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Abstract

In order to explore the consumption behavior under the shared rental model, the consumer groups
in various tier cities were investigated and analyzed through online questionnaire surveys. The
survey mainly includes: monthly clothing consumption, purchase frequency, willingness to rent,
type of rental clothing, factors of importance and concern of renting. SPSS software is used to de-
scriptively statistical, clustering, correlation and cross-analysis of the data, and the consumption
behavior of young people in the current shared rental mode is obtained, and suggestions are made
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for the shared rental clothing.
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Bl FL TR 05 TR GRS, L R PHEEE S I A 2 R AT k. LA PR 3L 2 A BF B
ATAE RIS, P I8 T DL A S5 S ORMLET B O/ ZEA MRS, 443 ARk (0 (s A BT I
AEWTEI AR SEEAAK RIRR, ERIHAENE R EE, HH AT AR &2 S5 .

2 A8 ) 25 7 AORBE SO B AT 28 IR[L] S8 K2 BRI 2R O3, AT R
UABSRIRIAF AR R AT MG A 0, TSI KA e 3 H SR M, FR k7 S L 21
Mo FVNE2DARTL 90 Ja 7 42 “XUt—" WAV AR 24T, Jl SR A, 2 SPSS
BAFSCUES AT, FER AT AT R TSR [ S B EREIA KL ShHLS B T
K, 38 P22 O LA IRNA 73 RAR TUARRAR Bl BRI 2R AT BRI, A7 BT B ST AR BRI B LRI 9 2,
HES PR BRZE S B fig . ASCEILFE SPSS 24.0 BRI CHRRINA kit , RITHMIBIESE . HK oy
s ABSRG TS X AT, AL S AR (M BAT AT W 7T, o A5 i 2
o sRALr, FEXTELA FAARTI A 5 L
2. BRI R SCHE
2.1. BT

ARSI AT R E BB B AT, AT T B AR R B e T A BT =
AIE: FEAIE . AT E PRI SN R E AT BT, Y10 58 R 35 EAT T
B, X R S EE AT ISR BEACIH G5 B RO Al UL, AR ARSI
H LS S O R 2R SO0 A ELIDER I IR] s U RS ALAR T AR DL R LR
Hip=y B
2.2 [B1#5EhE

AR 25 R B AR, R A S AR AT AR, 370 1) 18~35 X (4R HRIH St 2
A, SEPRA 350 B, R 94.59%. EILXT 350 A AW B IR A B, Ok T IR
Sy EBURIE S A R S E AT ORI R [ AR R B A S AR T I BLR I OL, RS AR T e
H AR
3. &R
3.1 AEXMRAERFE

% 1R, ERMERE A RS 44.86%, LM 55.14%; JHPEFRTILN 18~22 B LT
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5 48.03%.23~30 %/ 1 42.37%.31~35 %/ 1 9.6%; 1 2 HRNV AR L ATERSA: 15 51.41%. 24 w] HR 51 Y 11.58%,
ANHRN G 16.95%, H HIR 5 11.30%. HABERNY 5 8.76%. ¥ 9% Ja AT M 150y — 437 o5 18.36%.
TR 37.85%. = ZRIRTT 5 22.60%. VYL 21.19%. AR RN, EA ATz, B
BREARRENE.

Table 1. Basic information of respondents

=1 AENRHNERER

WERIE N 2% B3l 4
5 44.86%
P55
& 55.14%
18~22 & 48.03%
ER 23~30 & 42.37%
31~35 % 9.6%
RS2 51.41%
NHEIHR G 11.58%
11284 NICYNDA 16.95%
E EERD 11.30%
At HR 8.76%
— Ry 18.36%
X LR 37.85%
JEAAEHL
= 22.60%
VU T 2R3 T 21.19%
it 100%

