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Abstract

[Objective/Significance]: By analyzing the online comments of popular online mini-dramas, the
deep-seated diversified demands of users for this product can be tapped, which is conducive to
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improving the product quality, exploring the future development direction of the product, and
promoting the healthy and sustainable development of the product in the growing period. [Me-
thod/Process]: The popular video reviews of Kwai Theater, Tencent’s “Ten Theater” and bili-
bili Theater were crawled by Python, combined with LDA topic clustering and Kano’s two user
demand research models, to obtain the user demand, classify its quality category and calculate
its satisfaction, and to discuss and analyze the results. [Result/Conclusion]: There are 16 de-
mands in the article, 11 of which are undifferentiated demands, 4 attractive demands, and 1
reverse demand. Attractive demands need to be given priority attention, and some undiffe-
rentiated demands are worth tracing and mining, and the reverse demand should be aban-
doned in time.
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2.1. MERMFERMAIMREEN
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TV [8].
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SCEFE TN ORI, XoF X 28 B0 i FH P 75 SR IEAT VA28, BT Kano BEAYTE =i 75 3R 20 28 LN iz
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3. fIRA R
3.1. FRiEH

FEIEXEM A RAT, EHEd “EBUREEER” , WMARFDNE. B “+a8%” . B #4
AINET, Gk HITRUE R top 10 FIREAZRTY, RIE =T 6 B 5 BB T 0880101, bR #VE
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Table 1. Statistics of drama types of each platform

= 1. BTaRSELRBGT

BB T s T B JRISEGiiT HE4 (top 3)
ELL 2 2 4 8 2
BACHHT 72 4 5 0 9 1
N 3 0 0 3 5
EZ0) 1 0 0 1 6
BEEHRE 0 1 3 4 3
=y 0 2 1 3 4
T3 0 0 1 1 7
ik 0 0 1 1 8
EiG) 10 10 10 30

AL S 2022 4 5 H 8 H.

AR AT L BUARH 2 L ol KU S PR SR AR B RM i =, SCRERE AT IR = S8R R AR SR SR HEAT TR
SCANCHL, AE N Ja ST S RIRL —
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Figure 1. LDA model generation process
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Figure 2. Kano model [16
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Figure 3. Research ideas
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4. HIRGCES 9
4.1. EF LDA FHER A RERIZHE

RTINS R, B ) URMERES” K Python JER M. PRFF B 33k 2022 £ 2 AFE
2022 Y F I JEIEREAR SR L 22,848 5%, S HdEIEYE, MIBRTCE TSR GHEES, RAFARES)
B A 1697 2%, DUARETTE 1872 2%, =4E 1617 &, FEXTIXLE N AT jieba 73id], @45 A ZREAT 2047 o

SCEA A LDA AR I SCASTIUR sl F P 553K, 276 % B R AR G VAR b, BB 1
BN 5. S LB SRR ME RN, 3T pyLDAvis Al AL F RS, BARGNE 4. S804 780, 112
(6], ARG S F RO RE, SCEEH A =1, BPSCE BRSO & A S AT O, R BRI
5 A B . AT B, AT RGE R AN B, e LS 3 R O B A 1) 30 NS

Selected Topic: [0 | Previous Topic || Next Topic || Clear Topic | Slide to adjust relevance metric:2) H

| | | |
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Intertopic Distance Map (via multidimensional scaling) Top-30 Most Salient Terms'
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pC2
5 B

Marginal topic distribution

Overall term frequency
2% I Estimated term frequency within the selected topic

5% 1. saliency(term w) = frequency(w) * [sum_t p(t | w) * log(p(t | w)/p(t)] for topics t; see Chuang et. al (2012)
2. relevance(term w | topic t) = A * piw | t) + (1 - 2) * plw | t)/p(w); see Sievert & Shirley (2014)

Figure 4. Clustering visualization of suspense case online review topics
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2. W5 top 5 XKHEIA

