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Abstract

Amid the deep convergence of digital technologies and the cultural-tourism sector, Zhejiang—China’s
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frontrunner in the digital economy and a powerhouse for tourism—has pinned the success of its 26
mountainous counties to the province-wide mission of building a common-prosperity demonstra-
tion zone. Constrained by remote locations and limited resources, these counties urgently need dig-
ital levers to break development bottlenecks. Responding to this challenge, the study foregrounds
tourists’ perceptions, conducting a systematic empirical survey across the 26 counties to gauge vis-
itors’ real awareness of digital cultural-tourism offerings, map their dominant information chan-
nels, and scientifically identify the key drivers of satisfaction. The findings furnish local govern-
ments and site managers with data-driven evidence for targeted optimisation and sustainable
growth of digital cultural tourism, injecting fresh momentum into the region’s quest for shared

prosperity.
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Table 1. Sample characteristics
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Figure 1. Attention level chart
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Figure 2. Channel awareness diagram

E 2. THIRRERE

DOI: 10.12677/aam.2026.151005 34 I Hadt f


https://doi.org/10.12677/aam.2026.151005

R

i

Pax
&

K22 T g Ae . i 2 argn, B B B DU SRR 1T SR, 8 A SRR %
Hrp X ARy NBHE L 88.5% X% 1 T %07 32X T Aok Ul ik B ey R T i 77 e 73.7% 0B
EH RN B EICT G RIEFRI AR, TR SORR . 9N, IR AL T
FEFIRE R, MIIRA AL e AR b e X e (K, (RS 5 M E AR HET AR N A A0 S B
BT SOMRAE TR P EARHE

4. mEEMMERSH

FERfEM A MR Z G, W RN AL B BO A R DE A . X LR AR A R
ORBEAER, HBUE /N B O TS R A N RFE X B SO G R R B IR R, A E R, B
BRI S R L TT bR . Bk, MR E S SHABGEMR, P RN A
ENBE A, HZ R B E 1 R RS o A VB Vo€ IR, W2 e, S5 A E T
RIS XA Z R B AR SR RO AR BRI, R T SR PR AR 2 R 2% S A o

AHIE TR I AT 22 M 2% R B AT b RS —DMAANZ . —DEEZ S — Mtz .
Hodr, SN ZT R BN B TR R SO BOBUR A 10 MRt B S 2 R Sigmoid
BRHUE R R BRI R AT 2R T-BARE T R S e i ik, 2221 RWEDN 0.01, IEARECN 100
Fo FERURTUCENBL 0 HACE AT 1A A AL 2

Table 2. Model prediction results table
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Table 3. Model features summary table
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