32. ZEZMHEXMEETT
3.2.1. BESIR

BRI WG FA B (NIRRT TO A RO BR GE i T7i%, R4 “PILRE” IR W T &4 7>
K —FhZ e JiiE. ARAHER T PR R T

1) KT EMANFENI R
K 201 A E X R PURBEAT 74+

Table 2. Final cluster center

2. mAREHL

1 2 3 4

& 2 3 6 2
A 2 2 3 2
JFig 2 3 3 3
Thietk 4 4 3 6
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Continued
s L 5 4 5 6
TRk 6 6 4 4
Bt 6 7 4 5
5 2 1 2 2
RS 3 2 3 2
J:AN1Z 3 1 2 1
JELLON 5 1 2 1
JEAEHD 2 3 2 3

2 UL RAIOEHE I T E T RIS AR B AT SR Lotk SRR 23~30 ¥,
BV ABUN G, HURA N 8001~10,000 7o, fE{EH N 2837, X ABERTFA ML, Kl FiE
PR E, AREHEGO. TR MR, 58 2REXN GO BH, FikRh 18~22 &, FOlATE
BEAE, ARONAE 2000 JGRA T, JEAEHDY =230 T, X BB IRE . s, TEEEE, A
BEREM R AEUE . 58 =R A X R Ntk R 23~30 %, BOCHARERR, HUWRAN
2001~4000 JG, JEAdh 28T, XA ABEHRMHA. HEMREELEER, AREERED
SRR A . DU AR SR N Lot RSN 18~22 %, WULAAEI AR, AU 2000 7CLAF,
SRR =283k, X BB AR RN e, TEIVRERE, AAHE E RS0 ST Rt

Table 3. ANOVA

7 3. ANOVA
e R
F Sig.
¥75 df Y15 df
fir# 95.032 3 1.715 197 55.400 0.000
F e 5.585 3 1.579 197 3.538 0.016
Ji & 4.886 3 1.932 197 2.529 0.059
Theett  53.409 3 2.051 197 26.042 0.000
i Jt 22.012 3 2.485 197 8.859 0.000

Tk 48.824 3 1.227 197 39.807 0.000
Bt 55.091 3 1.331 197 41.398 0.000
5 0.284 0.246 197 1.155 0.328
G 15.970 0.471 197 33.929 0.000
HigN  159.226
JEAERL  19.972

F RS0 (S T8 Pk 10 DR DA v (0 SR 2R 4 PR e KA A [ R v
OES AR BRI EAI i T E 5 d N G517 K7 ot & 1 P S ) /W3
AR N R AR X — B -

3
3

HAAV. 61.559 3 1.028 197 59.861 0.000
3 1.014 197 156.998 0.000
3

0.735 197 27.182 0.000
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#4231, ANOVA J5Z 73, Sig=0.000, B[ DY AR G i) AR EEAE 0.000 37K
S LAFEZE S, SO A SO R TE R 2 e BB MR <777, AR AN R ThREIE . S
THORL, B AR AE 0.000 /KT EAFAEZE R

Table 4. The number of cases in each cluster

4 BIBRETHRGIK

79.000
48.000
26.000
48.000
AR 201.000
(1 ES 0.000

=
Bk

A W N R

AU WENREANEN 210 N, HPE—KAENZRA 79 N, FEKHABENRA 48 N, 5
ZRIEENGAH 26 N, BIYKREAENRE 48 A.

2) KRTAEEHAR N R

¥ 149 LR AR G0 WU HEAT 4347

Table 5. Final cluster center

5 REAREHL

1 2 3 4

o & 2 2 3 2
LR 1 1 1 1
iR 3 6 5 4
R 3 3 4 3
BISCARF 5 3 4 4
4 5 5 3 6
PE5I 1 2 2 1
Gt 2 2 2 3
iAN1Z 1 2 2 3
HUEA 1 1 2 4
Je A3 Hhy 3 3 3 3

25 UL SR AERT G B, RN 18~22 %, BNV NTER 2L, HYRNAE 2000 TG R,
AN =TT, XRABETHARN A, FE. Y. RTHREE, ARG EMEME SRR .
BRI ER GO, FiE 18~22 %, TN ARG, AW NTE 2000 JTTUA T, JEAEHh y =448
T, XRABEREEM A, FREIERER, NERERRENDIR. B RREN RN LM, FiR
18~22 %, BOAAREG, HYAN 2001~4000 J, FEEHA =280, XBAFEFRAK DA Ji
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RiE, PRIGP

BEAPE LA R, AREENE. HBIUSKHERIERVITE, FieN 23~30 2, BUAAEING,
HUWCA Ty 6001~8000 7T, JEAEMIAN=LRINTT, KBABEXRAARN LA FEMCTLEE R, ARER

.

