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Abstract
With the advent of the digital age and the rise of the metaverse, artificial intelligence is increa-
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singly integrated into major fields, such as education, medical care, public transportation, and
finance, bringing transformative development to business, but also having a subtle impact on the
public. This paper crawls the relevant topics about artificial intelligence on the Weibo platform
within a certain period of time, adopts the method of combining text mining and qualitative analy-
sis, conducts semantic analysis and research on the content of topic posts, further analyzes the
public’s cognition and emotion of artificial intelligence, and gives targeted suggestions and meas-
ures, so as to provide dynamic feedback data for professionals to better develop and upgrade ar-
tificial intelligence and integrate into social applications.
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Figure 1. Time series graph of Weibo post volume distribution of artificial intelligence topics
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Figure 2. Artificial intelligence topic discussion word cloud diagram
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Figure 3. Semantic network diagram of Weibo artificial intelligence posts
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Table 1. Examples of Microblog text and emotional attitude judgments
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Figure 4. The emotional situation distribution of all Weibo texts based
on the collection of search corpus
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