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Abstract

Based on the 2018 Chinese General Social Survey (CGSS) sample survey data, a binary logistics
model was established to analyze the impact of family economic capital and subjective social class
perception on the participation behavior of commercial endowment insurance. The results show
that the population and social basic characteristic variables are still the basic factors influencing
the purchase behavior of commercial endowment insurance. Family economic capital and subjec-
tive social class perception have a significant positive effect on promoting the purchase of com-
mercial endowment insurance. In order to play the supplementary role of commercial endowment
insurance in multi-level endowment security, we should unswervingly develop the economy, im-
prove family income level and enhance family purchasing ability, further develop commercial en-
dowment insurance, enrich the content of commercial endowment insurance, stimulate the pur-
chasing potential of all social classes; improve relevant laws and regulations, and strengthen the
market supervision of commercial endowment insurance industry.
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BEE B H ZRACTERINER, ZHENOEY K, X EFREREERWERE 7 ERk, 2R
Ml T B SOEATRE ORI B SO @R K, BRI — SO R SR AR @ R A AT Rr
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FENG DL NI DU AR SRR SR R R AE M SR AT 0. 10k, AR 2018 iR &4 &
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SRS, X B CAEAE S AL AL E A [3]. ANFERAE B ER 2G5 ST BEIR. A Br BT
FMMAEAR, S9N IR B FIRAT e 2 5, XS B AT SR b 77 2 ORI R
AT, IS BRI E N SER R 2 DR AT 22 53 P . B2 WF T AR A2 [ R 1B J= 204k
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J2 0 2 BRI S EL W SEAT 9 (1 2 2R 3R (4]
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AT T BT F A SR U T N BROR b [ A 5 35 o0 EHER 2018 H [H 45 & 4 23 Y 2 (Chinese
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32. TREE
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AT TR AR A B 0 T R 2 RIS T IR 2 1R IS, 7 CGSS (2018) i 12 B = 22 ARk H5 52
HXF CERBRTRB ST ETRE R ? 7 X — BRI, a7 RZUERESS T,
MREHR “17 ; HEESS, WRERN “07 ; BEZEN “ARER” 10 LAERRAE KA EE

32.2. BETE

KELEVTRAR . FKEELT AN Z D55 & S S 72 2 R % UM ¢, e Ja IR 1 5
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3.23. FHTE

ik B AR R R DI IR RS S 5 R R 2, AR SCERE— 2 i AR R AR s A R ST,
HEIAMEN T, #E4 . PRI BUAS N B A JE X R DU RAIEAE iR B 5], EEAREMER. 4
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3.3. GEVHHFAE

AT statal4.0 AR AR KA R AT VD HRIE A BEAIA RAF, TS I8 Logit [
MG REFPELTTRA . AW ZE LR AR A8 o fa BRI SE R M 77 & IR IS AT RO RE R« AH SR AZ Bt
BEGETE R B, R 1 FR.

Table 1. Descriptive statistics and assignment of related variables

F 1. AXTEREAMGT R ERA

A AR 77 55 Tt 13 B WIME  WE WwfEE ME RKE
[R5 & %iiiﬁﬁﬁﬂ SIREN 1, REBINEERN O 12,250 0.0800  0.271 0 1
KR EEL BRI TRAE N 1~5 12,484  2.573 0.730 1 5
FIEMEEE  BUEAES ST s, FEiks
- R 12,602 1.095  0.645 0 15
HA R HIESLTE ZIREAN 1, RSIREHN 0 12,602 0.0920  0.289 0 1
o L 12 WRMEN 05 3~4 WRAESN 1
zmgﬁma 5~6 WRAE N 25 7~8 WAE A 3; 12,450  1.421 0.855 0 4
- 9~10 TAE N 4
1) BEPERRE N 1, ZMEREANO0 12,602 0466  0.499 0 1
A HUE R ES AT &, BE S
EW R 12,602 5187  16.90 18 118

KZHE O, WISHF 1, 1%

RHERE W20, B 3 12,577 1.671  0.939 0 3
2T RFTRE 0, WMHIRME N1 12,572 0370 0.483 0 1
Pebl A B BEURAR DL RUS0, CUS1, 1ef 2 12,602 1.007  0.497 0 2
fBERERBLE VF) AR 0, —M 1, fEHE2 12,597 1382  0.792 0 2
FLHE ﬁfﬁ%g%?iiiggﬂ% 12,602  1.698  1.260 0 20
RESMER ey R
T SZIRAEAN 1, KRSMREN0 12,356 0.749  0.433 0 1
RESMEA s s
BT SIRAEN 1, KSMREN 0 12,515 0.921 0.270 0 1
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WRE I DU EdE, NI statal4.0 BAFEAT 04T, BL “RESELETRZRE " FEZE, U
FREATTRA BRI B AR, Rkl i, ZBAERE. S @ERCRILE ) ISR
PEE TREE. REZIMEARTFERK . RESIMEARLETRE, (FAEHZR, S9N "J0 logistics
[BUEREREAT 20 Mo ARIEHETT H RO FEREZE, SR sr 3 MEAEEAT 704, 5 B AR BRI AL . A
1 AEORBEUERLRY, ARELEEHI AR RO B 2 INMAFKIER T AR, (RIS RE L A AL BX A
WFRERK S ST NN, R 3 DN R R AR, B S 2 R 7 7R 2 R
WA SKAT NI FEN ,  [BIE R 2 .