Table 6. ANOVA

5 6. ANOVA
ER R _
Sy} df Sy} df - 519

g 7.792 3 1.502 145 5.189 0.002
A 0.525 3 0.215 145 2439  0.067
YR 28.872 3 0.560 145 51592  0.000
R~ 15.094 3 0.889 145  16.984  0.000
BESCARTE 18.659 3 0.854 145 21.858  0.000
4 53.629 3 0.523 145  102.503  0.000
PR 0.407 3 0.248 145 1.643 0.182
R 3.838 3 0.536 145 7.163  0.000
B 20.369 3 1.467 145  13.889  0.000
HikN  48.679 3 0.962 145 50.616  0.000
S A3 Hhy 0.994 3 1.015 145 0.979 0.404

7 6 UiHH, ANOVA J7 25tk H, Sig = 0.002, RIPUZEVEEX STk B AR EAE 0.01 237K
AR, SIS SIS A R 2 R B E MR T, AR g R BSCARSE
4 EALFEE HAE 0.000 BB KFE FEEER,

Table 7. The number of cases in each cluster

F=7. BIRETHERMIL

18.000
80.000
26.000
25.000
AR 149.000
(IES 0.000

P
hv
SN w N [l

LTV HENREAEN 149 N, HAp S —RIFAEXNEAE 18 N, 5 RKHAEWRA 80 A, 2
ZRMEXRA 26 N, HIUFKHENGAH 25 Ao

3.2.2. XS

M7 8 A, ke HVH BRI ACHIZE 2 [A] 1Y) person AHOC R E2-0.623, WA R AR K R2 + )
221 (p = 0.000) - T LAHRRE T 8 B M Z 2 T A SR I o (B, AR T B R 75 W il i 3L 2 A A
MR R ROESMHERFG Wk, Mol AN, JEd, TWRIENE S L= 4K,
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Table 8. Correlation