KA SCRECE AN F ESiaLi
1 BE LA Ll &5 H3)
G 1697 2 ks AR HL il T F1e1E
3 JeLJa| JEIE JE JF 81 ki

DOI: 10.12677/aam.2022.118624 5928 IR Esid


https://doi.org/10.12677/aam.2022.118624

ZEAERKR, H PR
Continued
4 Jise 1B =1 K LAIED
R 1697

5 BB bl (SIS x5 B
1 Eitan *H W ST S
2 Fel e R B nhn SR I

AR 5 1872 3 T 12 IH| /N 3 R
4 75F SHb AV R Wb
5 bi:£53 HE AR S g 151
1 A gsly [ Rt b5A
2 A £33 Ja 1 18 57 Ji &

BEHRE 1617 3 Ykl K e fi €] AR
4 o A 1E ity ek Ji
5 =2 HhpIfiL fic ¥ EH i

HWE A
i wERIR |/
=
Figure 5. Feature word-demand mapping relationship
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4.2. BT Kano REHRAFPERIH

4.2.1. @&

S ARy, B AN RS P A D A R 22 Kano W45, ARG
ey, BEIRIRET R 3 1Y 16 FUARFIEEEER K AABR, 3% 3 52 LDA E@ i R i AL 28, Kano [A]
B IER AN, PAER 18R, DRSOy SRR 2 R R B 2 I AR A AR R 5
AR TE . BRBES, PRIRAEIFT? 7, Ry R o L SR R A B B R AR A REUR R,
BHER, PRESEWT” RN E AT KB S AR A, BT IR R & 5 Rl AT
X RE— R RE R R MM P A IR AW 4 Pros. W62l WS R SR BN 5 H
29 5El6 A 17 H, LUl F 4 249 43, HAA RS 227 fr, AREFEN 91.16%.

Table 3. Classification of main demand characteristics of network short plays
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Table 4. Kano evaluation form [15]
5= 4. Kano WA 3R[15]
X S 19 ]
1E [ 1]
=01 B4R ToHTE ATRLA A2 ANEXK
B Q A A A o)
HPr 248 R I I I M
T iE R I I I M
ALLEZ R I I I M
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4.2.2. £F Kano AEHNHIELES 5

L3 K Cronbach’s Alpha RECKAT I 2= rikf iR (5 )%, FIH SPSS 23.0 #36 Kano 145 &34 (1115
FERIRE . TobE L o RELLE(0.7, 0.9]Z A NZIR AT {E, KMO fH KT 0.5 FoR M &iE A 1047,
LK Bartlett BRFEFE A6 A 1) 2 2 PEAE /N T 0.05 Ron Bt 2 18 B M 56, & A7 720 #T[17]- Kano
AR GAEBE . IE I ) #ifY Cronbach’s a REIIAE 0.8 LA L, RHMEANFEMRATE, =4 KMO [HITE
0.8 LA b, CARFRIZEMIGIIE . 45 LRSS EMAEY @AY, o7 LT 5 880k b, Bk
oL 5 fis.

Table 5. Reliability and validity test
Fz5 6B HERR

Cronbach’s a KMO 1§ Bartlett Bk 1656 (sig.)
Kano [A]45 0.871 0.813 0.000
1E J¥1) fr] 0.803 0.804 0.000
1A 1] 7 0.894 0.878 0.000

MG 4 VRN, X RN Kano ) 545 ATV &, AKHE “ B RE0E” W BUE R AT 526
[16]o MF 6 FTLAE . ROERIK 16 MRARTRA, Br 7 6—— MR, 7— 18R 8——Hik. 16—
PORAEENAE A 2K, DL 10— AWSEBI & R S840, LAt 11 Ry 128, SCEI0N, MIER
0RO 2% R L A K SRR, TP BN R, OORSR m A T e TN, A  RAR
R BA) o B 2% R A SRR A ISR 2K, U (P AN O, T BRI s &2
THERPRE, USRI R ARG ERE, SIS R, P 22 AR g )
SRR LSRR e F T AEUR, B TSR R SRV, SCRERIE AN G0
TR 2 75 B SRR SRR MR Z I E A S, TR M R AE 2GRS A ATT O MR B i 2 S JRK

