com-
modity information. This paper gives targeted opinions on improving community group buying
satisfaction in terms of commodity quality, logistics service and breaking through homogeneous
competition.
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Table 1. Reliability statistics of scale items
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Table 2. KMO and Bartlett test tables
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Table 3. Scale of observed variation
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Table 4. Normalized processing
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Table 5. Mean random consistency index
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Table 6. The weight of Y;
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Table 7. Comprehensive weight of each index
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Table 8. Satisfaction score
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Table 9. Community group buying in the future need to add or improve the relevant measures
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