8. HExXM
N . EEIEE
gt D e Ei%& M Mmoo EE B AR Bfb
Pearson AHC T 1 -0.623" -0.212" -0.136" -0.241" 0.328" 0.143" 0.283" 03317 0.624" -0.341"
;E‘i&? 22 (R 0.000  0.000 0.011 0.000 0.000  0.007 0.000 0.000 0.00  0.000
N 350 350 350 350 350 350 350 350 350 350 350
Pearson Aotk —0.623" 1 0.130°  0.057  0.307" -0.254" -0.234" -0.165" -0.218" -0.478" 0.291"
A WEMCRI)  0.000 0.015 0.285 0.000 0.000 0000 0.002 0.000 0.00  0.000
N 350 350 350 350 350 350 350 350 350 350 350
Pearson f1¢PE  —0.212™  0.130 1 0.121° 0.195" -0.084 -0.118" -0.097 -0.022 -0.137" 0.045
ig;ﬁi SEMECUM)  0.000  0.015 0.024 0.000 0.119 0027 0071 0682 0010 0.398
N 350 350 350 350 350 350 350 350 350 350 350
Pearson #1PE  -0.136" 0.057  0.121" 1 0.383"  -0.017 -0.144" -0.081 0.006 —0.060 0.036
MRFR  SFEMECU) 0011 0285  0.024 0.000 0751 0007 0132 0904 0260  0.500
N 350 350 350 350 350 350 350 350 350 350 350
p— Pearson A1¢PE  —0.241™ 0.307" 0.195"  0.383" 1 -0.156" -0.037 -0.187" -0.117" -0.252" 0.151"
fERFEAC W PECRI) 0.000  0.000  0.000 0.000 0.003 0493 0000  0.028 0.000  0.005
h N 350 350 350 350 350 350 350 350 350 350 350
Pearson fiPE  0.328™ -0.254" -0.084 —0.017 —0.156" 1 -0.069 0.223" 02377 0296 -0.193"
W % SEMECUM) 0000 0000  0.119 0.751 0.003 0.201  0.000  0.000  0.000  0.000
N 350 350 350 350 350 350 350 350 350 350 350
Pearson f1¢PE  0.143" -0.234" -0.118" -0.144" -0.037  —0.069 1 -0.020 —-0.086 —0.058 —0.011
P51 B3R (O 0.007  0.000  0.027 0.007 0.493 0.201 0.704 0109  0.282  0.843
N 350 350 350 350 350 350 350 350 350 350 350
Pearson f1¢PE 0283 -0.165" -0.097 -0.081 -0.187" 0.223” -0.020 1 0.539" 04877 -0.119"
GRS SEMCUM) 0000 0002 0071 0.132 0.000 0.000 0704 0.000  0.000  0.026
N 350 350 350 350 350 350 350 350 350 350 350
Pearson Hi¢fE  0.3317 -0.218" -0.022 0006 -0.117" 02377 -0.086 0539~ 1 0.559™ —0.140"
HRME: BEPECR) 0000 0000  0.682 0.904 0.028 0.000  0.109  0.000 0.000  0.009
N 350 350 350 350 350 350 350 350 350 350 350
Pearson HifE  0.624™ -0.478" -0.137" -0.060 -0.252" 0.296" -0.058 0.487" 0559 1 -0.450™
AU BFEHEUI)  0.000  0.000  0.010 0.260 0.000 0.000 0282 0.000  0.000 0.000
N 350 350 350 350 350 350 350 350 350 350 350
Pearson M1t —0.341" 0.291™  0.045 0.03 0151 -0.193" -0.011 -0.119" -0.140" -0.450" 1
JEAEML PRI 0.000  0.000  0.398 0.500 0.005 0.000 0.843 0026  0.009  0.000
N 350 350 350 350 350 350 350 350 350 350 350
7L AE 0.0L AU EERERISG: T AE 0.05 KR R EHIE.
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EAHMEACEG WES, PR, R Ul AYRON. JEE, 250 il AR A 7K
BARMMAKTEES. WAl AU, MARFRMETERFHMELRES. Whl, EEEEM MK

SEEMES . FERe. Bl BN, EEM, RBFER Tk, BN, BE, A%, &

Eﬂ,HWA%EE%Z@%W%%%+ﬂE%,mawW%o

3.2.3. X5
1) MREE AP S AW 2 X o

T IE
I

Table 9. Monthly consumption of clothing * monthly income cross tabulation

9. MRk AiHE AN XHIZR

A 1%
FILON
#it
2000 6 & AR 2001~4000 . 4001~6000 yt  6001~8000 yt 8001~10,000 yt 10,000 7T LAk
200 o & LA 51.2% 21.1% 22.7% 4.5% 3.6% 3.4% 30.9%
201~500 7t 36.5% 59.6% 45.5% 6.8% 3.6% 27.6% 33.7%
R A 3 -

501~1000 Jt 10.6% 17.5% 22.7% 81.8% 64.3% 24.1% 26.9%

1000 jtbA |k 1.8% 1.8% 9.1% 6.8% 28.6% 44.8% 8.6%
it 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%

HE 9 ATELEH, HYALE 2000 7T A T FIRE X R 51.2%00 k% H 1 2 4E 200 7oL R AU
£ 2001~4000 7 I A X R A 59.6% 1) ke H v 2% v 201~500 76 H YA FE 4001~6000 7t 1)1 A% 5
W 45.5%FIR%E A H %% A 201~500 J6; A YRNTE 6001~8000 T AT AT R A 81.8%fIk%E A M ¥ AN
501~1000 7G; HUCAFE 8001~10,000 JoHI A XS R4 64.3%I1 il i 2%y 501~1000 Jo: HUALE
10,000 JC A _F IR A X6 5 A 44.8% ) AR A 4 7 4E 1000 LA ks

Table 10. Chi-square test
= 10. FHKW

1 df Bk Sig. (M)
Pearson £ 5 231.538% 15 0.000
ISR EL 211.589 15 0.000
BRI E 135.872 1 0.000
BREHHMN 350

a.5 FIuH%(20.8%) M /DT 5. MO 1.89.

