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Abstract

Commercial medical insurance is an important part of the medical security system, and the cur-
rent participation rate of commercial medical insurance in China is less than 10%. In order to un-
derstand the influencing factors of residents’ participation in commercial medical insurance and
improve the participation rate of commercial medical insurance, a probit regression model was
established through empirical analysis of the China General Social Survey (CGSS) 2017 survey data.
The results of the regression model show that the frequency of new media use and investment ac-
tivities all have a contribution to residents’ participation in commercial medical insurance at the
0.1% significance level, in addition to education level, basic medical insurance participation beha-
vior, total annual personal income, and total annual household income, which also have significant
effects on whether residents purchase commercial medical insurance. The state and companies
should pay more attention to and use new media promotion channels, and also include those who
are already engaged in investment activities as a key promotion group, so as to effectively in-
crease residents’ commercial medical insurance participation rate.
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2016 4, b JeE SR 1 “EERRTE 20307 MURIANEE) , $RHH EAE A DIEARER T RN
s oA 22 o 2k 78 DR B R b B OR IS b R 1K 22 /3 IR BRI DR B AR R K AR 55 (1] FREEARRT
PRI 7E 55 2 DA B 96.8%, IRTFIEARERST LREGH AN I AKOE B 91.1%, 6B IR E M EA BT (R [0 78 55
HEAMMHEECARBNE T HBGE K, FAEZRESIE b 2R, 3 E BT R 2R E AR,
AR 10%. RV ORFS 2 BT R A RIS 4, Sedi B IRES 2 W 2278 BRI PE I BT ORBS ORI,
RZEHBERABSR. FLETRE T DIRAMNEREITIRIEAE, —LeR ARy RE %A 55 2
U, PCANE R . EAMI S, ML EET ORI AT AR BRI b A o A, I SER MR R T ORI
AR DA AR B N SRA B2 I0 B 2 F M, tmT DLk e ORI N RN R . B AMA 5 55 23K
TAERE ST IR S B AR RN D 26 SR EE 5 R I ER @B sem, A R Frkamfae . Hik, EZF
FNBAL KA NS I B TT IR RS FE, 745 7 7 B B BUR S BOR AT SCRF . (B2 T Fhfh
JRER,  FMEEETT RIS I SR IR AR BB AR KT, A TIRG R fE RS 5EWVETIREIR R, &5
R EIT IR SR 2, A0 B R TN M0 F il BRI %, FF45 & 4 B 284 #1222 (Chinese
General Social Survey, CGSS) 2017 “F AR & BRI AT7 IUE AT, B UIS2H S BRI
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S PREEHNREZ . BEARRIT R SER R EWER SR FAWHEQ018) 315 T 2013 FH EH <4561
B, RIS . AEREXNSRIEFA BE A, FHRESRN 254 TE. SnEAR
BT IRES I B SR IE R A W3 B, ESRERNFERmMER, Hp “25H TIE” LmfEE
R RIFIRE(2018) [41 KA T EIBUR R, STERF TR 64 % LLR . K% K UL 2217 XA R
FRENIIWONEL i ZRFRF 0 s ol it I O 56 5 T2 A vy ) b DX A R R T SR AR A 2 7 0
Z5(2019) [S1HF 70 A2 20 2 P8 A AR08 =2 24 T 52 e R 5K e 2 5 1 b DR B0 ) SEE P fe B B2 PR 35 . ES T A0
(2022) [61F]FH 2018 4= [E i FE 15 77 %38 i 2 (CHARLS) B3 , S2IE 29 B HAH Eb - 5 4 {000 75 i e
FEeEREAT 0t T 2 AR N SR BT ORG24 T S SR RS2 o AT RS S5 (2021) [718F S R B SCALFR
OO WROHR L AR B O oAt AL S R OR . RO IR A S BE NSNS R R 4 18 % AL B
FES 0 b B 7 AR IS 1E [l 52 o X1 22 25(2012) [81HF 78 A& B M & F 7o b i J3E A 6 A7 A 1 A [R iR
FEAS N XU D fF AN 855 M S Hg 0 75 PR A5(2020) [91WF K BE LS MINT K g2 5 R T e, 45 18
TN R FETT N B R R IR S B A s A B A B

AILAEH, TR L BT ORES S AR 520 R R (R 5T 2 R b AN AR R I Aeie . 23 E R, 15
Rl AERKFEL R KRR R MR EL K. Fa8%, XhAMMmacaa T s, MIXrBeE
HWARZ . ORI, 8 SRR L, R A B A 0 R SRR A 3, A% (2020) [10]8F 7¢
RISl U ) . BARE AL (5 R SR B B i R AN R R R R R . B
(2021) [ T & A R AR S v B 5 RE SN2 TR A AR, R A DRARE X 52 JE 75 Ml RIS 152 B8 2R 5 L R
SRR B H AR A SR . BRI (2020) [12 3 SR 98 R T AR . A G AR Ak 4 H B
Bt R RS 52 R . thoh, Smlz w2 5 RIWSE IR ) — N EEF R, il
£5(2021) [1310F 70 KT MR R T & R EHR RN SR B A 1B 52 . kit ER(2021) [14] 08T 45
REW, BREMEFBE, FES SRS KIMEBKR, 2 5REBIK. KL, A<304%5T CGSS2017
AR, IRFTHBARIRIE . 20 NSRBGS0 JE R L BRI SR AT NI .

