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Abstract

This paper makes an in-depth analysis of the development status of red tourism resources in
Shuixi Village, Liyang City by the method of literature research. The results show that the red tour-
ism resources in Shuixi Village are abundant, but the development methods of red tourism re-
sources are still faced with problems such as single form, weak characteristic and difficult to at-
tract foreign tourists. Based on the above problems, this paper uses questionnaire survey, analytic
hierarchy process, qualitative analysis and other research methods to carry out research on the
development strategy of red resources in Shuixi village, Liyang City. The research method mainly
analyzes tourists’ demand preferences by constructing a hierarchical structure model, and puts
forward four strategies for their demand preferences: Collect and analyze user data and conduct
activities according to preferences; assess the terrain of the target area and design the sports pro-
gram to match it; use digital technology to promote the development of red sports tourism; extend
the red sports tourism industry chain and promote the long-term sustainable development of local
economy. We hope to provide practical and effective strategies for the development of China’s red
tourism and sports tourism.
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Table 2. Pairwise comparison matrix scale table
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Table 3. Average random consistency indicator value table
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Figure 1. Hierarchical structure model
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Table 5. The innovation matrix of each scheme layer to the criterion layer

#® 5 BAHREMENE GBI

LN BARRE 2IMER

1l B1 VS b . INSRBUN SIS g E AL 7
SEETER R SR et R T H 1 2 2 4
HIPERCRE e 0.5 1 3 3
INERBUR 5] 3 0.5 0.333 1 1
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Table 6. The entertainment matrix of each scheme layer against the criterion layer
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Figure 2. Tourist preference chart
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Table S1. Initiatives that will attract tourists to visit

Mz 1. REBIRSIE SR

EvA 0 N (740 M| %7 2. (%) e 12 2 (%)
G BB A AN 315 25.814% 63%
BUF LS H 201 16.489% 64.2%
VR il B #45s 282 23.134% 56.4%
WOLAH R U AR R BE4T 5] 2 100 8.203% 20%
Mt 1219 1000% 243.8%
Table S2. The way the attraction is advertised
M5 2. RRMEERAER
EZu N N (iH4%) Ml 575 (%) 3 % 2%(%)
N E S S 268 26.396% 57.6%
BUF RS H 336 27.295% 67.2%
VR Wi H A5 370 30.057% 74%
WAL R YR R BT 51 2 237 19.253% 47.4%
Mt 1231 100% 246.2%
Table S3. This development model mainly exists various problems
Mgk 3. Z&ARBER ETEFER S ol
EZval N (1140 Wi % 25 (%) e 12 2 (%)
BAEAE, RARKRIEEAL 253 21.031% 50.6%
HWEBHER B —, FER™E, R 308 25.603% 61.6%
RAeH Ut E AL A 272 23.109% 54.4%
FHORBUR S RF ST A 2 92 22.61% 18.4%
Bt 1203 100% 240.6%
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