Table 2. Logistic regression results of family economic capital, subjective social perception and commercial endowment in-
surance purchase behavior

T2 REZFER. ERABMGEAFEZREMEITA Logistic BIYFLER

A BEAL 1 B 2 R 3

el -0.128 -0.104 -0.0822

(0.0704) (0.0719) (0.0724)
R -0.0127"" —0.0144™" -0.0151""
(0.00310) (0.00316) (0.00318)

RHUELE 0.698"" 0.510"" 0.492""
(0.0582) (0.0593) (0.0596)

B R FAR LA VT 0.306"™" 0.240"" 0.218""
(0.0567) (0.0583) (0.0587)

PR 0.506™" 0397 0377
(0.0810) (0.0834) (0.0837)

SR L 0.299™ 0320 0.311"
(0.0842) (0.0876) (0.0884)

TaHE —0.0288 -0.0200 -0.0259
(0.0425) (0.0429) (0.0435)

BB MMEARTTERE 0.528"" 0.452"" 0.453™"

(0.102) (0.104) (0.105)

BB INEEA BT RIS —0.508""" -0.601"" -0.577"""

(0.140) (0.142) (0.144)

FIELGFIRIL 0.415™" 0.314™"
(0.0549) (0.0605)

KERB S HREE 0.8417" 0.813""
(0.0901) (0.0906)

FIEIA = B (AL Ab) 0.125™ 0.148"
(0.0452) (0.0467)

FIAL 2 2B 0.204™
(0.0503)

e L TN T ERE 1%, 5% A1 10%0 BEER K, RS IO RUE D RIS hR R
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B 1 [l SRR, o AR w2 ] IR v 77 2 AR B AT S B 2 3 TAE F . mRe Al
R RGO LA T . — RERNORHE, FEZREE . T, RAMEEARM SRHE,
FEAEZHABEREE . BWR. WERTFL8E; =R R, TRAME S R BRI A
HAS MRG0, ETSIMEARFEZREAETSNERERETRE . BAEME, EAMEEARN O
TETTTH, 50T B S b F= Z AR B AT A MM AN 25 s R IR 2 ARG AT D 52 B8 1 52
Wi, AEESERS, T SER ML IR R T R ARG . FEAMARSE AR SRHE T T, NARZBERERE, W
SETE Y FRE AR B 1 AT BEPE R A WRIR IO TR IR B R S /AT N B R E BUER, CIEHBARLE
K TR RS PR T s BN i L IR 2 AR AT N AN R . R TH, IR
B SRR P OTERNY IR E R AT A PR R E R, WP O R REUR A O E R SE w77
PRI AT BetE BE K. /MR B PR BOIR G 5 HA 2 ORI L7 T, B A f FRER D 22 5000 7 b 77 22 DR B 0
FTAT A, ARBERGUARLT, W SR 7 AR (0 T e R (6] AR TR B (RIS AL AR T (RIS S R 1 I 12
F R JE R SR IR ARB AT R, — 7T, BEAR TR RIS S R BOR S OR A W SR b 5% 22 AR B (1 7]
BT BT, T A BRI AR S AR UK S R M L A 77 ORI 1) P REVETEAR . WTREAY R A2, JEA
BT ORBS0 TR TR ORI B BN [7], BEE AR ORGE SY R, AIMEAET 5
FIRRG, FEARRITRIGII SR, REBEIE a8 N ATHEAIZON RS IS O, Bk, 477 AE BT ORI S H R I,
NATTE 29800 T FAR RS an s M 7R R B S, =% RIUTE K IR R (8],

R 2 [ SRR, SRR GG 5 AR B FE Ja B 7% 22 DR B W 347 B o 25 T E A, B
FEEL VTR MM, & RIER IR E R RI TR R . BRI, FKELGFRGUT ALK P,
Jo R SR b 75 22 DR RS B I R OR s SR BE S N 03 Bl 0K 25 I 9 S A0 1) -0 SE R L 7 ORI . KR
BRI FRERZ, B R T 00 SRk 72 22 AR

FERY 3 [E 25 R BoR, FAL 2B 2 R A ) 3 ] R b 7 2 AR ) SEAT A A B3 R [R5,
B WA BT AR A 2 B R ey, BB 1) 10 SE R Ve TR 2 ARES o ISR TR AR B S B b R
RONIE SR BB GF A3 STV 98 (9], — MRS, ACTERURAL 2 Z 1 R RAT AR IE 45 R HE AR TR I 2
T AR TE 55 At 22 0 J2 1 8 DO 2208 SR O i i LA VS AR R R B LS, TRk, #H B, B ISR
ME RIS P AT REME R [ 10].
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ST E A2 A 2018 SERIH A EE, I #5770 logistic FIERAY, ASCHFI T KEEL A
A 22 B 2 IR BRI 2 S R b TR ORI I SEAT RIS . TR EL,  SRBE LR B AN WA &
7Y 2 T S S 35 S ) 7 M RS ORI R D SR AT

i FIEL TR AR BN R & RIWSK DL IR RS AT BT 83 R e #tE . KEastK-r
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NI PE P HERE[ 1]
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