3. ARt
3.1. BIEEHERK

AT T B RE Ak E b [ 45 4 41 22 2 (Chinese General Social Survey, CGSS) 2017 1A %45 .
2017 4F CGSS LSS 1 12,582 thA &G, X2 AN NBIEEAG L. KETS L. A 3E 07 NS5 T
R, 705000 e AR 7 R ZE R AR B HE AL . A SO R AL 8o B RS I =T IR AT A, %
MRS A B TS P T A SR SR U B AT A R B AT R AR 14T . BT 70 2 DL 32 A b
PR DS AE A R, 9 T ORUERT T B0 25, AR 70 2 DL B2 NBIREAE, [RIBS 51BN NAFEINFI
FREFWNEE H IR, FIRFEAESN 10,733 1.

3.2. TRIEE

1) HfRAS =

A R AR BN R RS I BT REEAT . EER 1 “A6l. HETETSS I T LA i
TREEIE 2 7 (A A 88 =Nk T “ Rk Ry ORI, R CRNIE” CARENTE” R A R 2 R
AW ERTCBE, BRZE “ST” PFEAREN 17, BZE “BES” PIREN “07 .

2) ORI R

AR O R A B A S RS FH S A RS SR BU(E B AT A A s RGHEAT R AR BE AT 9. 3 e Y
] & “A28. b B4R, X DL N BRI 7 I “A67. K HAT R S AE TR TES)?
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(Zik)” « A28 1, SEIANESE “ B (EAEFHLER)” RIS ANA LI “ FHLE RIS #4555
SE S R T AN T 0] 255 AN I R 268 [ 5 RO RE A ¥ B O T R0 2 e AR » 122 B O LY BB 2~10,
K A6T HhIEI s “ANJITE 7 AR LA 0] 2 (AR A e BN TERIUE, 1m0 % “ AT R B2l BIRAE Y “07
HARRIREN “17 .

3) R

FEAIAR By A N T TR RIS e 5 T o S D T B P AR B B M SR SRR 2 A KT
MANEE LN AT RS IR DL D7 T 2 AR R A FIEEF RN RELFKT
TLH, TR AR R E RN, A N R Z R 2 BN B AR 1 AR
PRR X BIME. ARAEEINE 1R,

Table 1. Definition and description of each variable

#* 1. BLXEE XKk

g4 A E X BIE N

JE RS IR R AT A Zh =1, A& =0 0.1319 0.3384
AR AT F A HIRM . FHLE I B A A 2 N 4.8299 2.4782

B BED Zh =1, A& =0 0.1207 0.3258

5 B =1, &M =0 0.4683 0.4990

S BRI B 46.6654 14.0450

YR VNITA O =1, KI§ = 0.7830 0.4122

INERNELLR =1, #1 =2, mEd k.
ZHE KF g, b, HFR) =3, KFEER. ARH) =4, 2.3282 1.1209

W Rt A L =5

HEAREST RS IRIT N ZM =1, A =0 0.9236 0.2657
PNESCISTPN 2016 4F 7 AN N KT 10.0342 1.2756
FKEEEF BB 2016 F 7 [ DS KT L 10.7165 1.1782
. ; TP =1, FHKF =2,

Q ) N7
KRELBFKT PO TS 1.0672 0.2504
T B A 1.4693 1.0464

4) R

AR probit B, BEFCHTBEAAIIE . 2 5 WEEBE S & DL BRI T S R AT sz, B 1
DN &R A T S ORAT NI, AR 2 Dy das i AR RAET AR AT IA X A iR AR T 2R
ATNIIRE, R 3 D i) AL B IR BRSSO R A B S ORAT NN, B 4 D5 B P AR
BXZRAT NI, 18] statal4.0 BAFXTAEPRAF FORE AR B BEAT 707, 45 R0k 2.