FH# 10 W1, Pearson K771l 4 231.538, HH A 15, p =0.000 < 0.05, HI7E 5%[# 2 & /KF F A
A AN RS A T8 AR B 2 5, BB RSREL ., R A AR50 1 U HTE 5% 534 KT FAS
7] YN IR AR T S A 3 22 5

B 1 ATLAE H, IR A E 9% 7E 200 JC A R IR AR 5, A USONTE 2000 o LA R &2, i HNFE
10000 st A b, IF HBEAE HWON RS nA i S B r Sy i ke H ¥ 2R 48 1000 7t PA b [ 2ot
FNEG BEAE AT G H SO R 58 . e R 7 WO S R A AR ke I 9
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Rl PRI

BEE BRI S E, AT IBER R it e, MR EZMERERITHA S, RN T

L E AL .
200075 K& LA F 10.59% 36.47% S st18%
2001~40007C  1.75% 17.54% 59.65% L 2105% |
4001~60007C  179:09% 22.73% 45.45% o 2273%
6001~80007C  6.82% 81.82% 6.82%
8001~1000075 28.57% 64.29% 3.51%
100007% 4 E 44.83% 24.14% 27.59% 3.45%
0 10 20 30 40 50 60 70 80 90 100

M 2000 K& PAF 201~5007% 501~10007G 100076 L |

Figure 1. The relationship between the proportion of monthly clothing consumption and monthly income

1. BREAHESAWARSEEXR

Table 11. Whether you are willing to use the rental platform * clothing monthly consumption cross tabulation
# 1. REEEERAEKTEE REAHERXEIR

N2 H 9 e 1%
k2 H W 2% .
— — — — At
200 ;& LAF 201~500 ot 501~1000 yju 1000 yulA b
JBE 44.4% 52.5% 72.3% 76.7% 57.4%
REBEMHMERES
ANEE 55.6% 47.5% 27.7% 23.3% 42.6%
it 100.0% 100.0% 100.0% 100.0% 100.0%
2) REIEEAM A& 53 A H R X
100
82%
75
64%
60%
51%
45%

50 45%
69>

0
29% 28%
25 21% 23%

11% 9'y\
2% 2% 5% 4% 3%

-
L 4 2

200076 % AT 2001~400075 4001~60007C 6001~80007% 8001~100007G 100007G A |

- 2007 K AT 201~5007% 501~10007% 100056 |

Figure 2. Analysis of whether they are willing to use the rental platform and the proportion of monthly clothing consumption
2. REREERERTESREAEERN S
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Rl R

HEE 11 B 2 T, AR H ¥ 2R 7E 200 Jo X LR R EXT R4, 44.4%I8 S AT &, 55.6%
PNB BTG IREEH NN 201~500 JCHEXT G H, H 52.5% BB MK TG, 47.5% A&
EATHAA 6 Ik AT 2%y 501~1000 JTHIMEX R, A 723%EEEHHAKYE, 27.7% N EE
EFACT G Jj$e H I AE 1000 ol BRSNS, H 76.7% R EMAMAT &, 23.3% 8=
RS LAE 1, PRIGREE s A S n, & riidx 2B SRS .

3) HA(E B EMIEEMAT & 1A X

Table 12. Whether you are willing to use the rental platform * gender cross-tabulation

*12. REREERERTE* MR EHIR
PE %

#it

9 S
B 55.4%  59.1% 57.4%
Be  446%  40.9% 42.6%
&1t 100.0% 100.0%  100.0%

A REMEMAMRT G

A

Table 13. Whether you are willing to use the rental platform * place of residence Cross tabulation

