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Abstract

In the context of the COVID-19, the volunteer service of volunteers has played a vital role in the
prevention and control of the epidemic. This paper uses the data from the comprehensive survey
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of China’s social conditions (css2019) to study the impact of market capacity and social equity on
willingness to volunteer service. The study found that, in addition to some objective factors such
as age, gender, nationality, political outlook and so on, market capacity has a significant impact on
the willingness to volunteer service. People with a college degree or above have a higher willing-
ness to volunteer service. The degree of social justice also has a significant impact on the willing-
ness to volunteer service. People who believe that the higher the degree of social justice, have a
stronger willingness to volunteer service than those who believe that the degree of social justice is
low. Finally, some suggestions are put forward to improve the volunteers’ willingness to volunteer
service.
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Table 1. Descriptive analysis of related variables (N = 1027)
1. AT ERRAME TN = 1027)

5B 42.91% NI ET Y 63.07%
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57.09% ZHERE e B AR B R 18.55%
ZAE(69 Z LA 1) 1.93% KELRBRT A 18.38%
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Rk T
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LA A 5.27%

Mo RNFEA WA LATPRAAF 37.36%
thse A 35.72%
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Table 2. Influence of control variables, market capacity and social justice perception on willingness to volunteer service

F2 BEHEE. THENSHSAFRAMNERRSERIFN

A — A A = R Y

A
B B3 B wEN B B3 B BEN
P 0.352 0.000 0.367 0.000 0.383 0.000 0.353 0.000
BUA TS 0.702 0.000 0.798 0.000 0.968 0.000 0.707 0.000

R
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- HE R 0.595 0.000 0.594 0.000
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