4. SCIFER
4.1. Probit #RBIE] LR

2 RN, AR . SBE X R RS IR T ORI AE 0.1% 0005 2 VKT A e
AR By, A R AR B e — A L, R RSB T RIS I RE St e i 4.7%. T2k
TR E R IEAS SHREES I E RS LT RS R R 37.9%. FE&E BT GR R PR A R,
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R 2 B M) T MR BEAR IR TE SR 5 M R, Hrh AR S R AE S 15 2. IR Z HEH R LR
I ORI A ORI 24 7] th 2038 1 Fr AR BB RAE R B Q™ o ASIESS RRA B AR AT = 3t e RO
STl R T ORI WM 3 225 ) (e A 5 PRI A A 0 30 e i (R IR A0 =L 90 S PRI e 4 AR
) VG FE BT S8 A0 23 i I (R TEL BB DO R T2 ML 5 1) V5 7 TS e 33 AN D e BT B, T S Ik R T
BB Bt 37.6%. 1M ML ORI J& T<fih™ fh i — 382, BAaS IR REsNE R, £ b
ASINE T B 28 S e (R e 2R IR A AT B A ORISR 15 %, sl S T R SR b B T AR

Table 2. The impact of new media usage frequency and investment activities on residents’ participation in commercial med-
ical insurance

F 2. MERANERER, RFFDMERSMEWET RN

e B 1 P 2 B 3 iR 4
AR AT F A 0.0549™" 0.0471"
R BE D) 0.4076™" 0.3790™"
P51 —0.0848" -0.0781" -0.0774 -0.0725
RS —0.0034" -0.0009 -0.0053"" -0.0031
YR VNITA -0.0093 —0.0247 0.0010 -0.0124
ZHE KT 0.2431™" 0.2119™ 0.2154™" 0.1908™"
FEAREIT R ZRAT A —0.1677" -0.1746" -0.1798" —0.1848"
NI Y PN 0.1501" 0.1366™" 0.1457™" 0.1346™"
FREEF LN 0.1976™" 0.1832"" 0.1529™" 0.1432™"
KREG T K 0.0034 0.0130 -0.0434 -0.0315
T 0.0063 0.0190 0.0197 0.0296

VR wwx owe e RIROR I E MK p <0.001. p<0.01. p<0.05,

AR, ZHEKTWAE 0.1%80 8 E KT ExbE RS ek ES7 R A (3, ZEE K
PARRTE AL, JE RSN ST ORI T RETE AU 19.1%. X5 Z BT RZHTTCHISE RS 2
HEARTEREAER, AT SR UCE R, A2 R DA B ERIT RS . RN 2 8E
AP R E R, AT SRR IR et S W e B M AR R i . EARRRT (RIS 2
PRAT bt = B S I b 7 AR 6 1) S ) UM FHAE 5% /K B3, SN T EEAR 7RG 1R R g3
IR 18.5% )5 ] BEVEE B SERG ML EETT (RIS . 20N T RABETRIGKER, HTELA T
SERBAORESE, ATRE 2PN S RL R T ORGSR A S RE 24 SN IATE 0.1%010 235 1K
- EIE AL RS SRRy fRES, b SR A S O R (e i VR P Bl s > N 2 BN (i et
TERL, 730 3RS NN EE 4 S SN B R — A B, i R SR L BT PR I 1 mT REE A4S 1< 13.5%
AN 14.3%. XU, WO NRSRE,  H0 A AR e 0 K M B ORI
4.2. REMRE

N T BSE probit B AR IE, VPR logit AL FIRFEARBIE BT — kKR, BESREGS
[ probit MR L5 RA —FlE, SURWIE 3 Fras. WA 3 ATBUEH, 2R SR AR . S5t
T BT AU R A B 2 FLA P2 ) AR R B 45 RS AT probit #EAYSER —F,  RE KPR BRRL
JS2 )55 B AR — B0, UEW] T probit LA RS .
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Table 3. The impact of new media usage frequency and investment activities on residents’ participation in commercial med-
ical insurance (logit model)

3. BRERER. RIEEDINERSME L ET R AIFME (logit #E5)

e BEA 1 i) PR 3 Bifd 4
WA A IS 0.0989™"" 0.0863""
R BES) 0.6611"" 0.6125™"
5 -0.1753" -0.1625" —0.1640" -0.1538"
R -0.0063" -0.0022 -0.0097"" —0.0060
YR VNITA —0.0006 -0.0356 0.0135 -0.0164
ZHE KK 0.4425™" 0.3860™" 0.3957"" 0.3501"""
BEAREIT RS RAT N -0.2740" -0.2826" -0.2980" -0.3033"
PNEEIEY(ON 0.2978™" 0.2747™" 0.2879™" 0.2687"""
FRERF LN 0.3668™" 0.3402"" 0.2841"" 0.2663""
FRELZ T KT -0.0210 -0.0021 -0.0931 -0.0703
T 0.0012 0.0243 0.0225 0.0419

T R ok R RIROR B MEKE p<0.001. p<0.01. p<0.05.
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&E ik
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