Table 6. Classification of Kano questionnaire survey results of characteristic elements of online mini dramas

= 6. MEHIERIFFHEZE R Kano BB FELERIIA

75 ER A 0 M I R Q it I JE
1 2R ARG A 12 12 28 120 37 18 227 I
2 IR S 3 SO 10 22 46 107 17 25 227 I
3 T3 s I Ja 51 32 7 96 15 26 227 I
4 A 47 9 9 122 26 14 227 I
5 EMEEPNCA 29 3 6 150 27 12 227 I
6 R BE T b 89 48 11 61 7 11 227 A
7 A 84 52 11 58 11 11 227 A
8 T 74 51 18 66 7 11 227 A
9 AW & 55 18 13 123 8 10 227 I
10 IN/EST 7 3 5 60 143 9 227 R
11 X £ S 5 22 3 3 164 23 12 227 I
12 15 mj 33 4 4 158 19 9 227 I
13 & A E i 44 9 5 152 8 9 227 I
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Figure 6. Better-worse scatter
[&] 6. Better-worse B2 [&]
Table 7. Classification and summary of satisfaction index
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FFs el FF5 i~
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JE o R BT SO I B RS TR B A T AR AR T ) B R R B B R B AR BR[19]. R
PERUEEAE T, X80k ) BRI R A BRI AR, R — RIS S, BT SRR SR e ER
AN T TR P £ i e 1 AT HLAd S 52

2) BEMZIRIEE R TR

o 22 S 5 RO e BB AL P P o P IS R 88, SCE AT 11 B FONEZ S 7K, I HaAG Y
MEIR, CEHEERFREDNPE, B-RKEERFRINE=ZZRHOLANLERTR, WM
REL IRl = A 226 1 R TP ORI 8o 1T 58 = R IR A B0 45 152 Better A1 Worse Z8 X {E I LA, 3L
PR D0 GO BRI S BB, S ST B AE T A I A AN TP ORI EIE BN 2 1 B e 5 BHE R,
I EAEA LR RRNERET R, T LA AL, S T RGRIE B
TEER, HReA AT RS IR LR AeZ s, BB, IR KB B B A L,
THRE IR, O REE I AT AN BORA IS R s 5 —Jr T, TP RYF L8 A IR 2 R — LAk
PSR O, BN R NS BIE . e A 4y H BT B RE 2, 2R TRIE KR T
= T WREARRBLAER, BAH =R 14——R5R, §1 LA ZERAIE R 1
Better fl1-Worse B+ £/ — AMEAAMELL L, REXTLASEZAETETH 98 B BB - A B2/
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SCE ANFT G TCHUE T I O AR 2 PP e, AR 24 F P PP 8 3 8 R % T o R A SR I 1A, 3
AEAFIES TR R SIS R 16 R R R EEK . 2Tk, A Kano & i &3R5 1 X AR 16
Fob 5 SRS AL SRR, AT RO AL S, B TR IASEIC R R DR IR B 45 R EEAT AN e
B RE 7 i F R B IO B i B AR SE 4. IRGETHREE R, W LUK B A A R A T 170 B — MR 7R
FAWHTE H QR RIE, JRSESE R, PS5 A ROE R GE R A 5, S RZERIRE;
B FROEIEBAER T, 2P AR, ISEERMCR, TIE TN, JREER T KRR E S
= WOERIER — RSB i, T ZEIREOR MRS, AW e s a2 IR, TR H
BRUEESE . EAN R AN AR AR ROE R, TG REBOR I S D RE, A e T RS PE R R 5
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