#* 13 RREEERARTEEBEMRZEIE

JEAE R %
X . EE%\ \ it
— I TR = 2RI VY F 2R3k T
BE 65.6% 66.2% 41.8% 51.4% 57.4%
RHEEMHEATES N
ARE 34.4% 33.8% 58.2% 48.6% 42.6%
& 100.0% 100.0% 100.0% 100.0% 100.0%
Table 14. Whether you are willing to use the rental platform * age cross tabulation
% 14 REBEFEREKRFEE*FRRZXFIFE
ER %
i &t
18 LI~ 18~22% 23~-30% 31~35% 36~45% 45%5LLE
A R A JE & 33.3% 48.4% 62.0% 87.5% 50.0% 60.0% 57.4%
ESs) T 66.7% 51.6% 38.0% 12.5% 50.0% 400%  42.6%
& 100.0% 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
Table 15. Whether you are willing to use the rental platform * career cross-tabulation
% 15 RRERFERAKRTEE*RIzXEIFE
Bk %
Hy
- - ol - it
RS2 NN NHEIHR G H EHHR HoAh
R RS &5 50.6% 60.0% 71.2% 62.5% 61.3% 57.4%
HERTE  REE 49.4% 40.0% 28.8% 37.5% 38.7% 42.6%
A1t 100.0% 100.0% 100.0% 100.0% 100.0% 100.0%
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B¢ 11~15 ZRE TN, AFURAE 23~35 %5, WMV R HR 53 B3 18 — 2R3 1l 1 o 1 B R s FH LA
FEBHTRAR . B BOE A B ER A E — BRI Lt AR, RS A e E
FREEAPEAL . SRR Ak, S Bril SR A e o LR RACIOAZ o P B [ N — R Tl 1) 22~35
BT A RBHAIEAE R G, TRRRZ AN RIREHE. 2ok, AR RFEEN
IF P i 2Bt A 5 XU, e SRR DR IR T W A 4]

33 HERAKXRMWENX

aafmmE . 13.11%
e e 33.43%
HAARENIEE T 78.57%
it " 43.43%
fRRERD TSR T, 66%

tlsp A HHEL - s0%
0 10 20 30 40 50 60 70 80 90

Figure 3. The meaning of sharing rental clothes
3. HEMKREX

MIE 3 ATRAAR AT, 78.57% 73.71%. 66%[1 12X 543 M\ o F 3L A AT & Re /D AN D ZE (1)
T30, AROFHREGE, RAGNBRYME, BRibsh, EFRENZIALZHRT GG
MREET A A, RBIRE . R EAEE M. IR R R E AT R R R kR E k.
WBEERIAT 2 — o IR AR RS A Bl IR U PB4 75 T RRSERE IR K R R 1) 5 A
T, SRR, SEEHREIEAR G IR RIEM B BEIR RTINS B AR S L A A AR 2
BT ERPRIPEE, FLEHRAEAREE R R X i, (G EA ARSI E AL E . s
AR P A S ARG E AR B IMRAORM S B eSO AT . I R g . s
UM ER . IO AA B IR SR, RN T7 1A EAERE B A aEhGE . R S
=y —, BRI R R RTRIAA AESEE,  XT Sl B B Sk el A T B AT R
Mo SRR AW, FATHAL G WA, X R AR — 7= S — BRI 2 A = R FE
BT O0E, MORPRARA = N RE: SRS KPR B I PHEREER, 7 7 b R G0 R A [|] A P AR AT A
[FAT b (R ) R 2R, 3 31 Y FE 07808 ) R IR A a3 A8 i H IR, e A PRAIE S A = M AR S 1 R K
BAT, RIS RGE[5].

4. #ipERE

T ok ot P R AR SR AR R AR T AT MBI T DR B BRI AT 0T, R SRR A B AT

MR 22, AR YN — B #T/E 2000 JGLA R, AR3E A 9% X (e 2 22 200 Jobh R K&

201~500 Jo, EEZEHERZABEMEALEMRTG. SATERNHEREAFR, mhEAK
DR, SAICERR S 2 A ET I, T H IR XK, — AR R A T LK E
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Yrir S IE RIACR6], Rtz A AR Bt 0 W IR R R E AN IR . AERA SR A R 0L, Rl — 2k
SRR A, SEINE AR AL SRR A, ARG 2R RIRIII . 2Ttk
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