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Abstract

Under the background of population aging, the development of commercial endowment insurance
is an important way to relieve the pressure of pension payment and construct a multi-level en-
dowment insurance system. Based on the Probit model, this paper explores the influence of In-
ternet use on the purchase decision of commercial endowment insurance for urban and rural res-
idents, and makes a comparative analysis of the insurance participation decision of urban resi-
dents and rural residents. The analysis shows that Internet use can effectively promote residents
to participate in the purchase of commercial endowment insurance; Among the differences be-
tween urban and rural areas, the effect of Internet use in promoting the purchase of commercial
endowment insurance is more obvious for rural residents than for urban residents. Through the
analysis promotes the development of our third pillar endowment insurance to provide feasible
way.

Keywords

Internet Use, Commercial Endowment Insurance, Purchase Decision

Copyright © 2022 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).
http://creativecommons.org/licenses/by/4.0/

1. 5|8

AT, REANDZBRAAIEERAN KR, EF N BRI PRI, AR A D Z il D i
—UE KN . 2 ZERE, RECYP@EEEEREATFRERE . DA EN)FEE. DABELRE
R H TR ERBIR R VN SRR AT ERIK, RFEESIMNE “ENE” , KM T E LR
UE, EAEZREERESAT, LG HINR; 5 =Sl EE, 55— SR RN
BEAR N B = SO N L IR E RIS K RN S8, T JLEETTURAS B 5CE, (ERATIT 5 30 57 22 (R P i
AR . RN, ERRREREARIEH R T, A TAEMERTEARIHR, D resxE. A
USRS T SR AR A L IR O A S IR GE R, AR A ) R R AWK . AL, R
JEmNLTRE IR, ESMIRE AR AMFER, AT 2R IGREREERRNAE, DR RE
R R BRI S R e

2. HXREREZRMARRIL

R N TR R, R REE A B R E R ROT . FAE 2017 4, B F5BEIr T H
K ART IR SR RL IR E R TR » Hrhfg it ZEshpb IR 2 R 2 oo fitas, Jvfm RE*T
Ve SR It 2R IR RIS . #0EARI TR AR BSR 3 h . I 54 25 5 T8 W] DIAT e it
R, R R ARSI SEAT N[ 1] Wy = S5 3 WY I 4 A P 0o i DR S R e s L ARSI [l S [ 2] —
e, e RER VI AL SRR AIEIE SRAT A IR RIS A AR B AL, Rl B TAL
(Al P A 2 IIEIRIE B o RO 2 EIRIE, BE(EREE, REFRRIRIUE B A, AN 52ifla)
i s AIBRAR (3]0 EAZAZHR T T R KT AR S 3 9ok 2 i B b By 7 AR 2 DR IS 2 R AT N B RE ML
FIFH Logit A5 [ S B AAAE FH v ELIBRI 0] ol B2 97 AN 58 ORI O 2 (R AT 9 A B K [4]

DOI: 10.12677/aam.2022.118584 5549 ISiGRAES

2
b


https://doi.org/10.12677/aam.2022.118584
http://creativecommons.org/licenses/by/4.0/

AL, A A ELIR R A 5 B h IR AR S S I OG &, A B TR 58 = SO 3R 2RI K
JREEAIIRER . YA IR M — MR &

B 1. & REBME SRR E, R R IR R ST A (L ER .

AL, E S X AR 2 —ua G it . SHTTAHEL, A I 28 SRRl B 55, FLIBE I f A
ATREA ST, FECRAE RECE R IR, AT 5 2 i i B ) 23 3R HC R Ml % 2 R A DG B
IR, REFEDIFFERE TS — BUKRAES S E6D . BRLHIA L& &, REAFMRRS 5]
WeVE#AS =, DB ZE T R IR E ORI TE RN R RE[5]. B A A 58 —/ME ik

B 2. ELIEIRAE PG B R 37 2 ORI 2 R T D 14 S A 7E 30 B B R A IR 2 (AP TE 22 57

BT BB, A SCE N R, R EZA S E CGSS2017 HIEHE AT 7t EL I M A
AR B b R ORI (W SRS R IEAE R, DX 43 LR o 4 1 R AR A J& RS IR SR 1)
S, D DR 2 5 R R 2R 1R AT

3. BEKRENEBRE
3.1. BIRSHA

AW FREAREE 2017 4Er0 [E 454 #1258 7 (Chinese General Social Survey, CGSS)H [ 35 1 75 4 . i
PR A A S F R BB IO fof P 15 10 DA B o 77 2 TR T S5 U S e, R A M REAS

ARSI R AR B BRI SR 3= ZORIGE OL, A RFEA N 12,341 Ao %O AR 5y BB A
FEBLCEFEFHLEM), B RFEAN 12,574 4~ BEAF, ARCKRK 70 B UL 2 NIFEAREEIEN, B
o> NI AR FH B IR (R R . 2, —JEM3 8 10,115 MHRFEAR.

3.2. ZBERESEENE

3.2.1. HERETE
R E AN 2 ERET S 5 IEERE. S5 ERNEBUEN 1, XS 51BUEN 0.
HREFEIA 9917 4, HAERZ 5L IRERE A 8.88%:

3.2.2. BETE
BIRMAE A (BAETHL RO, R RR 20 5 A0 WA R AR, &
WAL AL, BL1~5 SRR

3.23. FHTE

BHIZREREZHE KT ARG PR NLRSIEIL. EAREZESREN . FELFE
SN BRI TAE . RSE T8 RO TR . o 28 E KFZ R S5
CONEET LSRR M CRE VLR RAE 0~4; fERDIRBUIZIR CIRAMEER” . g
AMERE” M7 L CIUEBRMERE” . “ARMEERE” A IRAE 1~5; ADEME LRI AN m T f R
HANE” WA 1 AT 0 BEARFREZESESIRIEN, ¥ “Sm” W1, “BHEZSM” B 0; WSRO “HIis
AEAE FFUSERAE. 2B AR B, FE” BE 1, R B, W7 BE o HAiE « 57 M «i”
WRAE 1 A0 00 FEAZSEAMRETE AL 1.

3.3. EEgE
AR ICTEEFIH Probit A AYRF 57 BB A FH X 2 2 B RrA R R 152, BARBR AR .

Comm_pen, = ¢, + S Internet, + B, Control, + ¢,

DOI: 10.12677/aam.2022.118584 5550 IR Esid


https://doi.org/10.12677/aam.2022.118584

THIH

AXH,  Comm_pen, FoR IR i KIFGALFRERIGF:  Internet, 25 & [ ¢ IR L5 4L.  Control,

N RPN JE R IR E R KSR MR AR & 6 ARENLRZETG o M1 B RS2

4. SCIES R
4.1. RSt

R MG EREE | i, iTAERTFHERLN 493 2, B4 46.67%, @& 53.33%.
SIEERBEH 2. FRTVFHZHEEEAT. 2 5EARFLZRENERA 70.85%. A fERZ
5 84.63%, WENANITLE 15.37%. DEFEEBINELIN 9 FiTt.

Table 1. Descriptive statistical results of sample variables
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Table 2. Influence of Internet use on residents’ participation in commercial endowment insurance
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Table 3. Influence of Internet use on participation behavior of commercial endowment insurance of urban residents and rural
residents
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